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Oil Almonds, Sweet True 
‘“Staf fAllen’s”’ 


mount to any consideration of price. To substitute an 
inferior oil is to prejudice the success of the finished pro- 
duct in order to achieve an apparent saving in cost. 


(5° importance of super-pure Sweet Oil of Almonds is para- 





High quality represents an investment which is gladly paid by 
the discriminating buyer who appreciates results. Substitutes are 


the real extravagance and Sweet Oil of Almonds, “StaffAllen’s, 
is the true and enlightened economy. 


UNGERER & COMPANY : New York 
STAFFORD ALLEN & SONS, Ltd. London 


OTTO OF ROSE QUALITY 


MID the conflicting and frequently amusingly exaggerated 

claims made for the purity and excellence of various brands of 
Otto of Rose one fact stands unchallenged and unchallengeable. For 
much more than a generation American and European perfumers have 
used Pappazoglou’s 


I OE Se ee ee ee _ a: 


OTTO OF ROSE D’OR 


and the testimony of its consistent employment by experts over a long 
period of years means more for its quality, uniformity and reliability than 
any claims which could be made. It is today, as in the past, the stand- 
ard by which other Otto of Rose is judged. 


UNGERER & CO. BOTU PAPPAZOGLOU &CO. 
New York Kazanlik, Bulgaria 
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Wishing All The Seasonal Joys 
















HE Christmas Holidays and the advent 

of 1929 afford us for the twenty-third 
time the esteemed privilege of again con- 
veying to our subscribers, advertisers and 
numerous other friends the compliments of 
the season. 


The year just ending has been one of general 
prosperity and progress for our industries 
and 1929 promises to eclipse the record in 
giving the public new inventions, novelties 
and better trade methods. The outlook is 
for even greater prosperity and accomplish- 
ment in our new era than has marked its 
inception in the expiring year. Research 
particularly may develop many wonders. 


On the threshold of 1929 we offer the sin- 
cere and hearty seaotiment that all of our 
clientele will enjoy their full share of the 
bounteous benefits of the New Year. 


CRRA RRO CNT 


Modernism and the Toilet Goods Package 


PRR RISE TR a a ee Fe ES 


a 


HE award of a substantial sum for a design for 

a new perfume bottle and the general excellence 
and beauty ot the designs submitted by contestants for 
the prize, together with the numerous new packages 
for old established lines now being placed upon the 
market, has focused the attention of the industry 
sharply upon the question of packages for toilet prep- 
arations. The packaging industry has received an un- 
usual stimulus recently. That stimulus has come not 


) so much from the development of new bottles, boxes 
. and wrappings for distinctly new lines of merchandise, 
but from the efforts of the manufacturers of the estab- 
lished lines to make their goods more attractive to the 
» purchaser by dressing them in more attractive fashion. 
{ In toilet preparations, the idea that “any package 

‘ would do” has long since been abandoned. 


Packages 
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and labels, with boxes and other containers are recog- 
nized now as being an integral and important part of 
the sales effort which must be made, if the goods are 
to be marketed successfully under present day condi- 
tions. This new idea has been brought more forcibly 
to the attention of the toilet preparations industry by 
the fact that the conspicuously successful new lines 
and the more prominent of the foreign lines, which 
have caused some of the American manufacturers con- 
cern are in general attractively packaged. True, the 
products themselves have been fairly satisfactory, but 
sO are many, not so successful; advertising and sales 
expenditures have been heavy, but this is not a char- 
acteristic of the successful lines alone. Hence, com- 
peting manufacturers have come to the conclusion that 
the package has had an important part in the intro- 
duction of many of these lines. 

The demand for new and better ideas in packages 
has resulted in an unusual demand upon the services of 
the package manufacturer. He has been asked to de- 
sign attractive and “different” bottles, new and un- 
usual boxes, and beautiful and curious papers. His 
energies and his ingenuity have been taxed to fill the 
demand, but, on the whole, he has risen splendidly to 
the task and the opportunity. The instant success of 
some of the newer styles of packages, recently adopted 
by old established manufacturers, is a tribute to the 
work of the manufacturers of containers. 

With the rise of the school of better packages, the 
much abused term, ‘‘modernism,”’ has come to the fore. 
Virtually all of the recent successful packages may be 
described by the word “modern.” But this important 
fact is often overlooked as a result of the confusion of 
real modernism with some of the bizarre offerings 
made in its name. Modernism does not mean that 
essential queerness sometimes associated with the term. 
Ihe successful new packages are by no means queer 
although many of the unsuccessful ones are distinctly 
so. Q 

It is not the manufacturers of packages who have 
accentuated the idea of queerness under the term 
“modernism.” Rather have they grasped the true 
meaning of the term and have spent their efforts along 
really constructive lines. They have produced packages 
possessing inhigh degreethe characteristics of simplicity, 
utility and beauty upon which real modernism in art 
is based. Occasionally, they have been forced, against 
their own desires, off the track of modernism and 
into the realm of the bizarre, but it has not been their 
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fault. A certain small, and, we believe, decreasing 
element in the artistic community has been responsible 
for these departures from true modernism in package 
design and advertising and already their efforts have 
begun to fall through sheer weight of their own failure. 

The advantages of “going modern” in packaging 
toilet preparations need hardly be enumerated. The 
entire industry was long since convinced of the desir- 
ability of beauty in packages. The idea of utility has 
been somewhat slower in its development, but it too 
has come to be recognized as an element of successful 
package design by a large majority of the manufac- 
turers in the industry. Simplicity must go hand in 
hand with these two elements. Complexity makes for 
neither beauty nor usefulness. And when these three 
elements are combined in the package the result is 
modernism. It can be nothing else. 

To select a new and modern package, however, is 
something more than to hire an artist, look over some 
sketches and give the package manufacturer an order. 
The manufacture of containers is not a simple busi- 
ness. It is a highly organized and complex one. The 
manufacturer of toilet preparations may know in a 
general way what sort of new package he wants, but 
neither he nor his artist is likely to have the back- 
ground afforded by long years in the package manu- 
facturing business. This is the point where the pack- 
age manufacturer must intervene, and very recent ex- 
perience shows that his intervention is both essential 
and advantageous. Under his guidance, the new 
package becomes not only theoretically but practically 
correct as well. This service he is able and willing to 
perform and he has performed it in the cases of vir- 
tually all recent successful packages. 

The trend toward real modernism in packages is to 
be commended. Occasionally, it may overstep the 
bounds but this is a fault common to all forms of 
progress. The toilet preparations manufacturer, no 
matter how successful, may well spend some time 
studying his packages and those of his competitors. 
He need not be afraid of improvement. Other well 
established lines have radically changed their dress 
with only beneficial effects upon sales. Each step 
toward utility, beauty, simplicity is a step toward 
modernism. But each step should be taken hand in 
hand with the package manufacturer, who will be 
found ever willing and anxious to aid in true progress, 
and, what is just as important, to lead, the manufac- 
turer away from the pitfalls which any pathway as 
new as modernism, is sure to contain. 


Unlucky Advertising 

The toilet preparations industry is, most unfortu- 
nately, on the outside of the battle now being waged 
by Lucky Strike cigarettes and the more or less united 
forces of the sweets industries. It can cheer imparti- 
ally for each side, meanwhile congratulating itself that 
none of its own profits need be wasted in a fight with 
some other industry about the comparative value of 
its products. A heavyweight championship bout will 
always produce a thrill for the spectator and, if the 
entire sweets industry decides to do battle with the 
cigarette industry, the fight will be well worth watch- 
ing. 
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We are in receipt of a letter today 
believe in 


GENTLEMEN : 
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| from a prospective customer and we 
| handing bouquets when people are alive and appre- 
| 

| 


ciate them. Our prospective customer in his letter 
Bond collapsible tubes 


very 


states: “Your advertising of 
much 


obliged to you if you could send us full information 


is very attractive and we would be 


meaning that he our advertising in 
PERFU MER 
then we 


Saw 


AMERICAN and desired further in- 


Since 


| 
a 
| about it, 
| THE 

| 


formation. have received a_ very 


| substantial order from the above party, which goes 
|]| to show that attractive advertising will pay. 


We thought that you would be interested in re- 





li ceiving this information as this letter is typical of 
| many that we receive frequently. 

With kindest regards, we are 

Yours very truly, 


Bonp MANUFACTURING Corp., 


Tom E, Vice- President. 









| 
| CHARLEs .\. 
| 


At the same time, there may be a lesson for th 
toilet preparations industry in this new “battle of the 
century.” Cosmetics lend themselves quite readily to 
advertising which may be just a bit over the line of 
good taste and sound business judgment. There is no 
immediate prospect of the toilet preparations indus- 
tries becoming involved in a war with some other line 
of business enterprise. There is, however, always the 
danger that its advertising may overstate the case for 
toilet preparations and thus involve it in the difficulties 
attendant upon extravagant claims. The public will 
speedily lose faith in any advertisement or series which 
indulges in obvious overstatement. 

Only this month, dentists in convention in New 
York adopted a resolution aimed at the extravagant 
claims made for certain dentifrices. The dentists are 
notably the friends of the tooth paste manufacturer and 
among the strongest advocates of his legitimate claims 
Their resolution pledges them to the enlightenment of 
their patients as to the “true value of toothpastes.” 
This is all the manufacturers should try to do in their 
own advertising. And what is true in toothpastes is 
also true in the case of other toilet preparations. 

Let us by all means watch the fight between ciga- 
rettes and sweets. But at the same time we should be 
extremely careful lest we find ourselves engaged in an 
even more serious battle through our enthusiasm over 
the merits of our own products. 


All Is Not Lost 


The fire which destroyed our tannery does not interiere 


with our still doing business as usual.—Ad in the Vancouver 


Star. 
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Tariff Hearings on Perfumes in January 


American Manufacturers of Toilet Articles Studying 


Schedules of Materials Used in the Industry 


ASHINGTON, December 15—Hearings on tariff 
revision are scheduled to commence January 7 
and to close February 25 with the expectation that 
the House Ways and Means Committee will have a_ bill 
ready for the next Congress by May 1, whether or not Mr. 
Hoover calls an extra session following adjournment on 
March 4. Under the order of hearings, Schedule 1, on 
: hemicals, is the first one up. The hearing dates on this 
schedule, which 
essential and distilled, expressed and extracted oils, are 


includes perfumery and perfume materials, 


January 7, 8 and 9. The hearings will be held before the 
iull committee, but adjusting the rates of duty in the several 
schedules has been placed in the hands of subcommittees. 
The subcommittee assigned to the chemical schedule is com- 
posed of Representative Lindley H. Hadley, of Bellingham, 
Wash., chairman; Richard S. Aldrich, of Warwick, Conn., 
and Charles L. Faust, of St. Joseph, Mo 

‘a a ; 


The committee work on revision of the tariff will be 





holly in the hands of the Republican majority. The com 
mittee will continue to sit until its task is complete, accord- 
ng to present plans, and as usual Congress has been re 
quested to authorize members of the committee who will be 
members of the new Congress to sit during the interim 
between the end of the present session and whenever Mr. 
Hoover shall call an extra session. All the Republican 
members of the committee will be members of the next 
Congress. 


First-Hand Information Wanted 


The committee announced that the hearings will be held 


‘for the purpose of obtaining information necessary for the 


fective readjustment of the duties on imports wherever it 
shall be found necessary that such duties be readjusted.” 

The committee desires to hear witnesses who are qualified 
to give first-hand information and in order to avoid duplica 
tion of arguments and save time, it is requested that those 
nterested in the same items and having the same problem to 
present agree, if possible, upon one representative to present 
their views. 

Those desiring to testify should apply to Clayton F. 
Moore, clerk of the Ways and Means Committee, at least 
ne day prior to the date of hearing on their schedule. Wit 
nesses are requested by the committee to file two copies of 
tiefs in advance of the hearing date, presenting in addition 
to the change in duties recommended and the reasons there 
for, suggestions as to changes in phraseology or classification 
n the present law, any information available on domestic 


in = and foreign production costs and wages, and any evidence of 
| ove the dumping of foreign merchandise on the domestic market 
t any other unfair practices. Suggestions are invited by 
the committee as to the administrative features of the present 

tariff law with a view to their betterment. 
¥ The American Manufacturers of Toilet Articles has 
teriere teceived notification of the hearings scheduled before the 
couver Ways and Means Committee, according to W. L. Crounse, 





Distribution Census Arrangements 


and the tariff committee of the association now is studying 
the various items with a view to preparing its recommenda- 
tions. It is expected that the manufacturers of toiletries 
will support the plea of the glass bottle manufacturers for 
higher duties to an extent that will afford them reasonable 
protection from foreign competition. 

Some dissatisfaction is felt among industries generally 
because of the early date of the hearings on tariff revision. 
The opinion has been expressed that hearings held in Jan 
uary, 1929, on a bill that in all probability will not be enacted 
before May or June, 1930, will not be of much value. It is 
felt that the anxiety of Congress to make a favorable show- 
ing on farm relief has forced the hand of manufacturing 
industries, who were not prepared at this early date to shape 
definite tariff proposals. It is also pointed out that the long 
period that will elapse after the close of the hearings and 
final enactment of the new tariff may throw the new tariff 
out of line with changing conditions before it becomes 
effective 

The Tariff Commission has been requested by Chairman 
Hawley, of the Ways and Means Committee, to prepare 
for reference by the committee, information with respect 


to the commodities carried by every schedule of the bill. 


The Commission is at work on a report for each item, 
giving a description of the article, its uses, domestic pro- 
duction, exports and imports per annum since 1918, the 
present rate of duty, the total amount of duty collected, 
the equivalent ad valorem duty and the wholesale valu 
of the comparable domestic product. ‘The Bureau of 
Customs will present recommendations with respect to 
the administrative sections of the tariff. 

The bi-partisan division of the Ways and Means Com 
mittee will remain the same in the new Congress as at 
present—15 Republicans and 10 Democrats—although cas 
ualties in the recent election have reduced the number of 
Democrats that will sit in the lower house of the 71st 
Congress. The House Democrats have nominated Repre- 
sentative Heartsill Ragon, of Clarksville, Ark., to fill the va- 
cancy on the committee created by the death of William 
A. Oldfield, of the same state. 


Plans for Census of Distribution 
Plans for the first national census of distribution have 
been enlarged to include a special study of the business 
of 200 to F 
of retailing where the Census Bureau is assured of the 
cooperation of the trade association in the field. These 
special studies will supplement the regular census schedule 


250 selected stores in each of the major lines 


and on sales of perfumery and toilet preparations, for 
instance, would call for considerably more detailed informa- 
tion than that requested in the schedule for departmentized 
stores and the short-form schedule for stores engaged 
primarily in other lines of business. 

The project for topping the census to be taken in 1930 
with a cross-section study of a large group of representa- 


| 
| 
| 
| 
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tive stores in each field was presented at a conference held 
by representatives of the Retailers’ National Council with 


William M 


Bureau officials A schedule will be 


Stewart, Director of the Census, and other 


Census provided tor 


the special study, calling for as much detail as the mer- 
chants will be able to furnish regarding 1929 sales in the 


several departments of their stores. Under the plan as 


outlined at the conference the trade association in the held 


would arrange with a proper and representative number 


of members to furnish the desired intormation 
\\ hereas the regular census schedule to be sent to depart 


stores generally, as tentatively drafted, will call 


mentized 


+ 


for separate sales totals of toilet soaps and shampoos; 


laundry soaps; cleaning, scouring and polishing preparations, 


etc.: dentifrices; razor and shaving supplies; perfumery 


and other toilet preparations, the special schedule for the 


selected stores would call for detailed sales statistics on a 


wide variety f toilet articles. 


The plans for the distribution census were perfected in 


many respects at this meeting. The census will show the 
total sales of toilet articles for the nation in 1929. with 


5,000 to 


separate totals for cities with a population of 
10,000; 10,000 to 25,000; and 25,000 and over; and for 
states. It will only be for towns under 5,000 population 


that the sales statistics for soaps and toilet preparations will 





not be shown separately from other lines of merchandise. 


This course was taken to prevent disclosure of individual 
operations 
Production Census Criticised 


} 2 t 
recent census Of organic Chemicals 


*Taritt 


Some criticism of the 


published as a part of the Information Series” has 


been heard The criticism is based upon the inclusion of 


trade names in the report f production ot 


numerous 


synthetic materials It is felt that this materially reduces 


the value of the report and the hope 1s expressed that the 
experts in charge of the next report of this character will 
eck more care fully the data submitted S that ‘only correct 


hemical terminology will be employed 


Senate Only May Hold Up Resale Bill 
Representative James S, Parker, chairman of the Hous¢ 
ommerce, Is ¢ 


Committee on Interstate and Foreign ( 


that the resale price maintenance bill will be reported 





rably from that committee, in which case the bill will 
ts place on he House cak ur It s iderst d 
he committee is waiting now for the report by t 
Federal Trade Commissi ( Ss es ition Of thre ( 
sale price maintenance practice and recommendat 


that it may have to present regarding legislation 


When the bill reaches the House calendar it will be 


a position for ready action if the Senate indicates its in 


tention of going ahead with lf, however, there is m 


assurance of Senate action, it is probable that House 


leaders will not give the right-ot-way to the bill, as they 


feel that it would be futile to press a measure in the lower 
house that will not be acted upon in the upper house be 
fore March 4 
Work of the Department of Commerce 
William F. Whiting, the 
not inaugurate any new policies in Commerce Department 
March 4. 


successor in the com 


Secretary of Commerce, will 


administration between now and During the 


last three months Mr. Hoover's 


merce post has studied the Department’s activities from 


top to bottom and has reached the conclusion that no further 


1 


branching out is desirable at the present time 
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Prohibition Bureau Matters 


Dr. Doran Makes His Annual Report 


WASHINGTON, D. C work js 
being continued in the Washington laboratory of the Probj- 


December 15.—Research 
bition’ Bureau for the purpose of further strengthening the 
specially denatured alcohol formulas with a view not nly 
to safeguard the alcohol from diversion for illegal use 
also for the purpose of making these formulas more adapt 
able for use in the arts and industries, says Dr. J. M. Dora 
Commissioner of Prohibition, in his annual report 


Dr. Doran states that the withdrawal of several special! 


denatured alcohol formulas and the substitution of others fo: 


use 1n 





certain lines of industry has greatly benefited the jj 
dustries involved and has substantially reduced diversion for 
illegal purposes 

Products manufactured with specially denatured alcol 


during the fiscal year ended June 30, 1928, and the const 





1 


tion of alcohol for this purpose, included the following 


Toilet waters, 1,989,618 wine gallons; toilet preparations 
1,333,813; ir tonics, 2. 
049,240; bay rum, 284,462; dentifrices and tooth paste, 
524 : barber 32,464 ; and 


and lotions 


perfumes, 685,010; soaps, 509,120; 





supply preparations, 
1,122,663 


During the fiscal year 


ment 


i there were withdrawn from bor 
for denaturation 159,689,378 proof gallons of tax-free al 
hol and rum, as compared with 170,633,436 proof gallons 
denature 
92,418,025 wir 


completely ¢ 


the preceding fiscal production 

ig the fiscal year amounted t 
gallons, of which 46,966,601 gallons were 
natured and 45,451,424 specially 


a total of 95,448,676 wine gallons of denatured alcohol pr 


year. The 





alcohol duri 


denatured, compared wit 


duced during the preceding year, of which 56,093,748 wir 


gallons were completely denatured and 39,354,928 wir 


rallons were specially denatured. Commissioner Doran’s r 


port states that the decrease in the quantity of complete 


denatured alcohol 


produced is attributable largely to tl 


strengthening of the formulas for completely denature 


alcohol by 


luring the preceding year, and to the 


modification and revocation of certain formula 
limitation of prodt 
Vel ted an over 


tion of alcohol on January 1, 1928, which pre 


explains that the 


Increase 1 specially 


alcohol is accounted for to a certai 





ubstitution of specially denatured alcohol, formula N 


or con pletely det itured ile hol by 


Lowman Calls Fermentation Entirely Legal 


Seymour Lowman, Assistant Secretary of the Treasu 


in charge of prohibition enforcement, declares that. official 


are not alarmed by the growth of organizations whi 


are circularizing homes all over the country for the sal 
of unfermented grape juice from which alcoholic win 
can be made in the cellar by permitting nature to take 
admitted that 


process were entirely within the law. 


course. It was persons resorting to tl 


Mr. Lowman ruled that it was illegal for vendors 
grape juice to go to the homes of citizens and superinte 
If this becomes the pract 


would act. He admitted, however, 


the process of fermentation. 
th 


the government 


prohibition agents under the present interpretation of t 


law, would be forced first to secure a search warrant betof 


entering any one’s cellar to find the expert winemaker 4 


work brewing an alcoholic beverage, 
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Federal Chain Store 
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Investigation Begun 


Trade Commission Has Elaborate Plans for Survey 
Finds Courts Hostile Toward Enforcement 
of Its Cease-and-Desist Orders 


\S IINGTON, LD. a December 15 The Federal 
Trade Commission's investigation of chain store 


Although 


the Brookhart resolution directing the inquiry was approved 


operations now is actively under way 


by the Senate last spring, the Commission was unable to pro- 
ceed for several months because of limited funds and per- 
sonnel. It was not until a month ago that actual work was 
started on the survey and because of its scope, It will be the 
better part of a year before it is completed. 

The investigation will cover the operations of chain and 
independent stores in all parts of the country. Members of 
the Commission’s economic and legal staffs will investigate 
conditions in a score of cities. Among these will be the 
cities selected by the U. S. Census Bureau as representative 
distribution centers, for its trial census of distribution taken 
in 1927. This list included Atlanta, Baltimore, Denver, 
Fargo, N. D., Kansas City, Mo., Providence, R. I., San 
Francisco, Seattle, Springfield, Ill, Syracuse and Chicago. 
As this number is not regarded as sufficiently comprehensive 
geographically, the Commission’s agents also will visit other 
cities in various sections of the country where it is thought 
that the inquiry would produce information having a direct 
bearing on the methods and effects of chain store operating 
and merchandising practices. 


New Factors to Be Considered 

While chain stores have developed most intensively in the 
East, it is recognized that they are also invading the South 
and West and this factor will be taken into consideration by 
the Commission in the conduct of its inquiry, particularly 
with respect to the change in competitive conditions that is 
brought on with the penetration of chain stores into new 
territory. 

Chain store officials, manufacturers, jobbers, wholesalers 
and retailers will be interviewed by the Commission’s repre- 
sentatives in the quest to determine not only the physical 
characteristics of chain store business but also its potentiali- 
ties for good and evil. The Commission’s investigation has 
a legal as well as an economic aspect. 

The Commission is directed by the Senate resolution to 
determine whether the trend towards consolidation of chain 
store systems has resulted in violations of the anti-trust 
laws and whether their methods of merchandising have 
created oppressive competitive conditions requiring remedy 
under either the anti-trust statutes or the Federal Trade 
Commission Act to prevent unfair methods of competition. 

The Commission will determine, for example, whether in 
any instances the buying power of a chain store system has 
resulted in cornering the supply in any community of any 
staple commodities. 


Questionnaires Will Total 50,000 
As there are approximately 5,000 chains now doing busi- 
hess in‘the United States, the Commission in addition to the 
Personal investigations by its agents in the field, will send 
out questionnaires intended to produce the desired informa- 


tion. Questionnaires also will be addressed to thousands ot 
' hI 1 


independent retail merchants, jobbers, wholesalers and manu 





facturers throughout the country. A rough estimate of the 





number of these questionnaires probably would total 50,000. 
The examination and tabulation of that number will tax 
the Commission’s personnel and facilities to the utmost. 
The form of the questionnaires is now being prepared 
under the direction of Byron P. Parry, an economist on 
the Commission's staff, who is in immediate charge of the 
chain store investigation. Mr. Parry is trying to prepare a 
form of questionnaire that may be sent out to all branches 
of business, whether chain store organizations or independent 
stores, that is not too elaborate to defeat its purpose. It is 
probable, however, that the Commission will find it more 
practicable to use two or more forms of questionnaires, as 
it did in the investigation of resale price maintenance prac- 


tices which is now nearing completion. 


Hopes for Trade Associations’ Approval 


It is not compulsory on the part of any private business 
to answer the Commission’s questionnaire but the Commis- 
sion expects that, because of the wide interest in chain store 
operations and the extent to which this distribution agency 
has grown, the response from the business public will be 
more than sufficient for the purposes of the investigation. 

While the Commission hopes that the trade associations 
will regard the investigation with approval the extent to 
which such associations can cooperate with the Commission 
in the conduct of the inquiry is limited, as the Commission 
cannot consider any information other than that produced 
by its own agents or conveyed to it in the answers received 
to its questionnaires, 

It is understood that one trade association submitted to the 
Commission a large volume of data prepared from informa- 
tion requested from its membership regarding chain store 
operations. As no use can be made of such information 
unless it is checked up by the Commission’s agents, the 
Commission feels that it might as well collect and compile 
itself all the data required. The Commission takes the view 
that if data was accepted from an association of retail 
merchants, for instance, the chain stores could very properly 
protest and vice versa. 

No imputation is made by the Commission that the in- 
formation furnished by the association in question is not 
wholly correct, but the Commission cannot afford as a 
government agent acting under the mandate of Congress to 
lay itself open to a charge, however unwarranted, that the 
conduct of the investigation is colored by prejudice or 
partiality. 

Several weeks will elapse before the Commission’s ques- 
tionnaires will reach the hands of thousands of merchants 
upon whose statements the Commission will base its report 
to Congress regarding chain store competition. The in- 
vestigation will not be rushed through. It is the purpose of 
the Commission to make the investigation so comprehensive 
that all the facts regarding the chain store’s status in the 









community, its methods of merchandising and its competitive 


other forms of distribution will be uncovered. 


effects on 
It is not expected that the Commission will submit its report 


yn the next 


investigation before December of year. 


Commission Handicapped by Courts 
The handicap placed on the Federal Trade Commission in 
its efforts to put an end to unfair methods of competition 
courts with respect to 
the 


because of the attitude taken by the 


enforcement of the Commission’s orders is one of 


principal features of discussion in the Commissions annual 


report to Congress this month. It has been the Commis 
sion’s contention since its organization in 1915 that the 
Federal Trade Commission Act contemplates that upon 


appeal by the Commission for enforcement of its cease and 


desist orders against offenders the court should, if it found 


the orders valid, enter decrees requiring those against whom 
they are issued to obey them. 
The Commission reports that a vexatious problem of pro 


put on the 


arisen as a result of interpretation 


The two circuit courts of appeal that 


has 


he courts 


cedure 
law by t 
have thus far construed this provision have not adopted the 


Commission’s views, nor are they in accord with each other. 


Under them, the Commission says, it seems necessary to 
prove twice a violation of the law to get an order of en 
forcement and to prove still a third violation to inflict 


punishment 
The effect of these decisions has been to make the pro 
cedure for securing obedience to the statute very cumber 


some, tedious, and expensive. It is difficult to conceive, says 
the Commission in its report, that Congress intended to pre- 
scribe such a procedure. 

“The 


enforcement speedy and direct,” the report states. 


make its 
“The 


Commission has not as yet been able to present this question 


statute shows on its face an attempt to 


to the Supreme Court, but will do so when the occasion 
offers. If an order of the Commission is found valid by a 
circuit court of appeals, an order of enforcement should 
issue at once. An order of the Commission which has been 
found valid should be enforced by the court, not because it 
has been disobeyed, but because it has been found valid.” 

The Commission’s report to Congress declares that never 
in the history of American business has there been a time 
when self-regulation has received more intensive considera 
tion. As the Commission defines “self regulation,” it means 
the adoption and adherence to workable rules prescribed by 
an industry for the regulation of its own business conduct 
with due regard for the interest of the public. 

The that it 


practice conference procedure established by the Commission 


report states further remained for the trade 
which hereto 


The 


without 


to supply, in a measure at least, an element 


fore was completely lacking—namely, enforcement. 


Commission's report comments that self-regulation 


rules would be impossible and that rules without some power 
of enforcement make self-regulation often a mere expensive 
gesture 
An inn 
conference procedure provides that the clandestine violation 


vation recently introduced in the trade practice 


of any of the resolutions of an industry, those accepted by 


the Commission merely as expressions of the industry, as 


well as those approved by the Commission, shall be deemed 


to be unfair methods of competition. Fourteen industries 


have held trade practice conferences under the Commission's 
auspices during the past year. The edible oils and cotton- 


seed oils industries were among these 
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The Commission turned its attention during the year under 
review to two factors which now loom large in the business 
world. The first was its investigation of the resale price 
maintenance practice, undertaken on its own initiative to 
assist Congress in framing legislation, and second, its survey 
of chain store business. 

The number of formal proceedings brought by the Com- 


mission has been greatly reduced by providing offenders 


with an opportunity to agree by stipulation to refrain from 
unfair methods of the 
the 


Stipulation agreements are 


competition. During last year 75 


applications for complaints submitted to Commission 
were disposed of in this way. 
accepted by the Commission with the understanding that. jf 
the offender repeats the practice, formal public proceedings 
will be instituted against him. Sixty-one formal complaints 


were issued by the Commission during the year for com- 


petitive methods alleged to be unfair and 47 orders 


cease 


and desist were served. 


Early Report on Price Maintenance 


The Federal Trade Commission will submit a preliminary 
report to Congress on its resale price maintenance investiga- 
tion before Christmas. In order that the House Con mittee 
on Interstate and Foreign Commerce may have the benefit of 
the extensive data gathered in the course of the inquiry when 
it takes up the Capper-Kelly bill the Commission decided t 
avoid any delay that might ensue if it attempted to present 
a complete report to Congress this session. The preliminary 
report will carry the Commission’s recommendations regard- 
ing legislation on price protection. It is that the 
extent of 


certain 
the 
relieving it of the burden of prosecuting manufacturers who, 


Commission will urge legislative action to 
in attempting to enforce maintenance of fixed resale prices, 
seek the cooperation of the trade by methods condemned by 
the U. S. Court. The report t 


Congress will be in typewritten form but it is probable that 


Supreme Commission's 


Congress will order it to be printed. 


Complaint Against Flavoring Makers 
The 


complaint against the Sethness Co., of Chicago, alleging that 


Federal Trade Commission has served a_ formal 


the brands, trade names, labels and advertising matter sup- 
plied to jobbers and bottlers of its flavoring extracts, cor- 
centrates, and syrups and to retail dispensers of beverages 
made therefrom are artificially colored and flavored and d 


contain in whole ‘or in 


not part any fruit or fruit juice 
\mong labels referred to in the Commission’s complaint are 
Catawba Grape White, Concord Grape, Grapette, Cherryette, 
Peachette, Strawberryette, Bananaette, Lemonette, Orang- 
ette, Lymette, Limonette and Raspberryette. 
Cited for Resale Restrictions on Talcum 
Johnson & Johnson, of New Brunswick, N. J. have beet 


cited by the Federal Trade Commission for enforcement by 
cooperative methods of fixed resale prices on an antiseptic 
borated talcum, sold as Johnson’s Toilet and Baby Powder 
The Commission’s complaint against the firm alleges that 
for more than three years past it has enlisted and secured 
the support of wholesale and retail dealers to prevent price 
cutting by such means as tracing the source of supply of 
price-cutting dealers, reporting failure of dealers to maintain 
prices, and entering agreements with retail dealers for the 
maintenance of certain minimum resale prices as a condition 
of opening accounts or of continuing their supply. 
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Outlook Bright for Coming Year 


Commerce and Industry Recovering Rapidly from 


Recent Slight Depression with Further 


Improvement in Sight 


ONTRARY to the uneasiness usually evidenced dur- 


ing the months preceding a national election, in- 
dustry and business has not only held steady, but 
has progressed at a rate indicative of an optimistic con- 
fidence in the tuture Reports from all sections of the 


show a continuation of high level 


country 
and trade, and it 


of production 


reported earnings are any criteria the 


activity is of such a nature as to be 
stockholders. 

There is scarcely a line of industry 
1929 as the 


of prosperity. It is, of 


most acceptable to 
that is not looking 


forward to beginning of another four years 


that 
do well, but 
present 


course, a toregone conclusi n 
the hitherto sound industries will continue to 
the 


is the recent improvement in several of the more depressed 


an especially reassuring feature of situation 
industries, particularly textiles and coal. 

The present export trade compares favorably with that 
f the show a 
the the 
The further develop- 


ment and expansion of our export trade will undoubtedly 


As 


efficient 


of a year ago; instances in which figures 


decline being due to reduction in price, not in 


quantity of the exported articles. 


be assisted in every legitimate way by Mr. Hoover. 


secretary of commerce he has built up a 


the 
trade and exporters feel assured that the government will 


very 


governmental organization for promotion of foreign 


be the leader in opening every possible channel for Ameri- 
the 
should do 
with 


can goods. A propitious move in this direction 1s 


South 


toward 


American 
the 


present goodwill tour which 


much furtherance of 


our trade Latin 


America. 
Farm Relief Question a Problem 


attacked 
Aid 


hopeful that 


One of the problems which is most likely to be 


frst by Congress is the farm relief question has 


been promised the agriculturists and they are 


their problem will be dealt with fairly. Despite the need, 
however, for farm relief, there is no doubt that the 
present year will go down in American agricultural history 
as a year of achievement and that the coming year will 
be one of plenty. The continued high prosperity of farm 


machinery companies and other industrials related to agri 


cultural welfare is evidence of prosperity among farmers 


and does not bear out the poverty stricken plea so rampant 


before election. This does not mean that the farmers have 


no complaint. Their cause is a and serious 


Building contracts bid fair for a prosperous 1929. This 
1S an [ 


just one 


encouraging sign for many industries, as building 
supplies work and wages to a large number with resultant 
nereased purchasing power of the luxuries of life. 

The President-elect is disposed toward the 
systematic building of public works, such as inland water- 


Ways, flood public 


favorably 


control, and land 


reclamation, as an aid to the reduction of unemployment. 


buildings, highways 


Such a program should mean greater contentment and in- 
creased buying power. 


The marked depression of the first eight months of this 


the railroad equi 


The 


time to Start 


year in business is now on the 


al 1 


railroads undoubtedly have 


the 


wane been ready for some 
held off 
Che last 
incoming orders 
placed 


extension 


buying of equipment but have 


for fear of untoward political 


developments 
month has shown a decided increase in the 
and important 


inquiries for equipment not as yet 


Ire The 


Pennsylvania 


indicate a 


of the 


fairly busy 





proposed 


electrification of the 


Railroad will 


also be a factor in the improvement of the equipment 


industry. 


Seasonal Conditions in Steel Situation 


\lthough there has been a definite downward trend in 
steel mill operations this is more or less seasonal and is 
of moderate proportions. Comparing the present output 


with 
cided 
almost certain that 
the 


that of a year ago, the operating 
hold firm 
several advances will be 


The 


expectations. 


rate shows a de- 


improvement. Steel and it is 


prices 


announced for 


first quarter commitments orders for 1929 de- 


livery are holding well up to 


The automobile industry has had the largest year in its 


history \lthough the production has slowed up the last 
month, this is also seasonal and there is no reason why 
1929 should not vie with 1928 for quantity production. 


Suyers at the present time are awaiting the arrival of new 
models which will be the automobile shows 


in January and buying at that time may be expected to 


presented at 


begin anew. It is true that the lower priced car manu- 
facturers may encounter some loss of business in meeting 
the severer competition effected by Ford’s re-entry into 
the field but this is not likely to be serious. 


Tire prices have been revised twice on a downward 
scale this year. The producers were obliged to liquidate 


high cost supplies and accept inventory losses with the 
advent of low crude rubber values. It is now certain, 
however, that a complete readjustment of the industry 


has been effected, and with the automobile industry on the 


production plane it is, tires must of necessity go 


1and in hand 


Essential Oils and Toilet Preparations 


A little uneasiness is felt in essential oils; the prices 
at the present time being considered by the consumers too 
high to lay in large supplies. Consequently the demand 
is not active but there seems on the whole be little to 
worry about. The total export business in toilet prepara- 
tions for the first nine months of 1928 showed a decided 
decrease, but the perfumery business showed an increase 


of over $70,000. Apparently the line, both in 


the domestic and export trade has been more than holding 


its own it bids 


perfumery 


gene ral incre asc d 


1929. 


and with prosperity fair 
better in 
the 


only 


to do even 
Looking entire 
the outlook 


coming 


business and 
the 


seems to be 


over fields 


for the 


industrial 


not for coming year but 


four years, exceedingly bright in the 


evidence of assured prosperity 
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Lavender Industry in Southern France 


Results of a Survey Made by Dr. Ernest S. Guenther 
Chief Research Chemist of 


Fritzsche Brothers, Inc., New York 


RUE lavender grows in several sections of Southern 


France. Two subspecies of Lavandula Vera Offiet- 
nalis have been described wandula Delphinensts 
and Lavandula Fragrans. The discussion as 


to whether these two subspecies are morpho- 
logically to be distinguished has not yet been 
closed. Some botanists attribute the apparent 
difference solely to varying conditions of sur- 
roundings. Lavandula Delphinensis may be 
somewhat hardier than /ragrans and grows 
in higher altitudes. 

Where Lavandula I'ragrans comes in con- 
tact with Lavandula Latifolia, cross hybrid- 
ization takes place and a hybrid, “Lavandin” 
originates. This Lavandin may incline towards 


Fragrans or towards Latifolia, depending 
upon the predominance of one of the parents 
Lavender sides, 


grows on. sunny hill preferably on 


calcareous — soil We find the true lavender in high 
altitudes from 700 up to 1,500 meters distributed over 
mountain slopes and hills of the Départements of Drome, 
Basses-Alpes, Vaucluse and Hautes-Alpes. In lower alti- 
tudes we find the spike (Lavandula Latifolia) which, in 
medium altitudes, crosses with Lavandula Vera Fragrans, 
forming “Lavandin.” 

The quality of lavender changes, therefore, with the 
altitude. Of course, climatic conditions, humidity, tempera- 
ture, atmospheric pressure, exposure to sun, etc., especially 
soil conditions, play an important role in the development 
of plants and oil. 

Since the essential oil from plants growing in the high- 
est altitude shows the highest percentage of linalyl acetate, 
and since the spike oil distilled from plants originating in 
the lower altitudes has almost no linalyl acetate, the quality 
of oil of lavender is being more and more judged by its 
content of linalyl acetate, an assumption which later on will 
be dealt with in more detail. 

The amount of lavender harvested depends mainly, if not 
entirely, upon temperature. Strong frosts (especially in the 
springtime) and continuous heat without rain are the 
principal causes of a poor crop. No frost, abundant rain 
during May and June, followed by one or two good showers 
in July, and the harvest is a plentiful one. 


Lavender in Its Natural State 


1. Wild Lavender: The wild herb found in the mountains 
and on sunny hills springs up almost everywhere in utmost 
profusion. As seen from the roadside, the most beautiful 
plants seem to be located in the center of a heap of stones 
or rocks. 

Lavender has invaded the greatest part of the fields in the 
mountains which have been deserted by the farmers since 
before the war. There in regions where it has existed at 
all times it has multiplied in such a manner that the plants, 
too numerous and too crowded, remain small and sickly and 








the insufficient harvest is often given up because the collect. 
ing would be too burdensome. Such is also the case in 
regions where gathering on tne high slopes is quite tiresome 
and sometimes dangerous. 

Due to these facts, no estimate can be 
made as to the yield of wild lavender per 
hectare. (One hectare equals 2% acres.) 

Here a few words should be said about the 
cutting and harvesting of wild lavender flow- 
ers in their natural state. 

One man can cut daily about 60 kilos of wild 
In 1928 the distillers paid 
around 75 francs for 100 kilos of wild laven- 


lavender plants. 
der flowers. Since the mountainous slopes 
are mostly the property of the various com- 
munities, the community puts on public sale 
every Spring the right to cut the flowers within certain 
territories. This is called in France “Adjudication.” It is 
always an event for the lavender producers. The buying of 
this right offers the producer of oil a certain guarantee for 
the supply of a minimum quantity of lavender flowers. The 
purchase of this flower supply enables him to start his dis- 
tillation and to lower the price of the other lots of lavender 
flowers, originating from different sources, which are offered 
him by the peasants in his neighborhood. 

The price for the public sale of the right to cut the wild 
flowers growing in the community always varies. It can 
be calculated at approximately 10 francs per hundred kilos 
of flowers. The price of lavender flowers would, therefore, 
consist of the following items: 


75 francs for cutting 100 kilos. 

10 francs for the public sale. 

10 francs for transporting the flowers and com- 
mission for the sub-buyer. 


95 francs. 


We can assume, therefore, that the price of wild lavender 
flowers (1928) was about 90 to 100 francs per hundred 
kilos. 

The regions where gatherers of lavender can cut freely on 
territories of the community, as well as on private property 
are becoming fewer and fewer. In the communities of 
Drome and Vaucluse, the public sale entrusts to the con- 
tractor the right to have the lavender cut by anyone who 
seems fit to him. 

In the Basses-Alpes, certain communities like Annot, 
Meailles, Le Fugeret, etc., put their lavender on public sale 
but reserve the right to cut to the inhabitants of the com- 
munity, with regulations quite difficult to comply with and 
full of risk for the contractor. The most important 
public sale of the State is at the Mont Ventoux which 
covers 2,360 hectares of territory. 

It is sometimes very difficult to find good harvesters for 
lavender plants, the work being hard and labor scarce in 
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Southern France. For this reason, Italian labor was im- 
ported until last year when emigration from Italy was 
stopped by the Fascisti Government. The prices for cutting 
may, therefore, be higher in future. 

2. Wild Lavender Plowed: We have seen from the above 
that it is quite difficult to cut the lavender as it grows in its 
natural state on the frequently inaccessible hillsides. There- 
fore, the harvesting of this type of lavender is losing impor- 
tance as compared with lavender which has been cultivated 
in some way, as we shall now observe. 

Lavender, natural and not plowed, although occupying 
large territories, represents only a part of the total produc- 
tion and its yield per hectare, as stated before, cannot be 
estimated. However, when the fields are plowed the plants 
are less numerous and will not prevent the others from 
growing. They will have air, rain will penetrate around 
the roots and will be helpful; as a consequence an abundant 
harvest will result. 

Fields of lavender which have been plowed can be seen 
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four or five sections at the most, and one section is plowed 
each vear. 

We repeat that it is very difficult to give even an approxi- 
mation of an average yield. Some years it may be 400 to 
600 kilos (one kilo = 2.2 pounds) per hectare for the sec- 
ond harvest after the plowing. It should be noted that the 
cost price of the gathering, which amounts to 65 francs per 
hundred kilos in the natural (not plowed) lavender fields is 
reduced to 35 or 40 francs if there is a large part of plowed 
lavender available on a certain property. The cost of a 
good plowing is about 300 francs per hectare. 

Since it is necessary to plow only one-quarter to one-fifth 
of the ground yearly, the cost for this method of working 
is not too high. As a matter of fact we see the cost of 
flowers originating from these plowed fields going down to 
65 or 70 francs per hundred kilos, including the cost of cut- 
ting, weighing out, transportation and also plowing of the 
fields. 

What important part the diminution of the price of flow- 


. 


THREE VIEWS OF THE LAVENDER FIELDS; CUTTING, PLowING, HARVESTING 


abundantly in the regions of Drome and Vaucluse. There 
the slopes of the mountains are not as steep as in the re- 
gion of Basses-Alpes where the formation of the moun- 
tains prohibits plowing except on a limited scale 

It is hardly possible to determine the yield of lavender 
per plowed hectare. The first test of plowing in this form 
was made about twenty-five years ago with a single draught- 
horse put to an “araire,” which is a small Arabian plow 
with a rough plow-share, without reverter and with a single 
handle. Later the “araire’ was replaced by a “tourne 
oreille” drawn by two draught-horses. Today experts be- 
lieve that the work giving the best results is carried out 
with three or four draught-horses or it can be done very 
well with a strong tractor and a big plow. 

The ground is turned over once and then back again. 
Tests have been made to arrange the plowable natural laven- 
der in rows but these have been given up on account of the 
unsatisfactory results. 

As a consequence of the plowing, after a small harvest 
during the first year, there is an abundant harvest the second 
and third years, with sometimes a notable decrease during 
the fourth year and a still further reduction in the fifth 
year. If, however, climatic conditions have been favorable, 
one may still gather flowers where it was too difficult to 
cut before the plowing. 


A natural plowable lavendér field is generally divided into 


ers plays in the cost of oil of lavender we shall see later. 
We shall also see that this method of working lavender by 
plowing is apparently most advantageous as regards cost 
and risk, although a definite statement cannot yet be given. 


Plantation and Cultivation of Lavender 


As ground which is favorable for planting lavender, we 
may consider calcareous and loose soil, where the absorp- 
tion or drainage of the water is easily effected. 

Deep plowing; digging up, if possible, to be compared to 
the plowing which is done for the plantation of vines, cost- 


ing 1,200 to 1,500 francs per hectare. After plowing the 
ground has to be harrowed and leveled. 
The Plants 


There are several ways of planting, namely: 

1. By Seed:—Since the grain of the lavender has a very 
hard pericarp, its germination must be effected by keeping 
the seed at room temperature or somewhat higher for a 
certain time, in humid sand or in sawdust. 

The moment young shoots are beginning to emerge from 
the grain, they have to be transplanted into nurseries and 
well taken care of by frequent watering. After several 
months, when the plants have attained a certain height, they 
can be transplanted into the open fields. 

2. The “Bouturage” (with cuttings) seems to be easier 
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but does not always succeed very well, and more than that, 


attention of cultivation and fre- 


leads to its 


it demands the care and 


quent irrigation which often abandonment. 
Here, too, it 
time {n nurseries. 

3. With 3) Wild 


preference to the young plants which have been taken from 


is advisable to raise the cuttings for a certain 


Plants: Experienced men _ give 


wo 
ung 


the mountains at elevated altitude where exclusively the best 


lavender is found. The plants are less expensive (40 to 60 


francs per thousand) whereas the plants from seedlings cost 


90 to 100 francs and their hardiness is greater because they 


come from very poor ground and from a more severe cli- 


mate 


However, it is necessary that the plants from the moun- 


tains be well selected and very young. Usually they are 


taken from the mountains during the month of May, brought 
frequently watered and 


fields 


up in the nursery tor a half-vear 


t 


fall transplanted into the open 


Methods of Plantation 


t} en in the 


Fhe first plantations were made sometimes at 1.25, 1.30 
or 1.50 meters e meter 39.6 inches) apart in every 
direction, frequently 1.25 or 1.50 meters between the rows 
and 0.60 to 0.75 meters between the plants 

These distances have ben given up At present 1.70 or 
even 2 meters is generally allowed between the rows and 
0.60 meters—at times only 0.50 meters—between the plants 
his bout 10,000 plants per hectare in round figures 
The manner of cultivation (draught-animals or tractors) 
is the decid actor for the distance to be adopted between 
t vs. It has been found that the plants, if planted very 
close together he rows, have a better opportunity to 
survi veed 1 drought 

Tillage After the Planting 

) g the first two years there should be one tilling every 
vear, in the fall or in the winter, with a small vine-plow, 
then one or two tillings superticially with the cultivator or 
with i Canadiat arrow and, nally, at least one second 
hoe and \fter the second year the econd hoeing 
1 iy tec 

Yield of the Plants Per Hectare 

Theoretically, one plant on cutting should give 500 to 600 
grams wers and stalks len thousand plants on one 
hectare should, therefore, render about 5,000. kilos In 
reality vever, from the third year on, a yield of 2,000 
kilos px ectare is considered as normal and a yield of 
3,000 kilos as very satisfactory Such is the case with 
plantat ns which have not suffered losses due to one cause 
ra tl 


Longevity of the Plantations 


plantations have, in general, perished 





rapid | for instance, an important center of 
natural lavender, numerous plantations have been started 
between 700 and 800 meters altitude. The major portion of 


fifth 
Nyons, 


other 


these have begur from the vear on. 


Valreas, 


the same 


to disappear some- 


third 


Loumarin, Greoux 


year on. In Bedoin, 


and in regions, 


many 


observation has been made, yet in absolutely low altitude, in 
Meyrargues and Jouques, (Bouches du Rhone) plantations 
of seven and eight years remained alive, maintaining excel- 
In high altitudes, 


small plantations 


lent producti 


mn throughout for instance 


in the Basses-Alpes, have been found to 


be of very satisfactory duration 
Often the loss has been attributed to the manner of cul 


tivating, to the condition of the soil, or to trees which previ- 
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ously grew there. We are rather inclined to seek the cause 
in the nature of the ground, in combination with its ex. 
posure. There is no doubt whatsoever that a year of great 
drought can be absolutely disastrous to a plantation of low 
Yet, since the 


same difficulty exists in altitudes of 700 meters or more, the 


altitude and of particularly hot exposure. 





principal cause, in our opinion, must be looked for in the 
nature of the soil and the fact that it is not porous enough 
Above all, it is necessary to carry out for the various re. 
gions repeated experimental analysis of the soil in which 
the plants perish and that in which they live. 
present time nothing has been done which would permit ar. 
riving at det 

We repeat that years of strong heat and great drought 


nite conclusions. 


are likely to bring about the disappearance of many plants 


on the plains and in low altitudes. 


Cost of Cutting 
Although the yield of the first year may be absolutely in- 


significant, the plants must be cut. In the second year the 
cutting still represents a high cost because of the fact that 


the production is very small and it must be done very care- 


fully due to the formation of the plants and the necessity 
preventing injury to future harvests. 
good cutter ought 


From the to collect 


daily 300 to 400 kilos of flowers, as compared with 60 kilos 


third year on, a 


of wild flowers 
The 


cost about 12 


lavender should, therefore 
( app 


good cutters are not 


cutting of the cultivated 


francs per hundred kilos 220) 


pounds 


Usually, however, it is higher because 


always available 


These 12 francs, of course, do not represent the 


cost price 


for the plants which, in the case of flowers from planta- 


tions, is largely determined by the investment in and th 


maintenance of the plantations. 


The Cost of a Plantation 


It is difficult to estimate the cost of a plantation. Every- 


thing depends on whether the lavender plantation is onl 


part of another agricultural enterprise of the farmer so that 


the general expenses of 


the plantation can be included in th 


expenses of running the farm. <A farmer and his family wh 


devote themselves to the planting of lavender at a time 


when they are not busy with the harvesting of grain, olives 





and other products of Southern France can produce 


cheaper than a distiller who runs a 


solely for the 
matter of 


separate enterprise 


\s a 
fact, it appears that the cultivation of lavender 1s 


purpose of cultivating lavender 


profitable only if it is part of a general agricultural enter- 
prise 
with all the 


expenses involved and the profits to be hoped for will be 


\n exact project of a lavender cultivation 


submitted in 
A producer in the 


a separate discussion. 


Basses-Alpes calculated the labor pet 
hectare for the first year as amounting to 2,000 francs, and 
for each following year, 1,000 francs per hectare. Here, of 
course, the purchasing price of the lot, amortization, interest, 
general expenses, etc., are not considered, so this is not an 
exact commercial calculation 

During 1928 cultivated plants have been sold for around 
130 francs per hundred kilos as compared with 75 francs 
for wild flowers, which amount does not include the cost of 
transportation and weighing out. The higher price for cul- 
tivated lavender is justified because these plants render 4 
much higher yield of oil, as we shall see later. 


( To Be 


—— 


Continued ) 
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The Lady and the $10 Bill 


Why Manufacturers Can No Longer Expect 
Aggressive Retail Sales Effort, 


by Leroy Fairman 


N an interesting article published in Printers’ Ink of 

November 29, Robert R. Ellis of the Hessig-Ellis Drug 

Company tells a story which well illustrates the failure 
of the retail druggist to employ aggressive 
selling methods in the conduct of his  busi- 
ness 

A young woman in the employ of Mr. 
Elliss company was given a $10 bill, and 
told to go to six independent drug stores and 
ask, at each store, for a tube of tooth paste, 
, box of powder and some rouge, calling for 
these items by their branded names. If the 
dealer or clerk tried to sell her some other 
brand, she was to accept it without question. 
She was to buy, without the slightest resist- 
nce, any other merchandise which might be 
offered to her, no matter what it was or how much it cost. 

She visited the six stores, and brought back six tubes 
of dentitri six bexes of powder, six compacts of rouge 
and two tooth brushes. “It appeared,” says Mr. Ellis, 
‘that in a couple of stores the clerks got the bright idea 
that tooth paste is usually applied with a brush and sug 
gested that she buy one. But this was as far as the sales- 
manship went. She had done her best to spend that $10 in 
one store, but could not spend it even in all six She 
brought back $3.45 in change. 

It is Mr. Ellis’s belief that this lack of aggressive and im 
telligent sales efiort constitutes a vital difference between 
independent and chain store methods, and that therein is to 
be found the true reason for the ascendency of the chains 


Aggressive selling tactics and not superior buying power, 


he says, give the chains practically all of the advantage they 
have over their independent competitors 

“What would have happened to our young lady's $10 
bill,” he asks, “if she had taken it into a chain drug store 
with the same willingness to buy, without the least objec 
tion, anything she was offered? The chances are she would 
have visited only one store, and not have to be in there very 
long before her money was exhausted.” 

Mr. Ellis’s experiment was made in Memphis, and I am 
not familiar with retailing conditions, chain or independent, 
in that territory. His conclusions mzy be correct as to that 
and perhaps other sections of the country, but they do not 
hold true everywhere. In the chain drug stores with which 
[ am familiar, the customer gets what he asks for, and the 
only sales effort shown by the clerk is the question, “Will 
that be all?” or, “Anything else?” And I believe that this 
condition prevails in a great majority of the stores—inde- 
pendent, chain or department—where the bulk of the toilet 
goods business is being done today; and that the manufac 
turer who thinks he is going to get any aggressive selling 
assistance for his brands from the people behind the retail 
counter is looking for something he will never again have 

Although Mr.: Ellis does not say so, it is to be inferred 


that his shopper received, in all the stores she visited, ex- 





actly what she asked for, and that no attempts were made tv 
switch her to other brands. Except in cases where demon- 
strators were on the job, or liberal P.M.’s had subsidized 
the clerks, or some other abnormal conditions 
existed, I believe that the young lady would 
have had about the same experience if she had 
traveled the country from corner to corner. 
She would have got what she asked for—if 
the merchant had it—paid her money, and 
walked out without being asked to accept a 
substitute or make any further purchases 

\ll this is of interest to the manufacturer 
of toilet goods, and especially to the man with 
a family of products on his hands. It is 
nice to imagine that, when the fair shopper 
asks for and receives a box of Mr. Man's Tal- 
cum Powder, the clerk will bow politely, and say, “Don’t you 
also need Man’s Face Powder, Rouge, Lipstick, Vanishing 
Cream, Hair Tonic and Toilet Water, one or all of them? 
You'll like them as well as you do the Talecum. They 
are all of the same fine quality, and all necessary to the 
complete and satisfactory 

Yes, that would be very beautiful, but it doesn’t happen 
Not very often. Such selling methods belong back in the 
old leisurely days, which are gone torever 

Speed is the watchword of modern business. Costs and 
expenses are high. Competition is stiff. Shelf room must 


pay its own rent, and the rent is not low. The margin of 


profit shrinks. Quick turnover is the answer to the prob- 
lems of t l 


today; and that not only means goods which are 
cemanded by the public, but speed in selling. Give the cus- 
tomer what he asks for, hand him his sales slip or his 
change, and turn instantly to the next customer in line 
lhat’s the way to make money in the store of today. 

lhere are exceptions, of course. I made a purchase the 
other day of the proprietor of a drug store in a tiny town 
in Pennsylvania. He wore neither coat, waistcoat, or neck- 
tie, but he was a clean, alert, upstanding fellow, who seemed 
to know his business and to practice it understandingly and 
courteously. He had plenty of time to try to sell me other 
things than the shaving cream I asked for, but he didn't 
Why should he? Such aggressive methods are not for the 
small town or country merchant. The most of the custom- 
ers of such a store don’t have much money to spend. The 
girl who comes into such a store to buy a 25-cent box of 
talcum or a 50-cent box of face powder has, as a rule, no 
more money at the moment which she can expand on toilet- 
ries. The druggist knows that. To urge her to buy a lot 
of other things would waste his time and sound silly. It 
would embarrass the customer; if, under urging, she bought 
anything else, she would regret it later—and that kind of a 
sale is bad business for the dealer. 

Even if the small druggist, through aggressive selling, 
wise or unwise, does make more sales than he would other- 


wise, his volume is so small that the extra sales mean little 


' 





to the individual manufacturer. It is safe to say that 857% 


of the retail sales of the products of the average toilet goods 
manufacturer are made in department stores, chain drug 


stores, and city’and big town drug stores, in all of which 


rapid turnover and speed in selling are essential to adequate 
protits. The merchants and the clerks in such stores do not 


practice intensive or aggressive selling methods, nor have 
they the time or the inclination to do more than pass out 
the goods which are asked for. 

I believe that aggressive selling is out of tune with mod- 
ern tendencies. In bygone days, I recall many instances 
of such tactics, of merchants who hung on to the customer 
as long as possible, and urged, coaxed and cajoled him to 
buy all sorts of merchandise. I see little of that nowadays 
I make frequent purchases in the largest stores of the big- 
gest drug chain in the country, and at a smart drug store, 
pardon me, chemist’s shop, in an exclusive suburban town. 
I am never asked to buy anything I don’t ask for. The 
only exception to the rule is not a drug store, but one of a 
chain of haberdashers shops, where the clerks habitually 
try to sell merchandise other than that asked for. This 
annoys me excessively, as it does other people, I have no 
doubt. I know what I want when I go into a store, and 
when I’m in quest of socks I won't buy underwear or neck- 


ties, and I don't want anybody to even suggest that I do. 


Manufacturer Must Sell His Own Goods to Consumer 


More and more, it seems to me, it is becoming necessary 


that the manufacturer of specialties of all types sell his 


goods to the consumer In the more leisurely days of the 


past, when the merchant knew most of his customers well 


} 


enough to call them by their first names and had plenty of 


time to talk politics with the men and exchange the latest 


1 


items of gossip with the girls, it was possible, 


if the dealer 
were sufficiently suave and diplomatic, to make suggestions 


1e customer which would be taken in good part and 


often lead to sales. But we shall never see those days 


Such being the conditions which confront him, the selling 


problems of the manufacturer of a complete line of toiletries 


are continually becoming more perplexing. A few years 
ago the druggist did not have to figure as closely as he does 
now. His costs were all small; if he did not own his store, 
his rent was low. He did not reckon his shelf room and 
window space 


at anything at all. If a manufacturer pro- 


duced a popular face powder, the dealer would good- 


naturedly stock all the other items in the line. He would 
watch his chance to speak a good word for them; if they 
sold slowly it made no great difference; the fact that they 
occupied shelf room and tied up capital was of no special 
importance. 

Not so today. The decler buys from hand to mouth. 
He wants, must have, quick turnover. He can't have his 
shelves and stock room cluttered up by merchandise that 
won't move. If the popular face powder meets his require- 
ments, he will stock it; 
lot of 


him to stock the face creams, the perfume, the toilet water 


but he is losing all patience with a 
railers that don't sell. If the manufacturer expects 
and so on, he must send people*into the store to buy them. 

The tremendous increase in the volume of toilet goods 
business during the last few years has aggravated rather 
than relieved this situation, for the number of new lines 
which have come on the market during the same period have 
more than kept pace with the increased demand. Some of 


these new lines have been heavily advertised. Many are 
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novelties, smartly packaged and shrewdly exploite The 
army of new consumers, and the other army of old consum- 
ers who use more kinds of toiletries than they formerly did, 
thus have many lines and brands to choose from. In some 
of these lines there is an outstanding talcum; in others there 
is a rouge and lipstick which have caught the popular fancy 
in still others the face creams seem to meet the public re- 
quirements more fully than do others. These lines, as 
lines, not only compete strongly with the old-timers, but 
individual items stand out with commanding strength. Thus 
we observe many women who habitually use one brand of 
talcum, another brand of rouge, and still another of creams 
They would laugh at the druggist or clerk who tried t 
“sell” them on the idea of using only one brand of all toilet. 
ries 


Dealers Not to Be Depended Upon 


There are, of course, millions of new users coming into the 
market every year, and there are millions more who have 
no settled preferences which cannot be changed. The 
manufacturer has the opportunity of selling these consumers 
on the merits of his whole line, or convincing them of the 
advisability of the ensemble of toiletries of like character- 
istics and identical perfume. But if this is done, the manv- 
facturer, must do it himself; the dealers won't do it for 
him. And the manufacturer who thinks that he can get 
the dealers to do it by free deals, strong-arm selling meth- 
ods, inside prices or other devious measures, is merely fool- 


ing himself. 


It is possible, of course, to consider the slow selling items 
of a line as merely negligible trailers, filling such orders for 
them as may come in and advertising them only by pack- 
age inserts and incidental mention in the advertising of the 
leading items of the line. But such methods cost money 


money for 


materials, preparation, packing, handling, etc 


as well as a percentage of the overhead. Accurate cost 
accounting would generally show that these moribund trail- 
ers are marketed at a loss, and this loss is reflected in dim- 
inished profits on the business as a whole. No part of a 
business should be conducted at a loss 

\nother method of meeting this situation is to sharpen 
up the guillotine and eliminate all these unprofitable trailers 
at one merciless swoop. A hard thing to do, but often wise 

Still another way is to improve the quality of all these 
slow selling items; bring them up to the standard of the 
popular items; rename them if necessary; dress them up in 
new and attractive packages, uniform with the most fav- 
ored goods, and get behind them with enough advertising to 
sell them 


Advertising Quickest and Surest Method 


Whatever course is decided upon, the manufacturer will 
have to sell the goods to the consumer if they are to be 
sold at all, and adequate advertising, well planned and 
consistently carried out, will prove to be the quickest and 
most certain—if not the only—way. 

Reverting again to Mr. Ellis’s article, it should be stated 
that its purpose and purport is to point out that, in his opin- 
ion, the jobber should make it his business to educate the 
independent druggist in aggressive selling. not only to con- 
vince him that such methods are essential to his success, 
but show him how they should be carried out and give him 
some material assistance as well. This seems like a worthy 
idea, and every friend of the independent druggist will 
wish Mr. Ellis the best of luck with it. 
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Nail Enamels 


by W. A. Poucher, London 
Author of 


“Perfumes, Cosmetics and Soaps” 


HE hands of a glazier are seldom well manicured 

and yet his finger nails always exhibit an amazingly 

lustrous finish. This fact appears to have been re- 
sponsible for the first nail polish made of 
putty powder, and stannic oxide is still the 
main constituent in this particular type of 
manicure preparation. 

At what date this fact was first made use 
of does not appear to be known but a 
reference to the “Toilet of Flora,” a book 
published in London in 1775, gives no 
directions for improving the appearance of 
the nails other than two remedies for whit- 
lows. Dejean, a French perfumer, published 
his “Treatise on Perfumes and Cosmetics” 
two years later and in chapter 39 there are 
five short monographs devoted to the nails, one of which 
contains a recipe alleged to give them a beautiful color. 
Wash the hands, says this author, with perfumed soap and 
then polish the nails with equal parts of cinnabar (ver- 
milion) and powdered emery, after which apply some oil 
of almonds. Repeat several times until the nails become 
white and transparent like pearls. 

The earliest reference to the use of stannic oxide in 
perfumery literature is that of Perie, who in the fourth 
edition of his “Art of Perfumery,” 1879, states that as 
oxide of tin is employed for polishing tortoiseshell it 
should be useful for polishing the fingernails. Since this 
was written stannic oxide in many forms of colors and 
perfumes has appeared as a very excellent nail polish. The 
disadvantage it possesses is that the nails soon lose their 
lustre unless frequently polished and many attempts were 
made to overcome this difficulty. For instance, Oskinson 
recommended a wax polish and a liquid enamel consisting 
of a solution of hard paraffine in chloroform or petroleum 
ether. The most decided improvement on these preparations 
was made a few years ago when celluloid was dissolved in 
a mixture of amyl acetate and acetone. 

The most modern forms of nail enamel are, however, a 
great improvement on all the foregoing and depend upon the 
availability of numerous viscosity nitrocelluloses and a very 
wide range of solvents, plasticisers and ester fumes. Curi- 
ously enough this development has taken place in line with 
that of aeroplane dopes, cellulose lacquers and motor car 
polishes. This again has followed the desire of the petroleum 
industry to find a method for the utilization of its waste 
Products either directly or by conversion into other readily 
useable and saleable materials. Hence the enormous range 
of solvents now available, many of which before the great 
war were laboratory curiosities. 

To consider the question of nail enamels more closely and 
in detail, the first raw material of importance is nitro- 
cellulose. This is available in various degrees of viscosity 
and according to the type chosen, so will the quantity to be 
used in a given unit of solvent vary to obtain a standard 





degree of flow. There are three standard viscosities avail- 
able; viz: low, medium and high. It naturally follows that 


equally viscous solvents of all three will require approxi- 


w to 2 of the medium or 1 


of the high in the same unit of solvent. Re- 


ther angle a nail enamel made 





garded trom % 
from a low viscosity cellulose will leave after 
evaporation the thickest and most durable 
coating on the nail surface. This is very 
important. It must be borne in mind, how- 
ever, that solvents do, in fact, have some 
influence on the question of viscosity, but 
this feature is nearly always controllable with 
he nitrocellulose employed. 


The next point of interest is the selection 





of the solvent and here odor plays no unim- 
portant part in the choice, although this is, of necessity, 
secondary to that of boiling point. The lower the boiling 
point the more rapidly the enamel dries on application to 
the nails. This is important to ladies who do not like 
to be kept waiting when they are in a hurry. The best 
known solvent is acetone, boiling at 55° C., but a simple 
solution of nitrocellulose in this ketone would be of no 
value, because evaporation would be far too rapid. To retard 
the rate of evaporation it is necessary to add a pro- 
portion of a middle or high boiling solvent and in the past 
amyl acetate, boiling at 125° C. has been a great favorite 
The disadvantage of this is its odor, reminiscent of pear 
drops. Butyl acetate boiling at 110° C. is an excellent 
solvent and in the varnish industry is much used, but the 
odor is far too strong and crude to allow of its considera- 
tion for a toilet article. As a rule the ratio of low to 
high boiling solvent may be taken as 100 to 15, but this 


depends to some extent on the boiling points of both. 


I 
This ratio would be suitable for acetone 55 and amyl ace- 
tate 125. If, however, diacetone alcohol boiling at 164°° C. 
were to replace the latter then the ratio would have to be 
adjusted to 100 to 8. The high boiler should not exceed 
190. To facilitate the choice of solvents a list of the 
more important members of the series is given together 
with some notes on each. 

35. Ether—Good solvent, odor difficult to cover. 

46. Carbon Bisulphide—Odor precludes its use. 

50 Methyl Acetone—Solvent power excellent. Odor 
mild. 
55. Acetone—Very good from all points of view. 
56. Methyl Acetate—Excellent solvent. ‘Odor rather 


unpleasant. 

68. Ethyl Acetate—Improves and sweetens the odor of 
all combinations and is good solvent. 

70. Methyl Ethyl Ketone—No objectionable feature. 
78. Ethyl Alcohol—Useful for retarding too rapid 
evaporation and as a solvent for dyestuffs is good. 


80. Isopropyl Alcohol—A little better than ethyl alcohol. 
92. Isopropyl Acetate—Good solvent and odor pleasant. 





| 
i 
} 
} 
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Formate—Odor too strong 


Propionate—Odor not quite so sweet as ethyl 


otherwise good solvent. 


acetate but 
110 Butyl 
of butyl alcohol, which aids solubility and decreases viscosity. 


Acetate—Generally contains up to 15 per cent 


suffocating. 
113. Butyl 


Odor 


Alcohol—Good solvent but odor precludes the 


use. 

120. Amyl Alcohol—Excellent solvent with pleasant odor. 
Will replace the acetate admirably. 

125. Amyl Acetate—Solvent power good. Odor must 
be covered 

126. Diethyl Carbonate—Odor pleasant and _ solvent 
power good It increases viscosity, which may be con- 
verted by additions of amyl alcohol. Combines very well 
with ethyl lactate. 

35. Ethyl Lactate—Odor and solvent very good. Ex- 


for dyestuffs. Improves gloss and flow 


Mild odor and good 
Pleasant odor 


cellent solvent 


140. Amyl Propionate 


154. Cyclohexanone—Good middle boiler. 


solvent. 


solvent for added lexus and ester gum. 


Alcohol Odor 
Solvent power good. 


and very good 
164. 
tion 


185. 


Diacetone very pleasant. Evapora- 
rather slow. 
Ethyl Oxalate—Odor 


Gloss poor. 


mild. Comparatively poor 


solvent. 


From the above list it will be quite easy to obtain 


by experiment a good and pleasantly odorous mixture. 
The next point to consider is that of the plasticiser or 
from a mixture of -the 


enamel made 


would be inclined to crack and streak 


softener. A rare 
above solvents only 
It could not be applied perfectly to the nails 
The 


nitro- 


very easily 


and would be inclined to give an uneven surface. 


plasticiser functions, as it were, by keeping the 
cellulose in a semifluid state after the solvent has evapo- 
This 


Up to a few years 


It prevents the enamel scaling off the nails. 
should boil above 200° C. 
was the favorite plasticiser, 


rated. 
constituent 
ago, camphor boiling at 206° C. 
celluloid, of course, being a mechanical mixture of pyroxolin 
Today very high boilers are preferred, such 
phosphate 430. Most 
may be 


and camphor. 


as amyl phthalate 336 or tricresyl 


of the plasticisers are odorless, or nearly so, and 


chosen from the following: 


212, ethyl benzoate; 220, cyclohexanol oxalate; 278, 
diacetone resorcinol ; 295, ethyl phthalate; 312, butyl phtha- 
late; 323, benzyl benzoate; 336, amyl phthalate; 410, tri- 
phenyl phosphate; 430, tricresyl phosphate. 


It is not possible to give the exact ratio of plasticiser to 
but as a rule the former should be from one 
half of 
manufacturers prefer to enhance 


nitrocellulose 


third to one the latter. 


Some the glass of the 


enamel by the addition of estergum or one of the natural 


h as copal, colophony, mastic, benzoin, elemi, 


resins eac 


dammar, shellac, kauri or sandarac. The question of solu- 


bility is here very important and ester gum possesses the 


great advantage of being very soluble and not discoloring 
after application to the nails. 

Finally, 
stable 


there is the question of color and perfume. A 
pink must be chosen and owing to fluorescence the 
not look attractive. It is better to use carmoisine 
fast pinks \ 


for all average products. 


ef sines do 
percentage is gen- 


When 


a perfume it is best to employ a compound which does not 


or one of the minute 


erally sufficient choosing 


contain any substance subject to color change. Essential 


oils such as bergamot, bois de rose, lavender, geranium and 


sandalwood are excellent. 





AMERICAN PERFUMER & EsSENTIAL OIL REVIEW 









DECEMBER, 1928 


Plant Bureau Reports on Oils 


In view of the uncertainty of the supply and quality 
of perfume oils obtained from abroad, manufacturers of 
perfumes and relzted products in this country have recog. 
of the 
Plant Industry com- 


nized the desirability of a domestic source of some 
important oils, the U. S. Bureau of 
ments in reporting on the progress of experimental cultiva- 
tion projects during the last year. During the last season 
rose geraniums under cultivation at Torrey Pines, Calif, 
were distilled, and promising yield of oil was obtained, 
Fertilizers and irrigation were found to have a pronounced 
effect on the yield and quality of the oil produced. Samples 
submitted to the trade were declared to be of ex- 


At Mount Dora, Fla., similar experiments 


of oil 
cellent quality. 
with rose geraniums have agiin been begun with a return 
of more normal that State 

The cultivation of roses for perfume purposes was actively 
undertaken during the fall at 
tion with the Oregon Agricultural Experiment Station. The 


economic conditions in 


Corvallis, Ore., in coopera- 


flower-praducing qualities of large number of roses are 
being studied, and a part of an acre has been planted t 
one variety to obtain data on production costs, in order t 
determine whether the flowers can be produced at a cost 
that permits competition with European producers of rose 


oil. 


Peru as a Toilet Preparations Market 

The United States 
importation of toilet preparations into Peru and in 1926, the 
latest year for which statistics are available, supplied ap- 
proximately 27 products, Vice- 
Consul Samuel Reber, Jr., Callao, Lima, in a report made 


ranks second in importance in the 


per cent of these says 
public by the Department of Commerce. 

Three-fourths of all the importations of perfumes into 
Peru enter through the Port of Callao, the seaport of Lima, 
where the most potential market for perfumes and toilet 
preparations is to be found. 

The wealthier Peruvian 
especially fond of perfumes and cosmetics of fine quality. 


classes of the population are 
Keen competition is encountered from European _prepara- 


tions. However, there is no prejudice against American 
products and the United States exports of these products 
Imports 


32,70 


have averaged over $100,000 for the last six years. 
United States in 1926 
pounds, compared with 


from Germany and 23,194 pounds from France. 


from the were valued at 


Peruvian 55,775 pounds worth 
Average 


value of the Peruvian pound in 1926 was $3,741. 


The United States furnished over 80 per cent of the 
dental remedies and dental pharmaceutical specialties in 
Peru. American dental goods are held in high favor and 


are very popular. As a result, there has been since 1924 
a small but steady increase in the United States participa 
tion in this line of Peruvian trade with very little European 
competition. As _ the United States 
articles is manifest and the number of dentists going to the 
United States to study dentistry is increasing annually, 


preference for the 


American methods are becoming more popular, so that 
dental goods of American manufacture may be used on 4 
larger scale in the future. 

Special Circular No. 3 
Trade in Dental Preparations,” 


“Peru” in the “World 
has been distributed. In- 


series, 


terested firms not receiving a copy may obtain one upon 
application to the Chemical Division of the Department ! 
Commerce. 
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Official Report of Flavoring Extract 
Manufacturers’ Association 


Following the publication of our November review of the 
work of the Flavoring Extract Manufacturers’ Association 
of the United States various matters of interest to the 
members have been under consideration. G. H. Burnett, 
the president, and Thomas J. Hickey, executive secretary 
and attorney, together with the other officers and members 
of committees, have been in close touch with numerous 
subjects affecting the welfare of the industry. 

Circular No. 288 has been issued, giving the changes in 
standards for various products adopted by the Secretary of 
Agriculture. These standards were published on page 531 
of the November issue of this journal. 


Circular No. 289 is entitled: “Gelatin Dessert Powders 
and Flavored Pectin Products.” It gives the text of notices 
sent out from Washington under date of November 15 by 
the Food, Drugs and Insecticide Administration to manu- 
facturers of and dealers in the products mentioned in the 
title of the circular. The notices deal with artificial colors 
and other ingredients and contain rules for the labeling of 
the products. 


The executive secretiry has sent out a new Membership 
List, in which are given also the officers and the personnel 
of the regular and special committees of the association. 
It has been revised as of October 1, 1928. 


Mineral Oil Banned for Food Purposes 


In answer to frequent requests received by the United 
States Department of Agriculture for information concern- 
ing the legality of adding mineral oil to foods, officials 
charged with the enforcement of the Food and Drug Act 
have issued the following statement: 


“Mineral oil is not digested and assimilated. It has 
neither food value nor condimental value: it therefore has 
no proper place in food products. Its use in foods, either 
as a substitute for edible oil in such products as mayon- 
naise, salad dressings or household flavors, or for other 
Purposes lowers the food value of the finished product. 
This is expressly prohibited by those provisions of the 
Federal Food and Drugs Act which define a food as adul- 
terated if any substance has been mixed and packed with 
the article so as to reduce or lower or injuriously affect 
its quality or strength, or if any substance has been sub 
stituted wholly or in part for the article. Products con- 
‘aiming mineral oil intended for the cure, mitigation or 
Prevention of disease are drugs within the definition of that 
term set up by the act and should be plainly and conspicu- 
ously labeled as such. No unwarranted therapeutic claims 
should appear upon the labels or be made otherwise in 
connection with the sale of such products.” 





- lavoring Extract 
Fats S ection 
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Official Report of Soda Water Flavors 
Manufacturers’ Association 

Since our November report of the activities of the Asso- 
ciation of the National Manufacturers of Soda Water 
Flavors, the president, W. H. Gast, and the secretary and 
counsel, Thomas J. Hickey, have continued their indefatig- 
able efforts to promote the interests of the industry, just 
as they have been doing in the last few years. 

The results of the twenty-third annual convention of the 
association, held at the Book-Cadillac Hotel, Detroit, Mich., 
have already been published. Following the convention the 
prospects for even greater usefulness of the association, so 
far as may be possible, are very bright and form the subject 
of felicitation by the members. 


Instructions on How to Label Table Syrups 


\ summary of the rulings on the labeling of table syrups 
under the Federal Food and Drugs Act has been issued by 
the Food, Drug and Insecticide Administration, United 
States Department of Agriculture, for the guidance of manu- 
facturers and others who ship table syrups of any kind in 
interstate or foreign commerce. 

The terms “Cane,” “Cane Syrup” or “Sugar Cane Syrup” 
should be applied only to syrup made by the evaporation 
of the juice of sugar cane or by the solution of sugar cane 
concrete, according to the rulings. These terms should not 
be used to designate a syrup made from sugar. There is 
no objection to designating a sugar syrup as “Cane Sugar 
Syrup” if it is made from cane sugar and water, and 
contains not more than 35 per cent of water. 

When sugar syrups or mixtures of sugar syrups and 
corn syrup or other mixed syrups are artificially flavored 
and colored in imitation of maple syrup, they are regarded 
as imitations under the law and should be labeled as such. 
\ statement such as “Imitation Maple Syrup. Contains 
Sugar Syrup, Corn Syrup and Imitation Maple Flavor and 
Color” will be acceptable if suitably placed on the label and 
if the article has the indicated composition. Coined words 
and statements or designs which are misleading in any par- 
ticular should not be used on the labels of imitation maple 
syrups. 

Declarations of quantity of contents on the labels of table 
syrups should be expressed in terms of liquid measure rather 
than in terms of net weight. The presence of added sulphur 
dioxide should be plainly declared on the labels of syrups 
which contain this chemical. 

Copies of the complete summary of rulings on the labeling 
of table syrups together with copies of the Federal Food and 
Drugs Act and regulations issued thereunder may be ob- 
tained upon request to the Food, Drug and Insecticide Ad- 
ministration, United States Department of Agriculture, 
Washington, D. C. 
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PURE FOOD AND DRUG NOTES 


In this department will be found matters of interest con- 
tained in FEpERAL anp State official reports, etc., relating to 
perfumes, toilet preparations, flavoring extracts, soaps, etc. It 
is advisable also to look at our WASHINGTON CORRESPONDENCE, 
SoaP Section, and other departments for further information. 






Administration Makes 


and Insecticide 


Food, Drugs 
First Annual Report of Its Work 


Emphasis on constructive research, prevention, and “an 
advisory-before-the act <ttitude” has a leading place in the 
and 


\gri- 


report of the year’s activities of the ood, Drug, 


Insecticide Administration submitted to Secretary of 
culture Jardine by Walter G. Campbell, Director of Regula- 
This 
first annual report by the administration, which wis 
1927, to 


and consolidate many of the regulatory functions entrusted 


tory Work in the department and just made public. 
is the 
created in its present form on July 1, centralize 
to the department, and to divorce these from the strictly 
research activities. This agency is responsible for the en- 
forcement of the food and drugs act, the tea «ct, and the 
naval stores act, formerly enforced by the Bureau of Chem- 
istry, of the insecticide act, formerly under the Insecticide 
and Fungicide Board, and the import milk act and the caustic 
poison act which went into effect after the administration 
was created. 

“In enforcing the six statutes,” says Mr. Campbell, “the 
administration has attempted to adopt a constructive attitude. 
Observations through more than 20 years of law enforcement 
have demonstrated convincingly that only an insignificant 
proportion of the members of the industries concerned de- 
liberately violate the law. Most of them earnestly desire 
to comply with all reasonable regulations, not only on ethical 
grounds, but also becuse it is the part of good business. 
Recognizing this, the department has chosen to recognize 
the six laws as corrective rather than punitive, and has 
adopted an advisory-before-the-act attitude by offering con- 
structive suggestions which should enable manufacturers to 


keep their products is compli:nce with the law.” 

Under the Food and Drugs Act the administration made 
748 seizures and instituted 267 prosecutions in the year end- 
1928. The largest group of seizures is listed 
heading of under drugs and drug 
This group also accounts for 54 prosecutions. 


ing June 30, 
under the 
products. 
Butter adulterations or misbrandings accounted for 54 pro- 


“remedies,” 


secutions and 104 seizures, and stock feeds for 50 prosecu- 
tions and 62 seizures, due, for the most part, to an improper 
declaration of the protein content or to adulteration. Im- 
properly labeled vinegar accounted for 42 seizures, an un- 
usually large number. 

“Although a large number of imported foods and drugs 
Mr. Campbell 


“in most instances the number of cases involving the 


have been examined during the fiscal year,” 
says, 
more serious violations of the law have been smaller than 
in the past.” 

Fewer coal-tar food dyes Were certified as safe for use, 
which is “ascribed to the unseasonable weather during the 
spring of 1928, which curtailed the consumption of soft 
drinks.” 

New discoveries and changing conditions have made the 
work on insecticides and fungicides active this year, and the 
director reports that many new manufacturers do not main- 


tain close chemical control over their products. Nearly 
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1,400 scmples were examined, the largest number in any 
year, : 

Mr. Campbell also mentions the enforcement of the caustic 
poison act and the naval stores act, and reports on the 
activities of the administration in collaboration with other 
branches of the Federal service, both in the Department of 
Agriculture and in other executive departments, particularly 
with the Post Office in the issuance of fraud orders, _ 

“Among the products which received fraud orders,” says 
Mr. Campbell, “were an alleged consumption cure, consisting 
of turpentine gum, flavored with cinnamon; a tuberculosis 
‘cure’ made up of a number of worthless mixtures, marketed 
by one wholly ignorant of the disease; a so-called cure for 
cancer through the use in part of a bread and milk poultice 
Sale of 
the following, among others, was discontinued on ; ffidayit 


a rupture ‘cure’; and a height-increasing scheme. 


‘cure’ consisting largely of ground 


granite; two imported sirups similar in compositions to New 


A pernicious-anemia 


Orleans molasses, claimed to cure all ailments of the kidneys 
an Epsom-salt diabetes ‘cure’; and a thyroid obesity remedy 
Mr. C 


satisfactory cooperation received from State and city food 


In closing his report, mpbell comments on the 


and drug officials. 


Court Holds Sweet Chocolate Candy, Not Food 


A court ruling defining sweet chocolite as candy, and not 
a food product, resulted in a $6,000,000 victory for the 
Government in Philadelphia on November 22. 

Should the ruling not be disturbed by higher courts t 
which the case will be appealed, the Government will not 
have to refund excise taxes of $4,495,325.66 and $1,500,000 
in interest to four sweet chocolate manufacturers. The rul- 
ing handed W. H.. Kirkpatrick in 
Federal District Court. 

Contending that sweet chocolate was a food and nota 


was down by Judge 


confection, the manufacturers sued to recover the principal 
and interest. The Hershey Chocolate Company of Hershey 
Pa., put in a claim for $3,831,374.71, representing taxes paid 
on its chocolate output for 1919 to 1921, and also claimed 
interest. The other companies and their claims were H. 0 
Wilbur & Sons, Philadelphia, $303,115.92; Klein Chocolate 
Company, Elizabethtown, Pa., $296,012.52; the York Choco- 
late Company, York, Pa., $74,822.51. 

The acts of 1918 and 1921 under which the taxes were 
collected have since been repealed and there is now m 


Federal assessment on candy. 


Grape Juice Makers Acquitted by Jury 

A verdict of not guilty in the case of the Virginia Dart 
Vineyards, Inc., of Penn Yan, N. Y., charged with vo 
lation of the liquor laws, was returned by a Federal jun 
which had deliberated five hours in Buffalo on December / 

The specific charge was “the sale, possession for sale and 
advertising for sale of a product intended for manufactut 
ing of intoxicating liquors.” The Government sought to 
show that the defendant sold grape juice with directions fot 
making wine of it which would test 13.4 per cent alcohdl 

No denial was made of the charge, but the defendant 
contended that section 29 of the Volstead act specifically 
permits manufacture of wine in the home and therefore the 
directions sold with the grape juice were not a violation o! 
the law. 

The government is expected to appeal the case. 
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Carbon Dioxide for Essential Oil Extraction 

On page 410 of our September issue there appeared a 
brief abstract of the specification for a new British patent 
filed by Vianova, G. m. b. H. of Berlin for the extraction 
of essential oils and other perfume bodies by use of liquid 
carbon dioxide. The specification of patent is as follows: 

“We, Vianova GmbH. fur (¢ hemische Industrie, a 
German company, of 21 Schiffbauerdamm, Berlin, N. W. 6 
Germany, do hereby declare the nature of this invention and 
in what manner the same is to be performed, to be partic- 
ularly described and ascertained in and by the following 
statement : 

“The obtaining of essential oils or odorous substances 
from bodies containing the same, more especially drugs, was 
hitherto effected either by extraction with organic solvents, 
in most cases inflammable (for instance ether, chloroform) 
or by a complicated treatment with fats (enfleurage) or 
with steam. All these processes involve great disadvan- 
tages, insofar as for instance in extracting with an organic 
solvent it is not possible to eliminate the latter again from 
the extract to the extent of complete freedom from odor. 
On the other hand the products are detrimentally affected 
more or less extensively by heating, which is also accom- 
panied by a change in the odor of the substances which are 
in most cases very valuable. These methods therefore re- 
sult in the depreciation both of the substances and of their 
value. 

“It has been found that liquid carbon dioxide is an ideal 
means for extracting essential oils or odorous substances, 
as it can be used at a low temperature, gives quantitative 
yields and evaporates spontaneously and completely from 
the extract. For instance, according to the invention it is 
possible to obtain essential oils or perfumes from plants or 
parts of plants at ordinary temperature with a yield hither- 
to not obtainable, by extracting them with liquid carbon 
dioxide. The extracted substance occurring in nature and 
soluble in liquid carbon dioxide can be obtained absolutely 
pure and without any change by using the perfectly neutral 
liquid carbon dioxide as extraction agent. 

“The process according to the present invention can be 
applied among other things to flowers (for instance cloves) 
to seeds (for instance caraway), to roots (for instance iris). 

“The gaseous carbon dioxide escaping in the present 
Process can be liquefied again and introduced afresh into 
the cycle. 

“Example: 150 gs. broken up cloves are poured into a 
Pressure bottle, about 1 kg. liquid carbon dioxide then 
added, shaken round and the liquid carbon dioxide con- 
taining the extract drained off into a receiver. After the 


carbon dioxide has evaporated, 18 gs. of a clear golden yel- 
low oil of cloves of best quality remain behind. The resi- 
ue is free from essential oils.” 
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Paris Trade Notes 


On account of its rapidly expanding business, the firm of 
Th. Muhlethaler & Co., has been forced to move its offices 
and laboratories to much larger quarters at 8&8 Avenue 
Periere, Asniéres. 


Laboratoires Roubert is a new company which has been 
organized with offices at Vincennes to manufacture and sell 
perfumery raw materials. 


* 


\urelio Ghiron, Chevalier of the Crown of Italy, and for 
the last few years sole representative in France for the 
aa ‘Soubinaghi,” has been reelected a member of the 
Board of Directors of the Italian Chamber of Commerce in 
Paris. 

" * * * 

Georges Paillery has been appointed Paris representative 
of the firm of J. & E. Sozio, manufacturers of natural 
flower products, whose headquarters are in Grasse. 


* * * 


We are pleased to announce the recent marriage of Mau- 
rice Gilles, a director of the house of P. Robertet & Co., and 
the Countess de Foras which took place at Grasse. Wit- 
nesses to the ceremony were Jules Letainturier, editor of 
Petit Nigois, uncle of the bride and Léon Baréty, member 
of the Chamber of Deputies for the Alpes-Maritimes, for 
the bridgegroom. We extend our heartiest congratulations. 


* * + * 


Virtually all telephones in France are now included in 
the transatlantic telephone service from the United States, 
it is announced by the American Telephone and Telegraph 
Company. Paris has been linked to the overseas circuit 
since March 28, 1928. 

With the addition of about 100 points in France, the 
American telephone user now has access to a_ telephone 
network that covers the greater part of Western Europe. 
The new extension brings 532,800 additional telephones to 
swell the total of telephones connected in three continents 
to 26,750,000. 

The rates for telephone calls to the French cities will 
be the same as those to Paris, $1.25 higher a minute than 
the basic rate between New York and London. Thus 
a New York subscriber calling any French telephone will 
pay $48.75 for the first three minutes and $16.25 for each 
additional minute. 


Fixative for Perfumes 
J. D. Riedel, A. G. has secured German patent No. 441,630 
on the use of hydrogenated whale oil and other products of 
a similar nature saponified with caustic alkali as a fixative. 


\ MERICAN 


German Trade Notes 
Nordische Seifenfabrik, A. W. Huber, G.m.b.H., has 
moved its general offices from Altona to Berlin 


* 


T he 


facturers of 


firm of Frau Minna Poloni, toilet preparations manu- 
Hannover, has been sold to Paul Buhtz of the 


same city and will be consolidated with his other interests. 


* 


Alex Kamp & Co., perfumers of Nuremberg, have moved 


to new quarters at 101 Bucherstrasse, that city. 


* . 

The Berliner Urbin-Werke has been sold to Erdal-Werke, 
Werner & Mert A.G., of Mainz. 
of 5,000,000 reichmarks 


bin” will be retained by the new owners. 


The sales price was in 
The trade mark “Ur 
Stocks of 


materials now in Berlin will be used up, after which manu- 


the vicinity 


raw 


facturing operations will be transferred to Mainz. 
* * * 
The beauty salon of M. Bluhm in Koenigsberg celebrated 
its fiftieth last The 
the entire half century of its existence has remained in the 


anniversary month business through 
hands of relatives of the founders 


* * * 


Hoffmanns 
that 


manager of 


died 


Hoffmann, general 


Bad 


Lebrecht 


Starkefabriken of Salzutlen, recently at 
place. 


London Men Take to Beauty Culture 
(Special Correspondence) 
Dec. 10. 
coming to the conclusion that men and not women are 
He is the manager of the new very 
department at John Barker’s huge 
men’s store. Men, on the whole, he declares, are more par- 
ticular than women are. Every 
young man nowadays wants to be a Beau Brummel, and 


LONDON, There is an expert here who is grad- 
ually 
the 


modern 


vainer sex and 


hairdressing 
about their appearance 
certain forms of beauty culture are gaining popularity with 
the sex. During the firm’s recent sale the store has been 
besieged by men, who, after the exertion of bargain-hunting, 
have combined a rest with attention in the hairdressing de- 
partment 

Recently when reporters were shown over the new depart- 
ment it was noted that one customer was having a “mud 
pack,” another a vibro-massage, several were having mani- 
cures, several hair frictions, while one was even being per- 
fumed. A number of others were making purchases of 
shaving creams and other toiletries. 

“The old-fashioned idea of a visit to the barber’s was to 
have a shave up the back of the head and leave a little cir- 
cular patch on top, so that a man was quite spruce for about 
a month,” the “Now, in 
order to keep smart, men have to come in every week, and 


said manager in an interview. 
they almost invariably have a hair friction and other extras. 
Men are more particular now. than ever before about their 
appearance A ‘mud pack’ tightens the skin, and helps to 
remove wrinkles.” 

This new hairdressing establishment is a sumptuous place 
The 
America have 
been introduced, and for this and many other reasons Bark- 


decorated in cream with beautiful Grecian bowl lights. 
adjustable porcelain armchairs familiar in 
er’s claim to have the finest barber's shop and “men’s beauty 
parlor” in London. 
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Toilet Preparations in Guatemala 
The United States continues to enjoy an increasing trade 
in toilet preparations to Guatemala, according to a report 


Vice-Consul H. E. 
by the 


from Trammell, Guatemala City, made 
1927 


exports of these commodities to Guatemala were valued at 


public Department of Commerce. During 


$53,000, as compared with $45,000 during 1926, and $38,000 


during 1925. They consisted of toilet and fancy soaps, per. 


fumery and toilet waters, talcum and toilet powders, creams 


rouges and other cosmetics, and dental and other prepara- 


tions. 
The 


tifrices, 


United States controls the trade in cosmetics, den- 


manicure specialties, etc., although French _per- 


fumes, toilet waters and lotions dominate the market, the 
report states 


American Influence in British Trade 
Yielding to the American influence in the matter of cut 
rate sales, Boots Pure Drugs, Ltd., recently held the first 
the United Kingdom 
This sale was widely advertised and attracted a throng to 


“Two-for-One” sale ever seen in 





OneE-CENT SALE 


BRITISH 


FIRST 


each of the many Boots stores in which it was put on. The 
accompanying photograph shows the crowd at one of the 
London stores. The sale was similar to the familiar “One 
Cent Sales” which are a regular feature of the operations 
of the Pure Drugs, Ltd 
Plans of the company call for frequent sales of this sort 


American associates of Boots 
and are causing concern to some of the manufacturers, who 
fear that their products may’ be featured in a way which 
will interfere with their sales through other channels. 
New Persian Tariff on Perfumery 

Details of the new Persian tariff which went into effec! 
recently has just been published in Moniteur Officiel du 
Commerce et de I’Industrie, the official publication of the 
French Under this new tariff paragraph # 
provides that alcoholic perfumery comprising oils of rum, 
cognac, etc., shall pay a duty of 50 per cent ad valorem 
while other perfumes and miscellaneous oils and synthetic 
alcoholic products will pay a duty of 40 per cent ad valorem 


government. 


Costa Rica Reduces Talcum Duty 


The Costa Rican import duty on talcum and other ab 
sorbent powders has been reduced from 10 colones per gross 
kilo to 6 colones per gross kilo by an executive decree 
effective September 2, Consul Edward Caffery, at San Jost, 
reports to the Department of Commerce. 
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Passing Excise Tax from Seller to Buyer 


The U. S. Supreme Court heard argument December 6, 
on the claim of Lash’s Products Company for the refund 
of $20,500.33 in beverage excise taxes levied under the 
Revenue Act of 1918 The beverage company rests its 
claim on the ground that the price of its products included 
the 10 per cent tax and that, therefore, the actual selling 
prices were not the amounts billed to and received from 
customers but were those amounts less the tax. The com- 
pany appealed its case to the Supreme Court following re- 
section of its claim by the Commissioner of Internal Revenue 
and the U. S. Court of Claims. 

A. R. Severn, counsel for J.ash’s Products Company, con- 
tended that the lower court erred in holding that the tax 
must be paid upon the total amount received from purchas- 
ers of its goods. It is obvious, he declared, that the com- 
pany intended to pass the ten per cent tax on to its custom- 
ers when it contracted with them that the prices paid for 
its soft drinks would include the tax. He argued that the 
tax was one that may be passed on to the purchaser and 
that it was not necessary, under the law, that the invoices 
should show the bill for goods and the tax thereon as 
separate items to enable the company to pass the tax on to 
its customers. 

Solicitor General Mitchell, who presented the Govern- 
ment’s argument, stated that soft drinks were not included 
in the class of goods on which, under certain provisions of 
the Revenue Act of 1918, the vendee pays the tax instead 
of the vendor. Even if the provision of the regulations of 
the Bureau of Internal Revenue providing that the tax, as 
such, if separately billed, may be passed on to the purchaser 
and the amount received by the seller divided into two 
items, selling price and tax, is invalid, he said, the tax must 
always remain where it is originally imposed, that is, on 
the seller. 


Ruling on Cardboard Cut or Shaped for Boxes 


United States Customs Court has sustained in part sev 
eral protests against the collector’s decision regarding cer- 
tain imports by Coty, Inc. The court holds that paper 
board or cardboard, cut or shaped for boxes but not sus- 
ceptible for use as containers in that neither end is closed or 
capable of being closed without the addition of paste, glue, 
or other means of fastening, is properly classifiable under 
the provision in paragraph 1313 of the act of 1922 for 


“Papers and paper board * * * 


* * x 


including cardboard 
cut or shaped for boxes,” as claimed by the plain- 
tiff, rather than under said paragraph as boxes, as classified 
by the collector. 
Medicinal Soap Protest Sustained 

No. 7229.—Protests 135581—G/72693, etc.. of T. F. 
Decker et al. (Chicago). Merchandise invoiced as “Dr. Car- 
ter’s medicinal soap,” classified as toilet soap at 30 per cent 
ad valorem, is claimed dutiable as a soap not specially pro- 
vided for at 15 per cent under the provisions of paragraph 
82, tariff act of 1922. 

Opinion by McClelland, J. On the authority of. Abstract 
579, Carter’s medicinal soap was held dutiable at 15 per cent 
under paragraph &2 as claimed. 


PERFUMER & ESSENTIAL O1L REVIEW 





Courts and Customs 


Seeks to Enjoin Drug Inc. 

An interesting suit is now being tried in Chancery Court 
at Wilmington, Del., involving the use of a corporate name. 
Drug Consolidated, a Delaware corporation, is seeking an 
injunction against Drug, Inc., also a Delaware corporation, 
to restrain the latter from further use of its corporate name, 
which, it is alleged, is being confused with the name, Drug 
Consolidated. 

The plaintiff corporation is an organization for the estab- 
lishment of a chain of drug stores. Drug, Inc., is the name 
of the merger of Sterling Products Co., with the United 
Drug Co., and its associated companies. Evidence in the 
suit as brought out at a hearing held in Wilmington, 
November 22, tended to show that Drug Consolidated had 
been incorporated prior to Drug, Inc., but that a charter 
for the latter had been granted by the Secretary of State 
before the former had been able to actually start business. 
Officials of Drug Consolidated stated that they were unaware 
of the organization of Drug, Inc., until the latter’s stock 
was listed on the New York Stock Exchange, when repre- 
sentations were made seeking an amicable adjustment of 
the difficulty. 

Attorneys for Drug, Inc., contended that a change now 
would involve heavy monetary losses not only to the com- 
pany but to those trading in its stock on various exchanges. 
They requested a further delay for filing of briefs and 
motions which was granted by the court. 

It will be recalled that Drug, Inc., is the second name 
assumed by that corporation, the first name, Drug Products 
Co., having been abandoned when it was found that a New 
York corporation by that name had been in existence for 


many years. 


Refund of Soap Premium Jewelry Tax Rejected 


The U. S. Court of Claims held in deciding a claim by 
Colgate & Company, December 3, that jewelry given 
in exchange for premium coupons issued as a part of the 
wrappers on its laundry and toilet soaps and washing pow- 
ders was subject to the 5 per cent excise tax levied on 
jewelry under the Revenue Acts of 1918 and 1921 until its 
repeal by Revenue Act of 1926. Between December 27, 
1920, and July 23, 1924, Colgate & Company paid taxes 
amounting to $16,944.22 on jewelry valued at $338,884.40. 
Its claim for refund on the ground that the tax was errone- 
ously collected was rejected by the Commissioner of In- 
ternal Revenue and in dismissing the company’s suit for 
recovery the Court of Claims declared that “we cannot 
escape the conclusion that where one engages in a business, 
vast in extent, involving a separate and distinct organization, 
incurring great annual expense and advertising the enter- 
prise extensively and continuously, such a one is a dealer in 
the commodities disposed of.’ 

“In our view of the case,” said Chief Justice Booth, in 
delivering the opinion of the court, “there must of necessity 
exist thousands of small dealers in jewelry in the country, 
not even approaching the magnitude of the plaintiff’s jewelry 
transactions, and with whom the plaintiff came into actual 
and effective competition, who have had to pay the tax 
mentioned in the revenue act.” 


; 





Glass Bottle Decision Favors Hudnut 


Treasury Decision 43037 gives at great length the text 


of the decision of the United States Customs Court sustain- 
ing tl 


e protests of Richard Hudnut regarding duties on glass 


t 
bottles containing perfume, which was briefly mentioned in 
t o 


our November issue. The official syllabus of the court's rul- 


ing is as follows 


“Ornamental lime or lead glass bottles ‘suitable for use and 


of the character ordinarily employed for the holding or 


transportation of merchandise,’ viz, perfumes, and not ‘appli- 


ances or implements in chemical or other operations,’ nor 


‘bottles for table service,’ nor ‘thermostatic bottles’ are pro- 


perly dutiable under the eonomine provision therefor in 


paragraph 217, tariff act of 1922, at the appropriate rate 


according to size, and not at 55 per cent under the fourth 


provision of paragraph 218 for blown-glass articles, cut, 
colored, decorated, printed, ground, etc., ‘not specially pro- 
vided for.’ 

“Use as ordinary containers for holding and transporting 


merchandise is the criterion in classifying this merchandise. 


The fact that these perfume bottles are patented by the 


plaintiffs and used exclusively by them does not remove 
them from paragraph 217.” 
The case was heard by Justices McClelland, Sullivan and 


Brown, the opinion being written by Justice Sullivan. The 
opinion cites the statutes and other decisions relating to 
similar bottle controversies, going into the subject in great 
detail. Quoting a previous decision of the Court of Cus- 
toms Appeals, Justice Sullivan continues: 

substituting 


“Mutatis mutandis ‘bottles’ for ‘jars,’ and 


‘perfumes’ for ‘talcum powder’—the words quoted in the last 
paragraph of the foregoing extract from the opinion are 
exactly applicable to the bottles covered by the case at bar. 
“It is further contended by the Government in the case 
at bar that the words ‘not otherwise provided for’ are against 
the contention of the plaintiffs. We do not see the force 
of that contention. This merchandise is as clearly provided 
for in paragraph 217 as words can express. It is not speci- 
ally provided for anywhere else than in paragraph 217. 
They are lime or lead glass bottles; they are suitable for 
use and of the character ordinarily employed in the holding 
or transportation of merchandise; and they are not appli- 
ances or implements used in chemical or other operations, 


nor bottles for table service, nor thermostatic bottles. 


“If these bottles are ornamented or decorated in a way to 
assist in the sale of their contents that does not affect their 
use as containers ordinarily used in holding and_trans- 
porting merchandise, viz, perfumes. Merchants have a 
right to so decorate or ornament the bottles containing their 
merchandise as to render them an excellent advertising 
medium of their wares. Such ornamentation or decoration 
does not militate against their use. Use as ordinary contain- 
ers for holding or transporting merchandise is the pre- 
dominant criterion in this case. 

“We therefore hold these bottles dutiable at the appro- 
priate rate according to size under paragraph 217, as claimed. 
The protests are sustained.” 


Perfumery Taxes in Uruguay 


Regulations governing the method of levying internal 
taxes on perfumery and toilet articles in Uruguay have 


been established by decree of the Minister of Finance, dated 
September 13. 


\MERICAN PERFUMER & ESSENTIAL OIL REVIEW 





DECEMBER, 1928 


ser 


Tex’? Does Not Conflict with ‘‘Lux”’ 


\ssistant Commissioner of Patents Kinnan has _ just 
handed down a decision in which he holds that the mark 
“Tex” 
mark “Lux” on soaps and accordingly has allowed the 
Riodela former over the 


opposition of Lever Brothers Co., owner of the latter, 


on cleaning compounds does not conflict with the 
Chemical Co. to register the 


The décision was based upon dissimilarity of sound and 
appearance between the words and also the evidence of good 
faith on the part of the Riodela Chemical Co., in that it 
has not sought to imitate the dress of the goods of Lever 
Brothers Co., or to utilize the prestige created by the latter's 
advertising. The assistant commissioner holds that there 
is no likelihood of confusion between the two marks, even 
if they appear upon similar goods. 

“Jel” or “Jell” Not Registerab!le as Trade Mark 
M. J. Moore, [ Patents, has 


affirmed the decision of an acting examiner of interferences 


\ssistant Commissioner of 
dismissing the Postum Cereal Company’s notice of opposi- 
tion to the registration by the Enzo Jel Co., of Sheboygan, 
Wis., to registration of the words “Enzo Jel” as a trade- 
mark for jelly powders. The Postum Cereal Company’s 
opposition is based upon prior adoption and use of the word 


“Tell -0,” 


“There is no similarity between the two marks either as 


a trade-mark for goods of the same description, 


to appearance, sound or suggestion, except as to the word 
‘Jel’ or ‘Jell’ which is descriptive and as such is not register- 
able,” the 
the record that 


Assistant Commissioner held. “It appears from 


there are many trade names for jelly 
powders in which the word ‘Jell’ forms a part of the name. 
The controlling part of the applicant’s mark is the word 
‘Enzo,’ derived from the applicant’s surname ‘Enz,’ to which 
is added the suffix ‘O.’ There is nothing in the opposer's 
mark which corresponds in any particular to the applicant's 
surname.” 


Use of Word “Boy” as Part of Trade Mark 


M. J. Moore, Assistant Patents, has 
affirmed a decision of the examiner of interferences dis- 
missing the opposition of the Taylor-Long Co., of Charlotte, 
N. C., to registration of the notation “Star Boys” as a 
trade-mark for soft drinks, by Sam A. Jessup, of Char- 
lottesville, Va. The Taylor-Long Company based its opposi- 
tion to Jessup’s application upon prior adoption and use of 
the trade-mark “Big Boy” on the same class of goods. 
Assistant Commissioner Kinnan held that as the opposer 
is not the originator of the mark “Big Boy” nor the first 
to include in a trade-mark for soft drinks the word “Boy” 


Commissioner of 


and a qualifying word, it is not entitled to such a broad 
interpretation of its trade-mark rights as to exclude the 
applicant’s trade-mark “Star Boys” from registration. 


Chicago Drug and Chemical Banquet 


The twenty-sixth annual banquet of the Chicago Drug and 
Chemical Association was held at the Stevens Hotel on 
December 19. A most elaborate program of entertainment 
was provided by the committee which was headed by R. A. 
Whidden. 
gift badge from the Christmas tree which was most taste- 
fully decorated and beautifully lighted by a special commit- 
tee headed by O. H. Krembs. On account of going to press 
we are unable to report the affair as fully as we should like 


Each of the 250 in attendance received a beautiful 


i is j nti + euhiie 
in this issue. A more complete description will be published 


in our January issue. 
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Activities ot Associations and Societies 


A. M. T. A. to Banquet Aboard ‘‘Paris” 


The convention committee of the American Manufa 
turers of Toilet Articles is rapidly completing plans for the 
annual meeting which will be held at the Biltmore Hotel, 
New York, April 2, 3 and 4, 1929. 

One of the most attractive and interesting features just 
announced | he committee will be the annual banquet, 
which will be held this time aboard the palatial Paris 
of the French line. This unusual arrangement was mad 
by the committee in order to give members a first hand 
glimpse of ocean travel and accommodations and promises t 
be a most attractive feature of the meeting. 

The theatre party will be arranged to take in one of the 
latest New York successes. Music at the banquet and on 
one other evening will be furnished by the celebrated Ipana 
Troubadours. 

Elaborate and comprehensive plans for the business ses 
sions are also being made and speakers of national reputation 
to discuss in intimate fashion the special problems of thi 
toilet preparations industry, have been secured. Every et- 
fort will be made to facilitate discussion of these problems 
at the business meetings and to make the coming conven 
tion not only pleasant, but profitable as well to those who 
attend. 

The next meeting of the committee will be held January 
9. Chairman Geo. P. Warner will be grateful for any sug 
gestions for the further improvement of the program. 


Foragers to Aid Salesman’s Home Fund 


The Foragers will assist in raising the building fund for 
the home, plans for which are now under way on the part 
of the National Traveling Salesmen’s Foundation. This 
was decided at a luncheon meeting of the organization 
held at Keene’s Chop House, New York City, late in 
November. 

The meeting was addressed by John R. Love of the 
Foundation who outlined plans for the Home. The institu- 
tion for the care of aged and infirm traveling salesmen 
will be erected on a plot of ground at Winston-Salem, 
N. C.,, now under control of the Winston-Salem Founda- 
tion, to which it was left in trust when the former owner 
of the land died. The tract consists of 1,000 acres and 
is admirably suited for the purposes of the Traveling 
Salesmen’s Foundation which has secured authorization 
for its use from the present trustees. 

The Foragers, as an organization of salesmen, are under- 
taking to raise $130,000 for the building fund and have 
started an active drive for that amount. 

Plans are also under way for the annual dinner of the 
organization, entertainment for which will as usual be fur- 
nished entirely by the talented members of the Foragers. 
Several novel stunts and surprises for the members are 
being arranged for the affair. 

Nominations for the coming year have been made by the 
nominating committee and will be voted upon at the annual 
meeting to be held on December 26. The slate is as fol- 
lows: President, J. V. Gartlan; vice-president, D. J. Griffin; 
secretary and treasurer, O. C. Niedenstein: members of 
the board of governors, H. W. Quinby, O. H. Betz, M. F. 
Schultes, RS. Arcularius, F. J. Pope and R. Vredenburgh. 





N. W. D. A. Organizes Reasearch Division 


The National Wholesale Druggists’ Association has or- 
ganized a Research Division at its general headquarters, 51 
Maiden Lane, New York City, under the direction of Pro- 
fessor H. J. Ostlund. 

President C. Mahlon Kline, chairman; A. Kiefer Mayer 
of the committee on uniform accounting, and chairman H. 
H. Robinson of the committee on proprietary goods, met 
recently with Secretary E. L. Newcomb at the New York 
office. Professor Paul C. Olsen of the Wharton School of 
Finance, University of Pennsylvania, and Professor H. J. 
Ostlund of the School of Business of the University of 
Minnesota, were clso in attendance. 

The results of research in the field of distribution in vari- 
ous industries were reviewed by Chairman Mayer, including 
the work already completed by the Druggists’ Research 
Bureau. After thorough dis- 
cussion, it was unanimously 
decided to attack the prob- 
lem of distribution in the 
drug trade from two differ- 
ent angles. First, to issue 
to all wholesale druggists a 
suggested departmental cost 
accounting system, suitable, 
with possibly slight modifi- 
cation, for any wholesale 
druggist to put into use so 
that he might determine, not 
only sales in his various de- 
partments, but also the ac- 





tual overhead cost in each 
H. J. OstLunp : ‘ 
department. This set-up is 
already partially completed through the work of W. W. 
Gibson, former Chairman of the Committee on Accounting. 


Pror. 


Mr. Gibson is completing this model system and hopes 
to have it ready for distribution to all wholesale druggists 
within the next few weeks. 

Second, the committee chairman and officers decided to 
attack the problem of distribution through beginning re- 
search or critical studies on the total volume, turnover 
and special selling effort, if any, on ten or a dozen of the 
largest selling proprietary medicines. A preliminary stock 
control survey form was drafted and will no doubt be in 
the hands of all wholesale druggists before this news item 
is printed. 

Professor Ostlund will be located in the New York of- 
fice on Jan. Ist, although the work under his direction will 
start immediately. He has had years of experience in cost 
accounting in retail drug stores throughout the Northwest. 
His first research along this line involved a critical study 
of the financial statements of over 400 drug stores: the 
second, a similar study of over 200 stores. 

Professor Ostlund has also done constructive work in 
originating and issuing a budgetary system for use by retail 
druggists in building up a profitable retail drug business. 
He has had considerable practical experience in cost ac- 
counting in various fields of industry and has just com- 
pleted work for the Doctor of Philosophy degree at the 
School of Business, University of Chicago. 
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Coming Conventions 


American Association for the Advancement of Science, 
New York, 
Eastern States Annual Beauty Show, Pennsylvani 


New 


Trade Show under auspices of Ladies’ Hairdressers’ Asso- 


December 27, 1928, to January 2, 1929. 
Hotel, 
York City, January 7 to 9. 

ciation, Providence Biltmore Hotel, Providence, Jan. 14. 


New England 
Show, Copley-Plaza Hotel, Boston, Jan. 21 to 23 


Ladies’ Hairdressers’ Association, Tride 
American Beauty Trade Exposition, Book-Cadillac Hotel, 
Detroit, Mich., Jan. 28 to 30 
National Beauty Show, Grand Centr:1 Palace, New York 


City, March 27 to April 5. 


American Manufacturers of Toilet Articles, Biltmore 
Hotel, New York City, April 2, 3 and 4, 1929 

Twelfth Exposition of Chemical Industries, Grand 
Central Palace, New York City, May 6 to 11, 1929 


American Wholesale Grocers’ Association, Peabody Hotel, 


Memphis, Tenn., May 21 to 23. 

National Hairdressers’ <nd Cosmetologists’ Association, 
Detroit, Mich, Sept. 9. 1929. 

National Association of Retail Druggists, Minneapolis, 


Minn., September 16 to 20, 1929. 
Makers of Synthetics Re-elect Officers 
The seventh annual meeting of the Synthetic Organic 
Manufacturers’ Association held December 
Hotel Commodore, New York City. 


Chemical was 


14, at the 


The exec- 


utive meeting of the association was held in the morning, 


at which the following officers were elected for the com- 

August Merz; treasurer, Albert J. 

Ralph E. Dorland, W. F. Har- 
\ Cressy Morrison. 

Barnett, John Campbell & 


ing year: President, 
vice-presidents, 


Killheffer, 


Farmer ; 
rington, E. H. 


Board of Governors: E. A. 


Co, New York City; J. W. Boyer, Monsanto Chemical 
Works. New York City; A. S. Burdick, Abbott Labora- 
tories. North Chicago, Ill.; R. W. Cornelison, Peerless 


Dorland, Dow 


Pharma- 


Plainfield, N. J.; Ralph E. 
New York City; A. J. Farmer, 
Chemical Corp., New York City; W. F. Harrington, FE. 
I. duPont deNemours & Co., Wilmington, Del. ; 
Haskell, U. S. Industrial Chemical Co., New York City; 


Color Co., 
Chemical Co., 


Glenn 


E. H. Killheffer, Newport Chemical Works, Passaic, N. 


J.; E. H. Klipstein, E. C. Klipstein & Co., New York 
City; August Merz, Heller & Merz Co., New York City ; 
A. Cressy Morrison, Carbide & Carbon Chemicals Corp., 
New York City; William S. Weeks, Calco Chemical Co., 
Bound Brook, N. J.; S. W. Wilder, Chemical 
Co., Boston, Mass.:; F. G. Zinsser, Zinsser & Co., Hastings- 
N. Y. 


Merrimac 


on-Hudson, 


National Beauty Show Plans 


Progress is with plans for the National 
Beauty Show to be held at the Grand Central Palace, New 
York, March 27 to April 5. 


being contracted for and the management expects that the 


being made 


Space for display is rapidly 


available floor space will be taken well in advance of the 


opening of the exposition. Numerous features of unusual 
interest are in course of preparation and interesting an- 
Headquarters 
Grand 


Barden, general director of 


nouncements will be made in the near future. 


for the exposition are being maintained at the 


Central Palace with Laurence 


the exposition, in charge. 
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Insecticide Convention and Show in New York 
The Asso- 


ciation of the United States held its annual convention at 
the Hotel McAlpin, New York City, December 11 to 13 
Attendance was excellent and the program presented con- 


Insecticide and Disinfectant Manufacturers 


tained many features of interest to manufacturers of these 


products \mong the prominent speakers at the meeting 


were E. K. Sprague, of the United States Public Health 
Service; C. C. Concannon, chief of the chemical division 
of the Department of Commerce; Dr. E. A. Back of the 


Bureau of 
New well as 


some of the prominent members of the association itself 


Entomology 


and Dr. J. M. 


\gricultural 


Ginsburg of the 
Jersey Experiment station, as 
One of the new projects to be undertaken by the asso- 
ciation is a National Insect Killing Week to be organized 
along the lines of similar weeks held annually by other jp. 
dustries. Ample backing for the new project is assured 
and the membership is solidly back of the proposal. 
President, H. W. 
Hamilton; first vice-president, Dr. Robert C. White; second 
vice-president, John Powell; secretary, H. W. Cole; trea- 
surer, 


Officers, elected at the meeting were: 


Robert J. Jordan, and six members of the Board of 
Brenn, FF. W. 
Baird, F. A. 


among the 


Governors, as follows: J. L. 
McCormick, C. C. 
Prominent 


Foreman, C. P 
Hoyt and Peter Dougan 
features of the convention was a 
trade show of raw materials and supplies for the insecticide 
and disinfectant industries. Among the prominent exhibitors 
in this show, which was held in a room adjoining the con- 
vention hall were the following: John Powell & Co., New 
York, who displayed s:mples of various types and grades of 
pyrethrum flowers; Ungerer & Co., New York, with a line 
of essential oils and perfume compounds for use in disin- 
fectant manufacture; P. R. Dreyer, Inc.. New York, who 
showed oils and compounds of special application to the 
industries ; Continental Can Co., New York, with a line of 
cans and spray apparatus for use in the insecticide and dis- 
infectant trade; Davies-Young Soap Co., Dayton, whose 
display consisted of liquid soaps and bases for the manu- 
facture of various products ; Givaudan-Delawanna, Inc., New 
York, displaying synthetic perfume products for use in dis- 
infectant and insecticide work: and the Metal Package Co,, 
New York which showed cans of various types, both decor- 
ated and plain. 


Salesmen Hear Morrison and Concannon 

At a dinner meeting of the Salesmen’s Association of 
the American Chemical Industry, held at the Drug and 
Chemical Club, New York, the evening of November 23, 
inembers and guests of the erganization heard two very 
interesting and instructive addresses. A. Cressy Morrison 
of the Carbon & Carbide Corp., spoke on the development 
of chemical knowledge and the rapid growth of the chen- 
ical industries especially during the last few years and 
showed the part which the salesman must play in insur- 
ing a continuation of that growth and progress. Charles 
C. Concannon, chief of the chemical division of the Bureau 
of Foreign and Domestic Commerce, after telling of the 
work of his division in recent years, attempted a forecast 
of the activities of the government in relation to the chem- 
ical industry during the next few years. 

The meeting was well attended and the address of Mr 
Morrison was listened to with considerable interest as out- 
lining a policy in line with present plans for building up 
the Salesmen’s Association and making it a more useful 
body to the industry 
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Helena Rubinstein, Inc., was recently incorporated 
and has taken over the American business of the New 
York corporation of the same name, including the ex- 
clusive right in the western hemisphere to distribute all 
products of Mme. Helena Rubinstein. 

The new corporation is offering through Bauer, Pogue, 
Pond & Vivian of New York, an issue of stock consisting 
of 135,000 shares convertible $3.00 dividend preference 
stock of no par value and 135,000 shares of common stock 
of no par value. Each share of preference stock will be 
convertible into two shares of common stock. The pro- 
ceeds of this issue will be used in connection with acquiring 
the business of the former corporation. 

The Helena Rubinstein business was founded in Paris 
in 1901 by Mme. Helena Rubinstein to operate a_ beauty 





© Blank & Stoller 


Mae. HELENA RUBINSTEIN Cuartes S. WELCH 


culture salon and for the retail sale of special beauty prep- 
arations. The New York salon was opened in 1914 and 
in 1920 the American demand had grown to such an ea- 
tent that it was necessary to begin the manufacture and 
wholesale distribution of Helena Rubinstein products in 
this country. The business was incorporated in 1926. 
The new corporation will be headed by Mme. Rubin- 
stein as president. She will continue her active personal 
direction, at the same time conducting on a larger scale 
than ever before her travels and researches toward the per- 
fection of new products. 

Charles S. Welch will be vice-president and general 
manager of the new corporation. Mr. Welch has had a 


long and interesting career in the toilet goods industry 


of this country. His first association with this field of 
activity was made in 1902, when the selling of toilet goods 
was part of his duties as a retail drug store clerk. After 
having served continuously in this capacity over the in- 
tervening years, he first came to New York City in 1906 
as a member of the sales staff of the toilet goods depart 
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ment of a branch of the firm of W. R. Riker Sons Co., 
at 23rd street and Sixth avenue. 

In 1908 Mr. Welch was promoted to department manager 
and buyer for the toilet goods division of the Riker store 
at 34th street and Fifth avenue, a position in which he 
remained until 1910. In 1910, he became affiliated as buyer 
with the perfume and drug sundries department of Park 
& Tilford. He became manager of the department in 1912, 
remaining until 1921. During these years Park & Tilford 
acted as selling representatives in the United States and 
Canada for practically all the most important European 
lines, including Guerlain, Houbigant, D’Orsay, Le Grande, 
Lubin, Caron, Bailey, Piesse & Lubin, Osborne, Bauer & 
Chesseman, Amie Lloyd, Titterton & Howard, British Zy- 
lonite Co., Sarge & Son of Vienna; Wolfe & Sons of Ber- 
lin; Klein & Son of Budapest, and Louis Phillipe. 

He became, in 1921, the vice-president and general mana- 
ger of Houbigant. The time between 1921 and-1927, during 
which he remained with Houbigant, represents the out- 
standing period of his experience to date, he having dur- 
ing that time put into practice on a wide scale the detailed 
understanding of the toilet goods industry which he had 
been accumulating through first hand contact with the basis 
problems of the business in every direction. 

In 1927 Mr. Welch became general manager of the Ral- 
let Corporation of America, a subsidiary of Coty, Inc., 
which he leaves to become associated with Helena Rubin- 
stein, Inc. 

* * * * 


Pond’s Extract Co., New York City, has purchased 
the business, buildings and good will of the Seymour Paper 
Co., Seymour, Conn. The sale was completed through the 
attorneys of the two companies on November 16 but the 
business was not actually taken over until toward the end 
of November. 

Pond’s Extract Co. has made extensive improvements 
to the plant and machinery and intends to use it for the 
manufacture of facial tissue to go with its creams. This 
tissue has been on sale by the company for about a year and 
has met with such success that it will now be manufactured 
by the company itself and shipped to its plant at Clinton, 
Conn., to be packed with the creams manufactured there. 

\. T. Tong, one of the former owners of the Seymour 
Paper Co., will remain as plant manager. The output of the 
factory will be materially increased and the working force 
at the plant will be doubled. 


* * * * 


Walter W. Holt has been appointed sales manager of 
the Mennen Co., Newark, N. J., Mennen’s shaving prepara- 
tions. He has been assistant sales manager for the last year 
and formerly for nine years was with the United States 
Rubber Co. in its sales and manufacturing departments. 


i 
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The Northam Warren Corporation, New York City, 


manufacturer of “Cutex’” and “Elcaya Creams,” has pur- 
chased all the 
Co., both of 


ment and are 


assets of the Odorono Co., and the Glazo 


which are operated under the same manage- 
located in Cincinnati, Ohio. The combined 
business will be operated under Mr. Warren's direct super- 
vision and management. 
Mrs. Edna M. Albert, 
Glazo Co., will continue to be identified with the business 
Northam Warren 


Frederick L. Allen, vice-president of Odorono 


president of Odorono Co., and 
as a director and vice-president of the 
Corporation 
and Glazo companies, will become a director 

The transfer will be effected and the companies will be 


operating under a single management by the end of De- 
although the 
ment for the merger was signed on November 28. 

The Northam Warren Corporation was organized by 


Northam Warren in 1915. As early as 1912, Mr 


who had been connected with the drug business for 


cember, according to announcement, agree- 


Warren, 
several 
years, had begun work on “Cutex,” the company’s principal 
advertising 


specialty, and in that year, he made his first 


appropriation for it. The product was so successful and 





WARREN Mrs. 


NorTHAM EpNA M. ALBERT 
Mr. Warren’s genius for handling sales and advertising 
so great that the growth of the company since that time 
has been phenomenal. 

Two years ago the company purchased the business of 
the Elcaya Co., manufacturers of creams, and consolidated 
it with the “Cutex” business. 

The Odorono Co. was organized in Cincinnati by its 
present head to market “Odorono,” a deodorant manufac- 
tured according to a formula developed by Mrs. Albert's 
father. The start was made by the employment of women 
canvassers, for at the outset no drug stores would stock 
a product of a kind for which, they reported, they seldom 
had a call. The deodorant grew rapidly and 
later Mrs. Albert added another product, made and marketed 
by a separate company. 


business 


This was “Glazo,” a nail enamel, 
and it too has been conspicuously successful. Both com- 
panies under her personal direction and 
control until the present sale to the Northam Warren Cor- 


poration was effected. 


have remained 


* * * * 


The Twelfth Exposition of the Chemical Industries will 
be held this year in the Grand Central Pzlace, New York, 
the entire week of May 6. Plans are being made which 
include the usual Students’ Course and several other features 
of interest. 
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Divisional sales meetings of the Bristol-Myers Co, 


New York, were held during the month of November at 


various points throughout the country. These meetings 
were held instead of a general sales convention such as 
that of last year. Four sales groups of the company met 
at their respective headquarters and considered plans for 


handling sales during the coming year. They also reviewed 
during the last year, 


method 
of handling the Ingram line of toilet preparations recently 


the progress made by the company 


Among the numerous subjects discussed was the 


taken over by the company. 

The first of the meetings was that at the Chicago branch 
which included the Mid-Western Division and was attended 
by 16 of the company’s representatives. This was followed 
on November 15 and 16 by a meeting of the Pacific Coast 
company’s offices in San Francisco. Five 
The South-Western 
nvention in Dallas, Texas, November 19 and 20, 


Division at the 


men attended this meeting. Division 
held its ce 
with five men in attendance. 

The last and largest of the held at the 
Pennsylvania Hotel, New York City, November 26 and 27, 
About 20 of 


this meeting which was conducted by E. 


meetings was 


the company’s Eastern sales force attended 
A. Means, vice- 
president in charge of sales, and L. H. Bristol, vice-president 
in charge of advertising. 

a a 
The annual sales convention of Harriet Hubbard Ayer, 
New held at 


company on December 10. 


Inc., York, was the principal office of the 
Mrs. Robert L. Dodge, president 
of the company, presided and outlined briefly plans for the 
coming year and described to the seventeen representatives 
of the company in attendance several new products which 
will be marketed in 1929. 

There was a general discussion by the sales representa- 
tives and officials of the company of the methods to be used 
during the year and also considerable discussion of general 
Salesmen coming from all parts of the 
country as far west as the Pacific coast, agreed that pros- 
pects were exceedingly bright for the year and sales of the 
company would again be materially expanded in 1929. 

> & @& * 

The Norwich Pharmacal Co., Norwich, N. Y., makers 
of pharmaceuticals and proprietary specialties, and of the 
Antoinette Donnelly line of toilet preparations, has pur- 


business conditions. 


chased the assets and good will of the Amolin Co., New 
York, manufacturers of “Amolin,” a deodorant powder. 
The latter company was organized in 1893 and its product 
has enjoyed excellent distribution. 

Manufacturing of the product will be transferred to the 
Norwich company’s plant, where ample facilities for speed- 
ing up production and supplying the several branches of 
the company are available. 

+ + 2 6 

Maison D’Or, Inc., New York, has opened an export 
department at 130 Pearl street, in charge of E. J. Harvey. 
The company has made agency arrangements for the sale 
of its products in Central and South America, Mexico, 
Porto Rico, Cuba, Egypt and Australia. The increased 
business occasioned by the growth of its export trade has 
brought about a material increase in its manufacturing 
facilities as well. 

* * * * 

The firm of Lormis-Munks Co., manufacturer of toilet 

preparations, Ottawa, Ill, has changed its name to Munks 


laboratory. 
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With the close of the present year the house of 
Guerlain, Paris, completes a century of existence. [stab 
ished in Paris in 1828 as a small retail perfume shop by 


Pierre Frangois Pascal Guerlain, grandfather of the present 





sole owners of the business, it has grown until its products 
are known and sold in every part of the civil 
ized world. 

The elder Guerlain, founder of the house, 
opened his original shop on the Rue de 
Rivoli. During the day, he tended the shop 
and sold his products. Part of the night 
he devoted to their manutacture and de 
velopment. Almost instant success in fash- 
jonable Paris and a growing demand for 
larger quantities of his wares soon forced 
him to open the factory, a picture of which 
appears herewith. This was located on the 
Place de l'Etoile, now the most fashionable 
residential section of paris. 

In 1840, the retail store was moved to the 
Rue de la Paix, a step which again displayed the foresight 
of the owners, for soon after this, that site became the 
center of the fashionable shopping district. This shop con- 
tinued in that location until 1922. The general offices and 
a retail shop were established in a building erected by the 
house on the 
Champs Elysees in 
1913. This location 
was within a few 
squares of the orig- 
inal site of the 
Guerlain factory, 
long since replaced 
by a modern plant 
in the suburbs. Since 
1922, when the Rue 
de la Paix shop was 
closed, this shop has 
been the only Guer- 
lain retail store in 
Paris. 

Expansion of the 
business abroad has 
been a natural de- . 
velopment. Branch 
offices of the Paris house are operated in London and Berlin 
and a branch company in Milan, Italy, owned entirely by 
members of the original Guerlain family. In 1926, a sepa- 
rate corporation to take care of the American business was 
established. This company, known as Guerlain, Inc., is 
wholly owned by the present heads of the Paris house. Its 
president is Raymond Guerlain, great grandson of the foun- 
der. Its general management is in the hands of B. d’Es- 
cayrac, 

Ever since its foundation, the house of Guerlain has been 
in the hands of direct descendants of the founder, and all 
of his descendants are now connected with the present firm. 
When the founder retired, the business was left in charge 
of his two sons, Aimé and Gabriel. The former died sev- 
eral years ago, but Gabriel Guerlain is still actively inter- 
ested in the business despite his advanced age. His two 
sons Pierre and Jacques are now the active heads of the 
business and their sons Raymond and Jean Jacques are also 
members of the firm. 


> ; age , 
Pierre Guerlain is the present head of the house, matters 
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pertaining to sales, advertising and the like being entirely in 
his hands, while Jacques Guerlain has general charge of 
production and research which includes the compounding of 
the odors. This work Mr. Guerlain does himself in his 
private laboratory and the general products of the company 
are manutactured under his direct supervi- 
s10n., 

The house has built up an enviable repu- 
tation throughout the world and its prod- 
ucts enjoy a very large and growing sale 
not only in Europe and the United States, 
but also in the Far East and in Central and 
South America. 

We join in congratulations with the many 
friends of the house of Guerlain on its 100th 
anniversary and in best wishes for its con 
tinued prosperity and success. 

* * * * 

A truckload of perfumed alcohol, valued 

GUERLAIN at $35,000, and said to have been under con 


voy of three automobiles, was seized by police at Camden 


2 


on Dec. 3. The driver, Roger Springfield, a negro, was ar- 
rested and later released on bail. The escorting cars escaped 


became suspicious owing to the activity of the con 


Police 
voy of automobiles, followed the truck and caused it to be 
driven on __ scales, 
where it was found 
to be overweight 
A bill of lading 
showed the con- 
tents of the truck 
were consigned from 
the Southwark 
Manufacturing Co. 
Philadelphia, to two 
Camden barber sup- 
ply companies. The 
city chemist reported 
that the seized liquid 
analyzed 90 per cent 
alcohol and 10 per 
cent perfume. 
* S * * 

Sales reports of 
twenty-five chain 
store organizations for November and for the first eleven 
months of the year show increases of 18.5 and 16.4 per cent, 
respectively, over the corresponding periods last year. The 
reports cover a majority of the larger reporting chain 
systems. 

November sales by the twenty-five systems show a com- 
bined total of $120,139,148, against $101,422,572 for the same 
month last year, an increase of $18,716,576. The total 
sales for the first eleven months of this year were $1,077,- 
898,463, as compared with $926,013,656 for the same period 
last year, a gain of $151,884,807. 

* * * * 

Three Millers Corporation, Boston, has been organ- 
ized and has taken over all the assets and business of the 
Three Millers Co., manufacturers of flavors and confection- 
ers supplies. The original company was established in 1878. 
The same interests control the business as in the past. 
Miller is president, Frank L. Miller is vice- 
president, and Lloyd W. Miller is secretary of the new 
corporation 


Charles E. 
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A spectacular fire which started in the seventh story 
of a tower of the Lever Brothers’ soap manufacturing plant 
at Cambridge, Mass., 14, 300 
to flee and resulted in a general alarm which brought all 


December forced workers 


the available fire apparatus in the city. A torrent of liquid 
soap was released from containers in the tower and poured 
down through other parts of the factory, hampering fire- 


men. Thirteen hundred employees, who were reporting for 


the day shift, were temporarily put out of work. 
Firemen said the fire probably had been in progress 

several hours before it was discovered. The tower, a 

wooden structure, was virtually new. The loss was esti- 


mated at $100,000. 


i 16 ee 


“Redleaf” scaps in colors to match the bathroom are 


being advertised by the Wanamaker department store in 
New York City. The colors are designated as follows: 
Scotch bluebell, blue; English primrose, yellow; English 
pine, green; rose geranium, pink; Devon violets, mauve. 
The soap is sold in three sizes, for guest, toilet and bath 
purposes, at 15 cents to 75 cents a cake. 


s £2 6 


Charles P. McCormick has been elected vice-president 
of McCormick & Co., 
ing extracts and other products. 


Baltimore, manufacturers of ftlavor- 
He succeeds to the office 
the 


Richard 


death in 
ri. Bond, 
who for many years handled 
the 
islative activities of the com- 


left vacant by 


19 7 


127 of 


sales force and the leg- 
pany and who was prominent 


in the Flavoring Extract 
Manufacturers’ Association. 


Mr. McCormick is 


prominent in 


also 
other associa- 


activities, being presi- 
the 


Manufacturers’ 


tion 
dent of Mayonnaise 
\ssociation 
and a member of the Board 
Insecti 


Man- 


of Governors of the 





cide and Disinfectant 


McCor MIcK 


CHARLES P., 


\ssociation 
Directors, c i. 
manager of the 
company and Joseph M. Murdock was placed in charge of 
the flavoring extract department. 

. a ws 


ufacturers’ 
At the 


Fardwell 


same meeting of the Board of 


was appointed general sales 


* 









We are pleased to report that Henry A. Marks, vice- 


president of the Milson Co., Cincinnati, Ohio, is rapidly 
recovering from the very serious injuries which he sus- 
tained in September when an elevator in the plant of the 
company fell four stories to the basement. Mr. Marks is 
now able to spend a few hours at a time at his office and 
it will be only a very short time until he is completely re- 
covered 


The accident happened on September 1 and was due to 


the collapse of the elevator mechanism in the basement of 
the plant. Examination in the hespital showed that Mr. 
Marks had sustamed two fractured heels, two fractured 
ankles, compound fracture of the left leg, two spinal ber- 
tebrae fractures, and was also suffering from shock and 
internal injuries 

We are indeed pleased to report that he is well on the 
road to recovery and to congratulate him on his very nar- 
row escape 
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Dr. T. M. Sayman, head of T. M. Sayman Products 


Co., St. Louis, has purchased, improved and given to the 
State of Missouri a tract of 2,400 acres, known as the 
Roaring River Resort, for purposes of a state park. 

Dr. Sayman, who is well known to our readers, pur- 


chased this resort at a fore- 


closure sale about a month 
ago, paying $105,000 for it. 
He has sent the following 
letter to the Governor, for- 
mally announcing the gift to 
the State: 
“Contirming 


my ‘phone 


I hereby present 
to this 


Missouri, 


message, 
through great 
State of gem 
of the entire Ozark region— 


you 
the 


Roaring River, located eight 
miles southeast of Cassville, 
Resort 


“Roaring River 





consists of 2400 acres of as 


Dr. 


THomMAs M. SAYMAN 


beautiful, picturesque country 
It has 
what is said to be the third largest springs in the State, 
This includes a newly built trout hatchery, 14 feet wide by 
64 feet long and 10 feet high. 


sewer system and water plant. 


as can be found anywhere in these United States. 


Includes 34 modern cottages, 


“My architect, Mr. Heckenlively, of Springfield, is prepar- 
ing plans and specifications for a modern hotel to be four 
high, built of and 100 
These plans will include a theater, with stage on 


stories native stone having guest 


rooms. 
the fourth floor, and roof garden, dancing floor and prome- 
nade. The basement will have swimming pool, shooting gal- 
lery, billiard and pool rooms. 

“There will be installed a system of three lakes fed by the 
big spring. Also a golf course, tennis courts and a fully 


equipped playground for the children to be built under 
shelter. 


It is my desire that you make it clear to the people of 
Missouri that it is my sincere hope that they will derive 


— 








View IN Roarinc River Resort 


from Roaring River the same great pleasure which I feel in 
making this gift to our State.” 


Dr. Sayman established in Carthage, more than 40 years 
ago, the soap and toilet products business which he now 
operates in St. Louis 


* * * * 


Malt-Zyme Products Corporation is the 
just adopted by the Maltzyme Co. 


new name 


Inc., Long Island City. 
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New PLANT OF THE ALLEN 


The new plant of the Allen B. Wrisley Co., Chicago, 
replacing the former plant which was destroyed in a spec- 
tacular fire about two years ago, is now occupied by the 
company. The main building of the new plant occupies 
ground space of 260 x 300 feet and a separate power house 
40 x 60 feet adjoins it. In addition, the company has ade- 
quate room for expansion in the 100,000 square feet of land 
which it owns adjacent to the main plant. 

The new building is divided into three sections. The 
general offices occupy almost the entire frontage of the 
plant building on West 65th street. Another entire sec- 
tion from front to rear at the corner of West 65th street 
and Oak Park avenue houses the perfume and toilet prep- 
arations manufacturing operation. The third section is de- 
voted to the manufacture of soaps. In addition to the gen- 
eral offices at the plant, the company maintains sales offices 
in the Republic Building, Chicago, as well as in New York. 

Since the death of Allen B. Wrisley, the management 
of the company has been in the hands of Wrisley B. Ole- 
son, his grandson, who is president; George A. Wrisley, 
vice-president and general manager, Myron M. Drury, 
vice-president and treasurer; George A. Briggs, vice-presi- 
dent in charge of the toilet preparations division and R. 
P. Spencer, vice-president in charge of sales. Mr. Spencer 
was formerly general manager of the Beaver-Remmers- 
Graham Co. H. J. Boulden, formerly with Wm. Waltke 


St. Louis, is chemical director of the company. 


* * * * 


In the article on the activities of the new chain of 
perfume shops to be operated by Marcel Guerlain, Inc., 
which appeared in our October issue, it was stated that 
stock in the chain was being offered to the public. The 
firm of Shippe & Rawson advises us that a general public 
offering has not been made as yet, but that friends and 
acquaintances of the directors of the corporation have been 
allotted small blocks of the stock at a price of $4 per 
share. Public financing of the company will not be under- 


taken until the new chain has been in operation for a 
sufficient time to enable the public to judge the value of 
Its stock. 
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B. Wristey Co., CHICAGO 


Frieda Hempel, Inc., recently organized to make and 
distribute cosmetics, has leased the second floor at 225 West 
57th street, New York, for headquarters and laboratory to 
supply the North and South American trade. Branch 
offices and laboratories are planned for the principal cities 
of England, France, Germany, Australia and the Orient. 

Mme. Frieda Hempel, the opera singer, is associated with 
a syndicate in the venture. She states that her entry into 
business will in no way affect her musical career. 

* * *k * 

James Lovatelli has been appointed sales manager of 
the cosmetic division by Hyman & Oppenheim, importers 
of toilet preparations and beauty parlor specialties, New 
York. A local advertising campaign will be launched in 
January by this company introducing the new combination 
cream and powder which will be sold under the name 
“Velouty De Dixor.” 

’ = #.9 

Negotiations for the acquisition of Life Savers, Inc., 
by Drug, Inc., are under way, actording to a report in 
New York. An offer of one share of Drug for three 
shares of Life Savers, plus a small payment in cash, is be- 
lieved to have been made to the management of the latter 
company. 

eo eee 

Pierre Wertheimer, head of the firm of E. Wertheimer 
& Cie., Paris, owners of A. Bourjois & Cie, the American 
branch of which is A. Bourjois & Co., New York, arrived 
on the [le de France December 4 for a business visit. Mr. 
Wertheimer will remain here for several weeks, returning 
to France some time in January. 

* * & * 

Whelan Drug Stores, Inc., Manhattan Borough, New 
York City, has changed its name to the Whelan Drug Co. 
The capital stock has been increased from 3,500 to 310,000 
shares, of which 60,000 are preferred, $100 each. 

oe ee 

E. P. Ferte of Ferte Laboratory, Los Angeles, manu- 
facturers of perfumes and allied products, recently acquired 
a controlling interest in the LaMont Pharmacy 
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According to the “Wall Street Journal’’ of December 
17, “Negotiations are expected to be concluded shortly look- 
ing toward consolidation of four independent alcohol com- 
to be 
alcohol distilleries, 
size only to U. S. 


government 


panies. Company formed would be the owner of six 


would be a unit 


Alcohol Co., based 


large industrial and 


second in Industrial 


on present allotments. 


Victor M. 


O'Shaughnessy, head of Rossville Co., and it is expected 


‘The merger company may be headed by 
his company will form a part of the new organization. 
“The proposed consolidation would be the third important 
grouping of companies in the alcohol industry in the past 
few years, a 


movement which has done much to bring the 


business to its present state of stabilization. The first was 
the combination of plants in California, Massachusetts and 
The 
other consolidation, effected early this year, brought David 
Berg Co., S. M. Mayer Co., and American Distilling Co. 
American Commercial Alcohol Corp. 

“Consolidations helped through the 
partial elimination of the smaller distiller who was accus- 


Louisiana into American Solvents & Chemical Corp. 


into 
have stabilization 


tomed to demoralize the market for industrial alcohol with 


lots 


campaigns 


distress from time to time, often precipitating price- 


cutting Two other important factors which 


have stabilized the industry have been the government re- 


striction on alcohol output, which has practically eliminated 
the Industrial Alcohol 
Institute, which promulgated a code of ethics and provided 


over-production, and formation ot 


for the free exchange of statistical information on produc- 


tion and positions.” 


& ee @ 


inventory 


David A. Bennett, president of Albert Verley, Inc., 


Chicago, and Mrs. Bennett, sailed on the Paris, December 
17, for a visit of about a month in Europe. Mr. Bennett 
advised us that most of his time abroad will be spent at 


the plant of Etablissements Albert Verley at Ile St. Denis, 
near Paris where he will confer with Dr. Albert Verley re- 
the (American business 


garding future development of the 


of his hous 

* *~ Ba * 
United Cigar Stores Co. of America has completed 
plans for an extension of its interests in the drug store field 
by the acquisition of Neve Drug Stores, Inc. Neve directors 
already have approved the terms offered, and a letter will 
shortly be sent to stockholders outlining the plan. 

Although the Neve chain will become a part of the United 
Cigar Stores organization, it will retain its identity, with A. 
C. Neve continuing as president. 

There sixty-seven stores, all in New York City, in 
the Neve which was formed this year. After the 
Neve acquisition United Cigar Stores and its subsidiary, 
Whelan Drug Co., will have nearly 200 stores and leases. 
United Cigar Stores took over the Whelan interests, which, 
according to latest available 
stores in New Jersey, in 1926. 


are 


chain, 


information, operates eight 
Through a subsidiary, United 
Retail Chemists Corporation, United Cigar, operates a chain 
of drug stores throughout the United States. In the early 
part of the year, United Cigar took over 1,596 shares of the 
Pennsylvania Drug Co. 

* * * & 


Paramount Laboratories, Inc., Memphis, Tenn., was 


recently organized and will manufacture a general line of 
toilet preparations. C. A. Henley, formerly with Marietta 
Stanley, Grand Rapids, Mich., is the organizer of this new 


company 
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V. Vivaudou, Inc., reports for the nine months ended on 
Sept. 30 a profit of $380,516 after expenses, depreciation ang 


other charges, but before Federal taxes, equivalent after 


preferred dividends to 61 cents a share earned on 381,573 
common shares. This compares with $1,132,400, or $2.64 3 
share, in the same period a year ago, Net income for the 
September quarter was $117,426, or 18 cents a common 


share, comparing with $125,400 or 19 cents a share jn the 


previous quarter and with $342,077, or 79 cents a share 
371,000 shares in the third quarter of 1927, 
* * * * 


The J. R. Watkins Co., Winona, Minn., celebrated on 


December 20 the sixtieth anniversary of its founding. The 
house was established by the late J. R. Watkins and its 
early success, based upon its special emphasis on direct 
selling endeavors led to its rapid growth as a factor in the 
soap, toilet preparation, 
flavoring extract and other 

fields. 
E. L. King, vice-president 
of the company, and Mrs, 


King spent a week in New 


York early in December 
They were en route to their 
winter home at Daytona 
Beach, Fla., where they will 
spend about six weeks, re- 


to New York late 


in January. Later in_ the 


turning 


winter they expect to make 
a tour of South America. 

Dr. £. 
chemist 





G. Thomssen, chief 
of the company is 
spending about ten days at the Watkins plant in Newark, 
N. J. The its Eastern 


business, particularly in soap production, and Dr. Thomssen’s 


Tue Late J. R. WatkKINs 


company is rapidly expanding 
visit is for the purpose of arranging for increased production 
in the Newark plant. 

of the house, 
a dinner and party of employees and officials was held at 


In celebration of the sixtieth anniversary 


the general offices in Winona, the evening of December 20. 
Numerous messages of congratulation were received. 
* * * * 


Reports that the interests of Francois Coty and the 
Dupuy family are planning to unite for an enormous news- 
paper combine are heard in Paris according to the New 
York Herald-Tribune. While no have been con- 
firmed, it is said they are planning to unite the newspaper 
properties which give them a dominating position in the 
Paris press. 


details 


M. Coty, who now owns “Le Figaro,” “Le Gaulois” and 
L’Ami du Peuple,” is understood to desire to com- 
bine several conservative journals with those papers. The 
Dupuy interests directed Mme Dupuy, would 
according to the current report, absorb several journals of 
the Left with “Le Petit Parisien.” 

The Dupuy properties are estimated to be worth $15- 
000,000, and M. Coty is reputed to be one of the half- 
dozen wealthiest men in the world. 


the new “ 


now by 


In connection with the 
newspaper deal it is reported that he recently sold his half 
interest in American perfume factories for $10,000,000. 
M. Coty has lately engaged single-handed with the entire 
Paris press over “L’Ami du Peuple,” which, issued at a 
cut price, has acquired a circulation of 800,000 and branched 
into an afternoon edition. 
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, f Directors of the American Can Co. have voted an Senator Eugene Charabot, head of Charabot & Co., 
dedon § increase in the annual dividend rate on the common and an Grasse, France, arrived in New York on the Paris, Decem 
on and extra of $1 on the common stock. ber 16. Senator Charabot, who is well known to the trade 
t after & 4 quarterly dividend of 75 cents on the common was in this country, not only through the products of his house, 
381,573 § declared, placing the stock on a $3 annual basis, against $2 but also through his many visits to the United States in the 
32.64 a e previously, while the regular quarterly dividend of $1.75 on past, expects to remain about 
for the the preferred was also declared. six weeks. 
ommon The extra dividend on the common and the regular He will make his head- 
In the preferred dividend are payable January 2 to stock of record quarters with Ungerer & Co., 
are December 14 and the quarterly dividend on the common is New York City, the Ameri- 

payable February 15 to stock of record January 31 can representatives of Chara- 

* * * * bot & Co., and will spend 

ted on Standard Drug and Sales Co., Philadelphia, has the holiday season with his 
The appointed the Quinlan Co., Chicago, as its advertising close personal friend, W. G 


and its 

direct 
* in the 
aration 


d other 


resident 
d Mrs. 
in New 
cember 
to their 
Jaytona 
iey will 
eks, re- 
irk late 
in the 
oO make 
erica, 

‘n, chief 
pany 1s 
Newark, 
Eastern 
ymssen’s 
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house, 
held at 
nber 20. 


d. 


and the 
1s news- 
he New 
‘en con- 
wspaper 
1 in the 


ois” and 
to com- 
rs. The 

would 
irnals of 


rth $15, 
he half- 
with the 
his half 
000, 

he entire 
ued at a 
branched 








agents. \ national campaign principally through news 
papers will be launched the first of the year 


* * * * 

The Orange Crush Co., manufacturer of soft drinks, 
Chicago, has appointed Erwin, Wasey & Co., Chicago adver 
tising agency, to direct its advertising account 

** * * 

An active drive for funds for the new building to be 
erected for the New York has 
started and while the public subscription list is just getting 


French Hospital in been 
under way, perfumers and those associated with the perfum 
industry are already prominent in the list of contributors 


The new building will be a modern and up-to-date hospital 





SKETCH OF 


New Frencu Hospitar 
plant and will be erected on a site on 39th street, New York, 
west of Eighth avenue. 

Among those in the perfume and allied industries who 
have contributed to the building fund are A. 
$3,000: Cape Viscose, Inc., 
$2,342.92; Givaudan-Delawanna, 
Coty, $105,000: L. T. 
$2,500; Houbigant, Inc., 
Maurice Levy, $5,000; Rk. H 
Corporation, $2,000. 


Bourjois, Inc., 
$2,500; employees of City, In 
$10,000; Francois 
Piver, Inc., $3,000; Roger & Gallet, 
$5,000; B. EK. Levy, $10,000 

Macy & Co., $5,000; and 


Inc., 


aron 








that 
Later he hopes to 


Ungerer, president of 
company 
some of his 


Visit numerous 


friends in the perfume and 
toilet preparations industry. 
Senator Charabot is wide- 


ly known here and abroad, 


CHARABOT 


SEN. [EUGENE 


not only through his com- 
mercial relations and the high office which he solds, but 
iulso as a scientific man of high attainments and a prolific 


author on technical and scientific matters of interest to our 
industries. He is a member of leading scientific organiza- 
tions abroad and here and is also noted for his work in ad- 
vancing the interests of the raw materials producers of the 
\lpes-Maritimes section 
+ *  * 

No matter what fate may be accorded to Commander 
Antarctic 
South 


messages and 


Expeditic nm into the 
Pole, 


scientific 


Richard E. Byrd and _ his 


barren, uncharted wastes of the civilization 


eventually will receive data from 


the expedition when notes and information placed in hun- 
found floating around in the seas 


dreds of bottles will be 


or discovered on far flung beaches. 
The expedition is equipped with bottles shipped by the 
Toledo, 


lettered specially for this 


Owens Bottle Co. of officials announce, and were 
purpose. On each bottle is en- 
name of the 


1929, 


vraved the 


the dates—1928 and 


Byrd Antarctic Expedition with 

Above the inscription is the 
reproduction of an airplane. At definite intervals, bottles 
containing notes of location will be dropped over the sides 
ot the 


ships and cirplanes. 


oK * cK ok 
D. Batzouroff of Jos. Batzouroff & Fils, Sofia, Bul- 
garia, sailed on the Columbus, November 27, after a month’s 
\merican market. Mr. made his 
New York Lueders & Co., 
his American representatives, but spent a considerable part 


visit to the Batzouroff 


headquarters in with George 
of his time visiting the trade, going as far west as Chicago 
and also He will 
spend the next few weeks in Paris, returning to Bulgaria 
shortly after the 


calling on friends in Washington, D. C. 


first of the year. 
os Ss 


Sport, Robinson & Sport, manufacturing chemists, 
Boston, Mass., has been organized by Sturgis M. Robinson 
and Edward A 


The new 


Sport, and will be incorporated shortly. 
company will manufacture a line of beauty prod- 
ucts. Mr. Sport was formerly connected with E. I. du Pont 
de Nemours Co., and Mr 


of chemistry and science at the 


North Carolina, 


a teacher 
Agricultural and Technical 


Robinson was formerly 


ollege of 


a state c lege. 









George S. Jay has been appointed director of domestic 
Pro-phy-lac-tic 


Sales 


foreis and advertising of the 
6... Kl Mass Mr. Jav. who 


tive staff of the Pro-phy-lac-tic company in July of this year, 


and 





orence, joined the execu 


previously had been president of the Northwest Pharmaceuti 


cal Bureau 


Joseph I luber has beer appointed sales manager. He 
has beet the Pro-phy-lac-tic organization for twenty 
four years, twenty-two of which he has spent as a salesman. 
[wo years ago he was appointed field sales manager with 
headquarters at llorence 

* an oh 


The new Dorothy Gray Building, erected at 683 Fifth 


to serve as a temple of beauty to the smart feminine 


avenut 
shopper in the mid-town section, was opened early this 
month Dorothy Gray, Inc., is paying an aggregate rental 


of approximately $1,250,000 and the building is costing about 


$500,000 to complete 


The building, which was com 


pleted about the first of December, 
is a twelve-story structure of class- 
ical design treated in the modern 
manner Che facade has been done 


in imported French varrion, a 


slightly warmer stone than the pre 


valent Indiana limestone. 

\ unique treatment has been 
given to the three lower floors, 
which provide a_ richly carved 
bronze framework for store fronts 
and expensive window frames 
The plans were by Robert D 
Kohn and Charles Butler, archi- 


tects. Cushman & Wakefield, Inc., 


are the managing and_= renting 
iwents 

The Dorothy Gray salon oc 
cupies the second floor and the 
executive offices the tenth, eleventh 
and twelfth floors and the lower 
floor of the pent house. 


* * * * 





Directors of the Container ee 
: ; ; New DorotHy GRAY 
Corporation have approved the ac PIE DING 
tion of the executive committee im 
acquiring the plant, machinery and equipment of the Cor 
rugated Paper Mills Co., of Natick, M«ss., which, together 
with the corporation’s new plant at Bridgeport, Conn., will 


rive it the first major operation in New England, Directors 


also declared the regular quarterly dividends of 30 cents a 


share on the class A stock and 15 cents a share on the class 


both payable January 3 to stockholders of record 


December 10 


American Beauty Co., New York City, is planning to 
increase its manufacturing facilities by adding considerable 


new machinery Fourth avenue which it 


to its plant at, 65 


built a year ago. The company has made rapid progress 


since it was organized in 1926 by S. S. Gross and I. W. 
Crozier, and has added numerous products to its original 
line. It is now specializing in private ‘label work and in 
the sale of bulk products to manufacturers. Its initial 
announcement appears in this issue on advertising page 


lt) 
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W. F. Robertson Steel & Iron Co., Cincinnati and 
Springfield, Ohio, has purchased the plant of the Kelly- 
Springfield Motor Bus & Truck Corporation, Springfield, 
Ohio, as reported in our November issue. This new plant 
consists of five modern factory buildings covering six acres, 
together with six hundred and twenty-six feet of railroad 
sidings and loading platforms 


\ccording to the present plans of the company, the 


can department is to be enlarged by adding new lines of 


latest automatic machinery, and will also include all of the 
equipment of the Republic Can & Metal Co. Inc., of Philips- 
burg, N. J., 


some 


purchased outright by the Robertson company 


time avo 


This expansion program will enable the 


company to manufacture a complete general line of decor- 


ated and plain metal containers and the division will be 
quartered in the newly purchased buildings. 
The company also contemplates the manufacture of 


porcelain enamel signs and other porcelain products; to- 


gether with press, painted and framed bulletin signs. This 
metal 
departments, which will con- 


will enable the company to enlarge its decorating 


sign, display and license tag 
tinue to be quartered in their present buildings. The manv- 
facturing facilities of the Springheld plants now total ap- 
proximately ten acres of floor space. These additional plants 
were purchased to take care of the rapidly growing de- 
partments now manufacturing general line cans, metal signs, 
and display cabinets, together with kindred decorated metal 


products. 


This purchase follows closely the announcement by the 
Robertson company of the purchase of the Pittsburgh Sheet 
& Tin Plate Co. at Marietta, O.., 


the Hudson Sheet & Tin Plate plant giving it an annual 


where it already owns 


capacity of approximately fifty to sixty thousand tons of 


tin plate and tin mill black products. 

Robert: 
R. Jan- 
ney, manager of the can division; George A. Grieser, mana- 
A. Stowe, sales 


Officers of the company are as follows: W. F. 
son, president; J. W. White, general manager; W 


ger of the sign and display division; I. 


manager; and FE. S. Higgin, general superintendent 


* * * *K 


The annual meeting and banquet of the Southern 
California Retail Druggists’ Association held in Los Ange- 
in the 
history of the association. It was without doubt the largest 


les, December 6, brought out the best attendance 


attendance at a meeting of 
the West 
tion, states that 520 were served, and a considerable num- 
ber of for the 
and the entertainment. The officers elected for the 
Harvey A. 


retail druggists ever held on 


Coast. R. W. Colburn, secretary of the associa- 


druggists dropped in after the banquet 


meeting 


ensuing year are: Henry, president ; Roy War- 


nack, first vice-president; C. R. Brogan, retiring presi- 
dent, was elected treasurer. The executive committee is 
composed of W. FE. Kellam, Long Beach; J. E. Winegart, 
Pasadena; J. Amundson, Los Angeles; Harry E. Valentine, 


Arthur S. Hill, Angeles; A. H. Voss: 


meyer, Los Angeles and George A. Jacobs, Los Angeles. 


Los Angeles; Los 


* 7 * « 


J. L. Tarpley, purchasing agent of Luxor, Ltd, 
Chicago, has joined the ranks of immortals by making the 
130 yard hole in one at the Edgewood Country Club, Chi 
We should like to propose the organization of a 
Hole-In-One Club,” start 


a half-dozen charter members. 


cago. 


Perfumers’ which could now 


with at least 
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Continental Can Co., Inc., has announced acquisition 
of the plants, machinery and business of the Wheeling Can 
Co., a subsidiary of the Wheeling Steel Corporation. Wheel- 
‘.¢ Can Co. was established in 1901 and owns and operates 
i large modern plants in the Wheeling district, manu- 
facturing a 
strategically located, having both rail and water transporta- 


diversified line of cans. These plants are 
tion facilities available, providing broad and economical dis 
tribution of their products 

Present volume of business is about 50 per cent greater 
than in 1925, with approximately one-third of its output in 
“open top” cans for food packing and two-thirds in mis 
cellaneous tin containers for paints, chemicals, cotfee, oils, 
and other products. 

Further expansion by the Continental Can Co., Inc., has 
been announced through the acquisition of the assets and 
of the Bedford 
since 1909. 


Bedford 


business Can Co. of Bedford. Va.. can 
manufacturers 
Can Co. consists of the 


Business of the manu 


facture and sale of cans for various purposes, with the 
major portion of its business in cans used in the packing of 
food products. This acquisition provides Continental Can 
Co. with another important unit, located to serve the rapidly 
expanding canning industry of the South. 

Since the first of the year Continental Can Co. has prac 
tically doubled its number of operating units. Other re 
cent acquisitions include the Passaic Metal Ware Co., the 
U.S. Can Co., the Seattle-Astoria Iron Works, the Southern 
Can Co., the New the can manufacturing 


and the Wheel 


Orleans Can Co., 
business of R. Hardesty Manufacturing Co., 


ing Can Co. The company now operates 28 plants, widely 
distributed throughout the country. 
* 

Liberty Laboratories, Bridgeport, Conn., manufac- 

turers and distributors of barber shop and beauty parlor 


equipment and supplies, and manufacturers of a line of 


toilet preparations especially adapted for use in these 
establishments, were awarded a silver cup at the Master 
Barbers’ convention held recently at the Stratfield Hotel, 





PRIZE 


BootH or Liperty LaporAToRIES 


Bridgeport. The cup was awarded for the attractive and 
interesting display of the company which is shown in the 
accompanying photograph. 
* * * * 
The Boyer Chemical Laboratory Co., cosmetics, 
Chicago, has placed its advertising account with Aubrey & 
Moore, Ine., advertising agency of that city and is planning 


MW extensive campaign 
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Louis Roure, president of Etablissements Roure- 
Bertrand Fils and Justin Dupont, Paris, with Mme. Roure 


\mic, 


sailed on the Paris 


and their nephew Louts a director in the same com 


pany, December 18th, after a visit of 


over two months to the American market. Mr. Roure ex- 
pressed himself as deeply gratified with the kind reception 
him by 


given members of 


the toilet preparations § in- 
dustry in this country, and 
pleased with the rapid prog- 
ress of the industry here and 
the prospect for growing 


business in better materials 


in this market 
lust before he an- 
nounced that Louis J. Zollin- 


ger had 


sailing 


been elected vice- 


president in charge of sales 
of the American branch, his 


advancement being in line 





with the more recent trend 
in other lines of industry of 
Louis J. ZoLtLincer F . 

promoting men_ technically 


familiar with the line to hold important sales positions. 


Through his long training in the field, he has been able 


to cooperate with perfumers, cosmetic chemists with par- 


ticular regard for the broad line of natural and synthetic 


materials made by his house. He is a registered pharmacist, 


ind has taken advanced work in chemistry 


For 15 years 
perfume laboratories of Marshall 
New York (a 


and Richard Hudnut. He 


he was 


engaged in the 


lield & ( o., 


subsidiary of the Owl Drug Co) : 


Chicago; The Remiller Co. of 


has also spent some time abroad studying sources of pro 


duction of various perfume raw materials. 


lle joined the house in 1922 as salesman, and has cov- 
ered a large portion of the trade, traveling principally 
through the Middle West and the South.” He is of a par 
ticularly earnest temperament, and his devotion to his work, 
coupled with a very agreeable personality, has endeared 
him to his clientele and associates alike. 


Russell G. Brown has been appointed Chicago representa- 


tive of the George Silver Import Co., and will have charge 
of sales in the Middle Western territory 
* * * * 
Jean Bagaroff, of Bagaroff Fréres, New York and 
Sotia, Bulgaria, Olympic, No 


Bagaroff will spend several months cover- 
i 


sailed for Europe on the 
vember 23. Mr 
ing the European market for otto of rose, Bulgaria 


vome to 


for the rose harvest next spring 


The Armstrong Cork Co., Pittsburgh, reports the 


purchase of the Cork Import Co., of the United States. 
together with its European connections, said to be the 
largest cork company in Europe 


Compagnie Parento, Croton-on-Hudson, New York 
has been appointed avent im 
Oreganico, S. A. 


Nanterre, 


\merica for the products of 
Nadal, 


particulars 


formerly 


Desparmet & Cie., of 


France Further regarding this new 


arrangement, which will be effective January 1, will be pub- 


lished in our January issue 


Addington Doolittle of the same company and Mrs. Doo- 


little expect t ul on the de Grasse January 3 for a two 
months tour of Europe They will visit Paris, the French 
Riviera, Messina, Bulgaria, Germany and England 
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Directors of Liquid Carbonic Corporation have ap- 
proved the purchase, subject to certain conditions, of a sub- 
stantial interest in the Dry Ice Corporation of America, 
according to W. K. McIntosh, president of Liquid Car 
bonic. The money to be paid will be used for Dry Ice for 
development purposes 

Directors of Liquid Carbonic Corporation have also auth 
orized a ten-year contract with the Dry Ice Corporation 
for the production and sale to it of carbonic gas at such 
points as may be found to be economical and advantageous 
In addition, the Dry Ice Corporation proposes to build 
plants connected with the sixteen branches of the Liquid 
Carbonic Corporation as rapidly as the market develops, 
and the Liquid Carbonic Corporation is planning to install 
additional equipment and facilities to handle this business. 

To carry out the various plans of expansion and to pro- 
vide additional working capital, Liquid Carbonic has auth 
orized the issue of additional shares of capital stock. It 
is estimated that the increased amount of capital stock 
authorized at the meeting on December 6, when the author 
ized shares were increased from 200,000 to 400,000, and a 
special stock dividend of 20 per cent declared, will be 
sufficient to carry out the expansion plans 

Directors of Liquid Carbonic have approved the sale of 
30,000 shares of the company’s common stock to bankers 
The new shares have been listed on the 
New York Stock Exchange. 


for $90 a share. 


* * * * 


We have received a card from Eric Vles, treasurer of 
Polak’s Frutal Works, New York, mailed from Amster- 
dam, Holland. Mr. Vles is visiting the principal office of 
his company at Amersfoort, Holland 


* * * * 


Samuel Alsop, president of the Alsop Engineering Co., 
New York, sailed on the Bermudian on December 8 for a 
period of relaxation and for 
the opportunity of studying 
in the quiet of the mid-ocean 
islands some new engineer- 
ing ideas to be incorporated 
into the Alsop equipment. 

Mr. Alsop took with him 
his golf clubs and will spend 
much of his time on the 
links. 

Three or four months 
\lsop makes 


a similar trip, either to 


every vear Mr 


Europe’ or to some nearby 





place, where he accomplishes 
© Blank & Stoller 


ALSor 


He expects to be gone three or four weeks and on his 


final work on his numerous 


inventions. SAMUEL 


return, an interesting announcement from his company is 
expected 


* * * * 


Dr. Maurice Harrison of the Boston Drug & Chem- 
ical Co., Boston, Mass., was a recent visitor in New York 
City. Dr. Harrison was graduated from Moscow University 
and has been in business in Boston since 1924, when he in- 
corporated his company. A full line of cosmetics under the 
‘“Prin-Co” label is manufactured and sold principally in 


New England. 
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The new Plaza Trust Co. of which Richard E. LaBarre 
and Herbert Turrell, well known to our industry, are dj. 
rectors, formally opened for business on December 5, The 
company’s beautiful new building was opened for private 
inspection on the preceding day. 

* * * & 

John Powell & Co., Inc., New York City, advises ys 
that it has materially increased the production capacity 
of its plant devoted to the manufacture of powdered soaps 
and bulk shaving cream products. Additional pulverizing 
equipment is also being installed to take care of the require- 
ments ot those who _ need 
material in extremely finely 
powdered form. 

G. R. Rinke, president of 
the company, says that, re- 
alizing the splendid oppor- 
tunity afforded to a_ house 
able to specialize in powder- 
ed soaps, and to furnish the 
toilet preparation and denti- 
frice manufacturer with 
soaps of various characteris- 
tics especially suited for their 
Powell 


decided to specialize in. this 


use, the company 





1 L i 
‘ Blank & Stoller 


G. R. RINKE 


field some time ago.. Since 
that time the powdered soay 
division of the business has steadily increased and _ the 
necessity for additional plant facilities and new equipment 
has been pressing. 

The corporation was organized by John Powell and G 
R. Rinke, and formerly devoted its attention principally 
to crude drugs and spices, but during the past few years 
has specialized in pyrethrum flowers and soap _ products 
Mr. Rinke is president of the company and Mr. Powell 
1s vice-president 

\ feature of the service offered by the company is its 
technical and practical assistance to manufacturers who 
have production problems, or who are not entirely  satis- 
tied with some characteristic of a finished product. 

+ * * * 

Pro-Phy-Lac-Tic Brush Co. has declared an extra 
of $1 and the regular quarterly dividend of 50 cents on 
the common. The extra is payable January 5 to stock 
of record December 22 and the regular January 15 t 
stock of record December 31. 


dividend of 50 cents was paid. 
ee 2s 


Three months ago an extra 


Coca Cola Co. directors have passed a resolution pro- 
viding for the issuance, as a dividend to stockholders ot 
record January 15, of 1,000,000 shares of common stock 
The distribution will be in the ratio of one share for every 


share of common held. The common bears an annual rate 


of $3 a share and is callable at $52.50. 
en 
The Stanley Manufacturing Co., Dayton, O., in its 
attractive insert between advertising pages 80 and 81, ex 
tends to its many friends in the industry the compliments 0! 
the holiday season. Attached to the insert is a most appro- 
priate metal seal 
a a 
Marcel Guerlain, Inc., New York, perfumes, has placed 


its advertising account with Griffin, Johnson & Mann, Inc, 


New York advertising agency. 
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SALES GROUP Of} 


The sales committee of the Chicago Division of the 


fourth annual “Get-To- 


gether” at the Chicago plant on November 23. Twenty- 


Phoenix-Hermetic Co., held its 
four men connected with sales, plant and office work at- 
tended. R. L. Mott, sales manager of the Brooklyn divi- 
sion and H. L. Hunter, who recently joined the sales forces 
of the company after several years as assistant secretary 
Mott 
speaking at the dinner on “Helping Salesmen Get Close to 


of the Glass Container Association were guests, Mr 
Customers.” 

H. L. Lonsdale, chairman of the sales committee, presided 
and introduced the speakers who included L. T. Crabbe, 
oven division manager; F. 
John S. 


manager ; 


O. Snyder, advisor on pharma- 
ceuticals ; Giles, order, billing and shipping depart- 
plant 

Herry J. Higdon, advertising manager; T. L. 


ment Oscar Pedersen, superintendent ; 
Taliaferro and 
W. H. Lounsbery. Brief remarks were also made by R. V. 
Augensen, F. Giles, W. B. Lle- 
wellyn, W. G. Nelson, W. B. Burnett and C. G. Mount of 
the sales and H. J. Clewell, A. H. Matson, F. R. 
Gallagher, D. C. Lathrop, B. C Dudley, Charles E 


and D. W. Grigsby of the plant and office staff. 


G. Brinkmeyer, George C. 


force 


Giles, 


* * * * 


In our September issue there appeared a brief trade 
note regarding the activities of the Fairview Chemical Co.. 
which, through a misapprehension, connected the Fairview 
Chemical Co. of Canada with a company of a similar name 
in Humboldt, S. Dak. 
affliated, but at present 
them. 


These companies were formerly 


there is no connection between 


* * * * 


A very interesting opportunity for the sale of an 
established toilet preparations business is outlined in an 
advertisement appearing on page 153 of this issue. The 
Prospective buyer is known to us to be of established reputa- 
tion and standing, well able to handle the sort of proposition 


outlined in his advertisement. 
* * * * 
C. E. Ising, of the C. E. Ising Corporation, Flushing, 


Long Island, was one of the passengers on the Bermudian 


er ‘ ; , , 
December 8. Mr. Ising has since returned after a few weeks 


ot rest and recreation in Bermuda. 
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The Du Pont Cellophane Co. has appointed Frederick 


R. Downes as a part of its outside organization t 


handle the development of Cellophane as a utility material 
work in the closest contact with the 


Mr. Downes will 


chemical and research men of the company, will make sur- 
veys into various trades and be ready to assist customers 
in the research necessary to indicate the possibility of the 
use of Cellophane as a utility material in their fields. 

: Mr. Downes 
His headquarters will be in the New 


Pont at 2 Park 


[The activities which will be in charge of 
will begin at once. 
York office of the Du 


avenue. 


Cellophane Co., 


Effective November 30, 1928, another substantial reduc- 
tion was announced in the price of regular Cellophane, and 
also in Moistureproof Cellophane. 

This 
Cellophane made by the Du 
the last four The price at that time was 162 per 


cent higher than it is today. 


reduction on regular 
Pont Cellophane Co. during 


represented the sixth price 


years. 


The company has a very attractive and interesting display 
of cellophane at its exhibit on the boardwalk in Atlantic 
City which includes soaps, toilet preparations and many other 
products attractively wrapped in cellophane. 

The company also announces the transfer of R. M. Hor- 
sey to the development division of the Du Pont Rayon Co., 
as of December 1, 1928. 
Cellophone 


One of the earliest men added to the 

Mr. 
cessfully, posi:ions in the office, as a salesman, and for 
the last 
rector of 


L. B, 


of sales of the company, suffered an attack of pneumonia 


organization, Horsey has occupied suc- 
few years in executive capacity of assistant di- 
sales. 

Steele, advertising manager and assistant director 
in November and was confined to his home and kept away 


from his duties for a month. He, however, is recovering 
rapidly and expects to be back on the job in the near fu- 
ture. 


* * *& 


Economic Machinery Co., Worcester, Mass., was one 
of the exhibitors at the meeting of the Bottlers 
of Carbonated Beverages in Detroit during the latter part 
of November. 


\merican 


Those who represented the company were 
Savaria, S. Strom, A. B. 
O. Frykhohn. 


Leonard Howell, M. Savaria, L. 
Wilkins, A. C. Meyer, and A 


610 AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


The National Drug Trade Conference at its annual 
meeting December 12 shaped its program for the ensuing 
year. Both the Capper-Kelly price protection bill and the 
\merican Pharmaceutical Association pharmaceutical corps 
decided to ask 


amend the Caustic Poison Act so as to limit its application 


bill were endorsed. It was Congress to 


to lye. 


The conference agreed to oppose the amendment of state 


corporation acts imposing additional taxes on firms in- 


corporated in other states which have the effect of com- 


pelling them to refuse “factory discounts” where their travel 


ing salesmen solicit orders from retailers and place them 
with wholesalers to be filled. Such laws have been en- 
acted in Alabama, Mississippi and North Carolina and 


are promised in other states. 

The project for simplification of stock bottles for drugs 
and pharmaceuticals was discussed and later at a meeting 
subcommittee 


at the Commerce a 


winted to make a survey among the manufacturers of the 
I 


Department of was ap- 


relative demand for various types and sizes with a view 
to restricting production in the future to those on which 
demand is concentrated. 

\ special committee was appointed to draft a table of 
standards for poisons, together with conditions under 


which they should be manufactured and distributed, for 


trade, the national and state legisla- 


The 


cussed by a special committee headed by Prof. W. F. Rudd, 


the guidance of the 


tures and the courts. status of pharmacy was dis- 


of Richmond, 
to advancing the qualifications of pharmacists and direct- 
both in the 


and suggestions were presented with a view 


ing them into responsible positions profes- 


sions and industries. 
Samuel C National Association 


Druggists, was re-elected president ot the con- 


Henry, secretary of the 
of Retail 


ference for the ensuing year. Dr. E. F. Kelly, secretary of 


the American Pharmaceutical Association, was re-elected 


secretary and treasurer. H. C. Christensen was elected 


vice-president; and Samuel L. Hilton, councillor to the 
U. S. Chamber of Commerce. 
x * *k & 


All arrangements have been completed for the annual 
Christmas party of the Salesmen’s Association of the Amer 
Fred A. 
entertainment committee, has 
Hotel, 5th Ave. and 8th St., 
scene of the annual frolic, 
Dec. 28. A dinner will be 


has been engaged to play during dinner and to 


ican Chemical Industry. Koch, Dow Chemical Co. 


announced 
New York, 


which is to 


chairman of the 
that the 


will 


Brevoort 
iin be the 


ag 
be held on Friday, served at 6:30 


\n orchestra 


assist the entertainers throughout the evening. A very elab 


rate entertainment program has been provided which 1s ex 


pected to last from 8:00 to 11:30 p. m. The committee guar 


antees that there will be no speeches. Tickets are $5.00 for 


members of the Association, and $7.00 for non-members. 


To insure a position near the center of activities, reser 


vations should be made out early and mailed to Fred A. 
Koch. Dow Chemical Co., 90 West St.. New York. 
The committee assisting Mr. Roch consists of Edward S 
Burke, Edward S. Burke & Co., W. H. Adkins, Givaudan 


Delawanna, Inc.; B. J. Gogarty, American Solvents and 
Chemical Corp.; J. E. 
Chemical Corp.; Julius Tumpeer, Wishnick-Tumpeer Chem 


Edel, 


Butler, Jr., American Solvents and 


ical Co.; and Frederick Roessler and Hasslacher 


Chemical Co. 
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Harry Bartold, who has been connected with the trade 
in Chicago for many years, has resigned as manager of the 


Chicago office of George Lueders & Co., New York,, and 


has accepted the position of Chicago manager for the Norda 
Essential Oil & Chemical Co. He will have charge of the 
Mid-Western branch and will be assisted by his son, Harry 
C. Bartold, and Otto J. Cohen, both of whom are now con. 


nected with the Norda Chicago office. * 


Mr. Bartold is one of the best known figures in the 


Chicago trade and his host of friends will wish him all sue. 
connection. 
* * ok x 


cess in his new 


Frederick J. Lueders, son of George Lueders, has been 
York office to the Chicag 
of George With Mr. Lueders are asso- 
ciated Walter S. Varallo, 

Mr. Lueders expects to spend the holidays in New 


transferred from the New branch 
Lueders and Co. 
Goff and Frank V. 
York, 
but will return to Chicago early in January to resume his 
duties at the Mid-Western branch. 

* * * & 

William P. Ward of the purchasing department of 
Colgate-Palmolive-Peet Co., and H. O. 
City sales department of the same company, availed them- 
selves of the Colgate retirement plan recently. Mr. Ward 
with the 1895 and Mr. 
started work in 1876. 


3arnes of the Jersey 


had been company since Barnes 
* * * x 

Lambert Pharmacal Co., of St. Louis, has leased the 

Endicott Johnson Building, 930 Newark avenue, Jersey City, 

for a complete manufacturing unit for listerine and other 

The 200,000 


space and the unit will be in operation, it is 


products. building contains square feet of 
expected, 
early in January. 


a a a 


Jack J. Leral, proprietor of Balmy Nite Preparations, 
York. Mr 


Leral’s company manufactures a line of toilet preparations 


Los Angeles, Calif., was a recent visitor in New 
and perfumes which have built up considerable distribution 
in the Pacific coast territory. 
* * * x 
Plans are under way for the annual winter school, 
held by the Marinello Co., New York. 
be held the week of January 7 and will 


The gathering will 
include the usual 

lectures, demonstrations and instruction for the hundreds of 

Marinello shop owners who are expected to attend. 


>. = 2 = 


The HQZ Company, San Francisco, maker of HQZ 
Harlan, 
to direct its advertising account. 
Newspapers and magazines will be used. 

* * ~ * 


hair and scalp oil shampoo, has appointed M. E. 
advertising, of that city 


Directors of the Lambert Co. have declared the usual 
extra dividend of 50 cents in addition to the regular quarterly 
dividend of $1.25. Both are payable January 2 to stock of 
record December 17. 

* * *k x 


Stein-Brill 


machinery and 


dealers in 
telephone 


Corporation, New 


equipment, 


York, 
that their 
changed to BARclay 4850-1-2 


* * * x 


advise us 
number has_ been 

L. T. Piver, Inc., New York, perfumes, has appointed 
the Arthur Hirshon Co.. New York advertising 
agency, to direct its advertising account. Magazines will be 


Inc., 


used. 
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SCHNEIDER 
(President ) 


ARNOLD G., 


New OFFICERS OF CHICAGO 


At the annual business meeting of the Chicago Per- 
fumery, Soap and Extract Association, held at midday at 
the Hamilton Club on December 5, the following officers were 
Victor 
Dedrick, of 
Pettee, of 
Mr. Pettee, contributes the following : 


Arnold G. Schneider, of Chemi- 
Frank S. 


secretary-treasurer, 


elected: President, 
cal Works ; 
S. Kirk & Co.; 
C. A. Seguin Co. 


“Mr. Schneider, the new 


vice-president, James 


Krank H 


president, has been associated, 
Victor Works 


association, it is felt, has 


with Chemical 


The 


in placing him at its head, for 


as Chicago representative, 
for the last eight years. 


acted wisely his qualities 


of leadership and his wide popularity throughout the Chica- 


go trade should prove distinctively advantageous. The cor- 


diality with whieh he was received and the energy he has 
already displayed in taking up his new duties indicate that 


the interests of the association will, under his guidance, 


be capably promoted. He has a number of carefully con- 
sidered new plans with which to stimulate the attention of 


the members soon after the new year has begun. Mr. 


Schneider a popular choice, having no opposition. 


Frank S. 


Was 


Dedrick, the new vice-president, has been 


identified, for the last twelve years, with the chemical de- 
partment of James S. Kirk & Co. It is not known how 
many friends he has, but to include them all in a single 


count would be exceedingly difficult. It is, indeed, doubt 


ful whether he has any other sort of acquaintances. Hav- 
ing elected him vice-president the association rests com- 
pletely assured that he will supplement the work of Mr. 


Schneider in every way and at all times that conceivably 
sould be desired. 

“Frank H. Pettee, re-elected secretary-treasurer, and con 
tronted with the necessity of saying something about him 
self, finds his typewriter curiously inexpressive. He there- 
fore makes a verbal bow, twirls his mustache, and reaches 
gratefully the end of his paragraph.” 

The election of 


of the annual 


officers was followed by the reading 


financial report by the treasurer, for whose 


services during the year the association graciously ex- 


pressed its gratitude. Presentation of a Gladstone bag was 
then made to William H. Muttera, retiring president, and 
was gracefully The Editor 
greeting to the Walter L. lately 
appointed Chicago branch manager for the Rossville Com- 
pany, introduced A. J. Jones and P. M. 


acknowledged. extended his 


members and Filmer, 


Broderick of the 
Ind. 


Rossville home office at 


Lawrenceburg, 


FRANK S. 
(Vice-President ) 


PERFUMERY, SOAP 


FRANK H. PETTEE 
(Secretary-Treasurer) 


DeEpRICK 


\Np Extract ASSOCIATION 


The annual banquet of the association was held on the 


December 5 in the ballroom of the Edgewater 


Hotel. 


a representative assemblage of association members and an 


evening of 


Beach The attendance numbered 229 and embraced 


unusually large number of out-of-town guests. Under the 
adequate management of C. A. Seguin, of C. A. Seguin 
Co., and his entertainment committee, consisting of Donald 
M. Clark, of Franco-American Hygienic Co., A. J. Ded- 


rick, of 
Illinois 


Edward T. Beiser Co., and Roy F. Downs, of the 


Glass Co., the affair displayed a steadily mounting 
The 


distinctive feature of the occasion, a feature, indeed, which 


collective enthusiasm without a’ single note of discord. 


has always been noticeable at these annual gatherings, was 


the immediate identification of each individually intimate 


group, by means of friendly exchange and amiable recogni- 
The 


association is effectively expressed by the fact that isolation 


tion, with the party as a whole. social aim of the 


is not permitted at annual banquets. 


At the close of the evening packages containing souvenirs 


were distributed among the ladies. In previous years 
these souvenirs consisted of boxes filled with various cos- 
metic or kindred articles which had been contributed 


by members and friends of the association whose manu- 


facturing facilities afforded them such opportunities. In 


the present instance, however, those members who in 


former years had nothing suitable to offer gave monetary 
support to a pleasant custom established and made re- 
peatedly possible by a circumscribed group of their as- 
sociates, who, it was decided, merited respite. This year’s 


souvenirs were, in through the 
courteous following: Victor 
Works; Clarence Morgan & Co.; Morana, 
Neumann-Buslee & Wolf, Inc.; G. M. 


ciates; A. L. van Ameringen; 


consequence, provided 


cooperation of the Chemical 
Incorporated ; 
Van Kirk & Asso- 
Cork Works Co.; 
Co., 
Rowell Co., Inc Commercial Al- 
Monsanto Chemical Works; 
Chas. Pfizer & Co., Inc.; 
Lueders & Co.; Rhodia Chemical Co.; 
R. H. Lingott; Speiden & Co., Inc; Walter H. 
Jelly & Co.; the Rossville Co. and Dodge & Olcott Co. An 


interesting variety of items was secured offering the ladies 


Chicago 


Givaudan-Delawanna, Inc Orbis Products Trading 
Inc.; E. N. 
cohol Corporation ; 


\niline 
Cork Co. ; 


\merican 
\merican 
Products Co.; Armstrong 
George 


Innis, 


those cherished opportunities such as gazing, not unwar- 
rantably, into mirrors and emptying bonbon dishes. 


Among those present were the association's newly 
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fficers; A. G. Schneider, Frank S. 
vice-president; and Frank H. Pettee, 


William H. Muttera Harold |] 


president and vice-president, were 


elected president ; 


Dedrick, secretary- 


treasurer and 


Lancaster, 


retiring also in at- 


tendance, each heading a prominently gay party. Twenty- 
reserved, designated as follows: 

G. M. Van Kirk; Givaudan-Delawanna, 
Works a Irbis 
American 
Pfaltz & 


Works; A. J. 


four tables were 
Illinois Glass Co.; 


Victor 


Inc. ; 


Trading 
Alcohol 
Bauer; Walter 
Dedrick ; 


Chemical Products 
Norda, 
Corp.; Fritzsche 
H. Jelly; Mallinckrodt Chemical 
Neuinann-Buslee & Wolfe, Inc.; Bottle Co.; Frank 
Z. Woods; J. J. Hogarty; Conant Paper Box Co.; J. De 
Adam Bialecke; Rossville Co., and Dodge & Ol- 
Cork Co.; Harold E. 
Royal Crown Co., 


Inc 


Co., Inc. ; Commercial 


Brothers, Inc.; 


Owens 


Lorme; 


cott Co.; Armstrong Lancaster ; 
George Lueders & Co.; 
H. Pettee. 

Mr. 
pleasure of all concerned, is now offering his best wishes 
to committee, of 
which the The 


next entertainment feature scheduled is the Spring Dinner 


Inc.; and Frank 


Seguin, having now discharged his duties to the 


the new entertainment the personnel 


will be announced in immediate future 


Dance, preparations for which will soon 


commence 
-e. e & 

J. F. Pollock, until recently sales manager of the soap 
department of Armour & Co., has resigned and is now con- 
nected with the Horlick Malted Milk Co. 

* * * &* 

Announcement has been made of the marriage of 
Nedra Harry Ahles, Chicago 
representative of Ungerer & Co. and John Powell & Co., 
Wells of 

a a oe 


The new plant of the Jas. S. Kirk Co., located on the 
Chicago river will be completed in the near future. It is 


Beverly Ahles, daughter of 


Inc., to Perry Chicago. 


strictly modern in type and will be equipped with the most 
up-to-date types of soap making machinery. 
re 08-- 
Fawn Laboratories, Chicago, which was organized 
to local f 


factory for the 
manufacture of various specialties. 


Butler is its 


recently, is planning operate a 
David C. 
president. The company is capitalized for $25,000. 


* * * * 


Hine Brothers Co., Inc., is planning the reconstruction 
of the factory which was seriously damaged by fire recently. 
Plans call for the erection of a building three stories and 
basement high at a cost which is said to approximate $75,000. 

* * * &* 

Among the well-known folk in the trade at the per- 
fumers’ dinner were B. F. Zimmer, president of the Chicago 
Michael 
Virginia 


Drug and Chemical Club, who had a table there. 
B. the Misses 
Marion, and Joseph Gauer and wife of 


and 
Bros.. 


Zimmer and his daughters, 


Fritzsche 
Inc., his 


were guests. 


eo 

Donald M. Clark, of Franco-American Hygienic Co., 
recently suffered a disturbing accident when he was bitten 
The treated carefully and 
fortunately shows no signs of developing alarming symp- 


by his dog. wound is being 
toms. 


ea * * * 


P. M. Broderick, sales manager of the Rossville Co., 
visited the Chicago headquarters recently. 
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G. H. Steuer, former owner of Lincoln Chemical Co, 
has been paying a pre-holiday visit to his friends 
Mr. 
Joseph De 


( hica- 


have been the guest 


Products Co. 


Steuer and his wite 


go. 
Lorme, of Riviera 
* * * x 

Morris A. Muller, Charles L. McIver and Louis Pp. 
Miller have organized the Union 
744 
cosmetic 
30,000 


Drug Co., with offices at 


Bowen avenue, :o manufacture and deal in drug and 


The 


shares of pre 


products. new company has a capital 


ferred stock and 70,000 shares 


common stock, 

One of the big events of the month is the annual stag 
members of the ( 
19 at the 


dinner and entertainment for the hicag 


Drug and Chemical Association on Dec. 


Hotel. 


Stevens 


* * k * 

G. M. Van Kirk, Chicago manager for the Hazel. 
\tlas Co., accompanied Mrs. Van 
Mr Mrs. O. A. Streator, IIl., have gone 
to Havana, Cuba, for a month’s stay. He expects to break 
the golf the 


Glass by Kirk and 


and Fanning, of 


some of records of Cuban metropolis before 
he returns. 
'. ee) 2a 


The trade is sorry to hear of the death of Herbert B, 
Collins, of Swift & Co., while on a 
business and vacation trip in France. He was 62 years of 
ot the the 


who died recently 


age and one veterans in service of the com- 
pany. 
* * kk 


Harry G. Wexler, B. Goldberg and Morris Gold have 
the Clark Drug Co., with 1860 N 
street, Chicago, to in drugs 
The new 


organized offices at 
Clark 
and cosmetics. 
$20,000. 


manufacture and deal 


company has a capital stock of 


* * * * 


Arthur Srebren & Co., essential oils, have leased the 
four-story building at 247 to 255 East Illinois street, Chi- 
cago, for a period of four years and seven months at a 
term rental of $22,000. 

* * * & 


Hugo O. Peterson, Minneapolis, has been re-appointed 

3oard of Pharmacy for 

1929. The appoint- 
Christianson. 


a member of the Minneapolis State 
a five year term, beginning January 1, 


ment was made by Governor Theodore 


Way Ahead 


Saul Davis of Chicago sends us the following: 

Before the recent election a colored woman _ presented 
herself at a registration booth with the intention of enrolling 
and casting her first vote in the ensuing election. 

She gave her name, her address and her age; and then 
the clerk of registration asked this question: 

“What party do you affiliate with?” 

The woman's eyes fairly popped out of her head. 

“Does I have to answer dat question?” she demanded. 

“That is the law,” he told her. 

“Den you just scratch mu name offen de books,” she said 
“Ef I got to tell his name I don’t want to vote. Why, he 
ain't got his divorce yit.” 

And she stalked out. 
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Northwestern Trade Notes New Orleans Trade Notes 


Shuldberg and F. S. Kaufmann, Northwestern The addition of a powder mixing department marks 


Sup} \ ( 


er { ird s > tor | ( New Orleans, manu 
December 14 


pany produces 

re been 

stallation 

do its 

exhaust 

om will be 
The National Association of Retail Druggists has 


elected nneapolis - its 1929 convention It will be held | tlowell npat pl ing a new hair tonic which 


\ name has not 
formula has been 
S This will 
well company. 
raney, president ; 
its; and T. A. 
Minneapo!l 


rau, represent 


\ssociation, Walter Hyer, rey Minn lis whol . L. Lyons, Jr., vice-president and sales manager of 


ns & Co., Ltd., was recently elected chairman of 


ale druggists, and 


vention department of th inneapoli al mmerce the wholesale merchan uureau of the New Orleans Asso- 
\ssociatior ciation of Commer yol any, which recently 
. ‘ . te is one 
Co-operative action has been taken by 23 retail drug 
companies in Milwaukee for volume buying and_ selling 
through the Druggists’ Service Bureau, aukee, granted A phenomenal rise from a small local shop to a whole- 


a state charter for whx 1 rris Kk toblesl 1 sale and retail concern doing business throughout the 


president : Jonn McDonald, vice pre sident nd | i nited Stat nada is tl tory ot the Royal Perfume 


Carthy, secretary and treasurer lhe | lL of di , Widely know1 rencl uarter enterprise of New 
is composed of A, J. Wolf, Richard Perfume Co. was organized 


Ri bleske, Max Riefeln an, Edward val street. lor s¢ ven years 


Templin and Max R. Hummel. followed th uk ife of a small store, with the usual 
ee m « tion headed by Louis 

Eleven of the 256 United States establishments which = Brou d (formerly with the Rapids Drug Co., Alexandria, 
produced $287,059,935 worth of soap in ) vere located lisiana; W known throughout this state and Arkansas) 
in Wisconsin, according to a rece! ussard assumed managership 
the Department of Commerc: his industry, according f the 10x Seiss, secretary and 


} 1 
to the report, Was taken as ¢ 
sed the ; : 
~ primarily in the manutacture ot 
t, Chi- . ? 


is ata 


treasurer of the 


purely retail trade, employing 
sisting chiefly of hard, powdered, time the new manager 
] soap articles 11 as h busi dditional clerks were engaged. 
perfume and added to 


Pacific Coast Trade Notes i — - ere ee launched ; not 


pointed ising radius out- 


acy for The Los Angeles Can Co., a subsidiary of the Con- expand beyond the 
appoint- tinente all » Ine tt val to the present 
on. nu acinc 0as mis pial Mr. Broussard has 


now occupies. The 
ago. 
f the prominent 
Its products are 
resented . 8 ' d to all the principal citi 1 the United States 
nrolling J. H. Hallett, Pacific Coast manager for the Townsend | 


\ 
Manufact ( 


constantly on the road 


market. The store is 


ind then hicago. Miss Edna | tiles, monstrator r th n Iso one of th ree outk for retail perfume in New 
pany, 1S also making a f tl 


re especially well known through- 
present uisiana, Alaba and Mississippi 

\bout twenty are manufc«ctured Perhaps the 

nded. An extensive tour of the Far West is being undertaken most notable of th the LaBelle Creole originated by 

by Miss Myrtle Chenau of the E. Burnham Laborat tl mpany, which he sole producer of this odor. In 

she said Lhicag The tour comprises visits to San Franci mn iddition to its own products, the Royal company handles 

Why, he northern California, Oregon, Washington, Idah« olorad perfumes made by Houbigant and Coty. The Royal line of 

: and Utah \ later tour will cover practi ally i tl creams is e& ually important Other products include 
ther northern states west of the Mississippi mentholated cream and a quinine hair pomade. 
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In Memoriam for Departed Friends 
ALLEN, EpWARD RANSOME, chairman of Stafford Allen 
& Sons, Ltd., London, England, December, 1916 

C ALISHER AArRon B., of Oakley & Co., New York, 
December, 1917. 

Cops, Lester A., Strong, Cobb & Co., Cleveland, Ohio, 
December, 1926 

FRENCH, GEORGE JACKSON, president of the k. T. l'rench 


Co., Rochester, N. Y., December, 1926. 
FRITZSCHE, 
Co., 
HATHAWAY, WALTER T., purchasing agent for Colgate & 
Co., New York City, December, 1925. 
Hewitt, ARCHIE, president and founder Hewitt Brothers 
Soap Co., Dayton, Ohio, December, 1924. 


Ernest T., senior member of Schimmel & 


essential oils and chemicals, Leipzig, December, 1916. 


De- 
) c , 
Perfumery, 


ERNEST CHARLES, vice-president of the 


Lorme Holman Co. and ex-president, Chicago 


HoLMAN, 


Soap and Extract Association, December, 1921. 
HorNER, MAjor JAMEs Brown, essential oils, New York, 
December, 1914. 


Kemp, Cov. Horace G., of L. H. Kemp & Son, soap 
manufacturers, Cambridge, Mass., December, 1914. 
PLouGH, Moskss, vice-president of Plough Chemical Co., 


Memphis, Tenn., December, 1926. 
RAMSDELL, CLIFFORD, of Daggett & Ramsdell, New York 
City, December, 1911. 


RosBINsoN, FREDERICK A., soap manufacturer, Malden, 
Mass, December, 1907. 

Séve, Exisée, of Pilar Fréres, December, 1926. 

Sitvin, Leon, president of Société des Papiers Keller- 


Dorian, Lyon, France, December, 1927. 

TERRISSE, JULES, one of the founders of M. Naef & Co., 
aromatic synthetics, Geneva, Switzerland, December, 1916. 

VaiL, ARAUNA M., senior member of Vail Bros., perfum- 
ery and toilet preparations, Philadelphia; at Atlantic City, 
December, 1924. 

Witpey, AMBROSE S., vice-president and general 
manager for Marinello Co., New York, December, 1924. 

WricLey, WILLIAM, of the Wrigley Manufacturing Co., 
soaps, Philadelphia, P'a., December, 1909 


Hans Trieste 


sales 


New York, 
importers of vanilla beans, died at his home in New York 

Mr. Trieste was born in Germany 72 
ago and came to this country at the age of 17. He entered 
the employ of the former house of Marquardt & Co., and 
through energy and ability up to a managerial 
When the Marquardt business was liquidated, he 


Hans Trieste, president of H. Trieste & Co., 


December 13. years 


worked 
position. 
took over the vanilla end and organized his own company 

He Rudolph, Hans and 
two daughters, Dorothy. His 
was attended by 


to handle it. leaves three 
William and 


funeral, which was held on December 15, 


sons, 
Gertrude and 


many of his friends in the trade. 


Alexandre ‘Daleison 


Alexandre 
materials of Grasse, France, died December 3 in Grasse 
at the age of 39. Mr. Daleison was one of the best known 
and most prominent raw material brokers in the Alpes- 
Maritimes section and his sudden death will be sincerely 
regretted by the the material 
were familiar with his work. He represented many prom- 
Mr. Daleison was unmarried and 


Daleison, prominent broker in perfume raw 


many in raw industry who 


inent houses in Grasse. 
leaves a brother. 
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ETABLISSEMENTS Roure BERTRAND Fits & Justy 
Dupont, Paris, have issued an attractive booklet entitled 
Artificial Perfume and Chemical Prod 


“Manufacture of 
ucts.” 


2 


his is a very comprehensive booklet of 37 pages with 


four full-page plates and is devoted to the synthetic perfume 


materials made in the Justin Dupont plant, at Argenteyj] 
(S. & O.) France, of the company. 

\ comprehensive review of the synthetic perfume industry 
by Justin Dupont, one of the directors of the company, 


covers very well the development of the industry Irom the 
earliest work of Lavoisier to the latest work on the synthesis 
and muscone, 


of civettone Mr. Dupont is one of the recog- 


nized authorities of the world on chemistry of odorant 
bodies and their employment in perfumery, and whatever he 
writes is always read with interest. 

The introductory section is followed by a foreword call 
fact that 
classified in four divisions, 
Natural Isolates; IT. 
IV. 


descriptive 


products of the firm are 
Primary 
III. 


these 


ing attention to the the 


viz. I. Bodies and 
Synthetic perfumes; 
on 
individual 


l'ixatives: 
Elaborating 
the made by 
the company is somewhat novel in that the various aromatic 


Perfume Bases. groups, the 


catalog of products 
products and specialties are logically grouped as, for in- 
stance, “Acetates,’ among which are grouped amyl acetate, 
anisyl acetate, benzyl acetate, cinnamyl acetate, citronellyl 
acetate, geranyl acetate, linalyl acetate, phenylethylic acetate 
phenylpropylic acetate, rhodinyl acetate, and terpenyl acetate 
In a similar way the alcohols, aldehydes, benzoates, buty- 
rates, cinnamates, formates, propionates 
The 


listed in alphabetical order and all are 


phenylacetates, 


salicylates, valerianates, etc. are grouped. other 
aromatic bodies are 
described as to character of the odor and the principal use 
to which the product is put, not only of itself but in con- 
nection with other aromatic bodies as well. 

The the 


specialties which are intended to serve as bases on which 


second part of catalog is devoted to synthetic 


a perfumer may build up his odors; a third section treats of 
the 


section is devoted to pertume bases 


the fixatives which firm specializes in; and the fourth 


ind covers those products 


which are a little further advanced in compounding, although 
not finished concentration 

The plates show two exterior views of the works at 
Argenteuil, one of the interior, and also one of the researc 


laboratories. 
The 


is a very excellent piece of typography 


pamphlet is of a convenient size, 84x11 inches, and 


2s 2 


NEW PUBLICATIONS, PRICE LISTS, ETC. 


THe Mac Faruin Co., advertising agents, Rochester 
NX. Y., sends us regularly its interesting house orgat, 
Counsel. Articles on “The Commissions System of Agency 


Beauties in Advertising.” ‘Is Adver 
“The Technical Adver- 


tiser and His Problems” have appeared in the past, and will 


Operation,” “Bathing 


tising Increasing the Cost of Living,” 


continue. 


Counsel is mailed regularly only to 


those who request 
and we are given to understand that any executive reader 0! 
the AMERICAN PERFUMER will be gladly placed upon the lis 
to receive it. Address them at 5 St. Paul St., Rochester 
mB. 2. 

‘se se 
SoLveNTs & New 


York, has issued a series of red, white and blue folders set- 


\ MERICAN CHEMICAL CORPORATICN, 


ting forth particulars regarding the AmerSol brand o 
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industrial alcohol and solvents. The corporation also has 
published a 64-page AmerSol pamphlet, which in addition 
to information about its products, contains a history of the 
industrial alcohol industry in the United States, together 
with the denatured formulae prescribed by the Federal 
Prohibition Bureau. Copies can be had at 285 Madison 
avenue, New York, or at any of the corporation's branches. 
‘nS a 

SALESMEN’S ASSOCIATION OF THE AMERICAN CHEMICAL 
[NpUSTRY has sent to us the first number of its new monthly 
publication entitled The Chemical Salesman. It contains a 
foreword by Ralph E. Dorland, president of the association, 
and other information of interest to the members, including 
reports of meetings. 

.e s 

Prattz & Bauer, INnc., 300 Pearl street, New York, 
have issued a new catalogue of Falba brand essential oils, 
aromatic chemicals and synthetic products, which can be 
obtained on application. Pfaltz & Bauer, Inc., are the 
sole selling agents for the following houses: J. D. Riedel-E 
de Haen A.-G., Seelze bei Hannover, Germany; Dr. F 
Wilhemi. Taucha Bez, Leipzig; Woll-Waescherei & Kaem 
merei, Hannover-Doehren, Germany; Albert Scholtz, Ham- 
burg, Germany; Lienau & Co., Uerdingen, Germany ; 
Laboratoires Synarome, Asnieres (Seine), France: Pet 
cheff & Co., Philippopolis, Bulgaria; Hollandsche Maat- 
schappij Voor Aromatische Producten; Societa Anonima 
Rafinerie Nacion:li, Genova, Italy. The list of houses 
covers a wide range of products, as is generally known 


ok KK a a 


FEDERAL Propucts Co., 229 Race street, Cincinnati, Ohio, 


> 


has just issued the tenth edition of its popular “Red Booklet” 
entitled “Alcohol for All Authorized Purposes.” The book- 


let consists of 72 pages and covers. As its title indicates 


it contains all essential information needed by users of in- 
dustrial and denatured alcohol Copies can be obtained 


either from the main office, or branches. 
* 


THE GOVERNMENT OF THE PuitipprIne ISLANDs has issued 


the Annual Report of the Insular Collector of Customs for 


; 
the year 1927. It is a statistical work of 357 pages which 


gives among other things the following statement of imports 
and exports affecting our industries 


r ; Dp 
Imports (Cl alu n Pes ) 





19 192¢ 

Flavoring extracts 1,761 53,838 

From U. S 4 69 46,316 
Essential oils 82,608 74,349 

From U. S... . 6,680 25,607 
Soaps . sare 036,478 1,775,480 

From U. S... 1,967,550 1,677,188 
Perfumes and toilet preps 1,506 1 1,434,163 

From U. S. 890.9 809.550 

From France $72,983 485,080 
*Dentifrices ‘ 348.44¢ 

From U. S : 41,4 

From France 1 
*Perfumes and lotions a4 j $31,201 

From U. S : : 37.681 

From France 334.264 
*Powders 0.647 

From U. S.... $00,519 

From France 134,27¢ 
*All other ‘ L6¢ 

From U. S 111 

From France { 

*Not sub-divided 

? 
! 1926 

Ylang Ylang oil ) 280 5? 089 
Perfumes, eté 16.610 
Soaps . 19.783 4.905 


The par value of the Philippine peso is 50 cents. Present 
exchange is about 4914 cents per pes 
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the Book Department of THE AMERICAN PERFUMER & 
EsseNnTIAL Ort Review, 8&1 Fulton street, New York.) 


The Schimmel Report 


\NNUAL REeporRT ON EssENTIAL O1Lts AND ARomMaTic Ma- 
TERIALS, published and compiled by Schimmel & Co., 
Miltitz, Germany, 1928 Edition. 300 Pages.  Illus- 
trated. 

his annual report of the well-known firm of Schimmel 
& Company is far more than a mere business publication, 
as it represents a very complete and competent review 
of all the various publications referring to the commercial, 
as well as the scientific, side of essential oils and other 
aromatic substances. 

It contains on 268 pages a review of the commercial 
features of the various oils and aromatics, with many 
scientific and analytical data observed during the preced- 
ing year, followed by a very complete, systematic report 
on scientific publications, statistical, bibliographical, an- 
alytical, physical, botanical, physiological, chemical, ete. 
researches. An elaborate index facilitates the finding of 
the various subjects, and references to the original litera- 
ture are everywhere available to those who want to study 
certain subject matters in extenso. 

Therefore, any person interested in some respect, either 
commercially or scientifically, in the subject of aromatics 
will find a multitude of valuable data in this important 
publication. 


Dr. C. Keser. 


A Resumé of Glycerine Research 


GLYCEROL AND THE GLycots, by James W. Laurie, PhD. 
\.C.S. Monograph Series No. 44. 447 pages. The 
Chemical Catalog Company. Price $9.50. 

Very often books on scientific subjects are written by 
those who rely largely upon other authorities for their sub- 
ject matter. It is a sort of “rehashing” or rearrangement 
of the information available in other directions. This is 
not the case with Dr. Laurie’s book on glycerine. He brings 
the information up to date in the usual way that one would 
naturally expect. His work goes a step further than this, 
however. He writes into his work the results of his large 
experience on the subject gained in research work and by 
practice and publishes for the first time a number of valuable 
tables and methods. From among the older data on the 
subject he has carefully selected only that which is accurate. 
\s a result this work is one that is of supreme value to 
anyone interested in glycerine. But not glycerine alone is 
described. The glycols which to a certain extent are re- 
placing glycerol are also fully covered. 

The book describes the production, the properties and the 
method of analyses of these substances. It furthermore 
describes their uses. Considerable space is devoted to the 
production of glycerine by fermentation and nitroglycerol. 
In an appendix the determination of nitrogen by a du Pont 
method is described and the apparatus is illustrated. There 
are fourteen chapters in the book. Only one of these is 
devoted entirely to the glycols. 

On the whole the work is most carefully prepared. It 
abounds in references to the literature indicating a most 

















( S 1 and tables 
which a ‘ value t ( gage nt 1 ut 
ture or use I g I it lust 5 t pparatus used 
in sucl i era \ s { great service trom an 
engines t pou it shows S ( es torma 
tion WV ( 1s Is cK | i the | ivailable 
tor the scienti xecutives I employing 
glycerin 
The work is bound to stand as t best book on this 
subject for a per od ot years I G I 
Perfume History and Significance 
THE \N PEI ) ird | Gallien 
Ilustr 1 witl drawings | (seores B bier 4 iges 
published by Richard | New ‘ 1928 
Ast e beauty f la lage lustratior d_ print 
ing, feature this attractive little bé ist p 
on of the { : \mericat perfume |! ses 
history perfumes and att r t he wor 
logic s ( é f more thar sual terest 
has 1 1 enterta ng and attractive style 
the reader erhaps a better apprecia 1 f the 
the word than could be att ed by months of 
volumes te cal reading 
We do not care to quote from the work because to do 
so might detract from the reader’s pleasure it Beside 
so excellent is the whole, that once started, it would be 
diificult to bring an end to the quotat We can only 
voice our recommendation that it be read. Once seen, there 
Is no ppreciated and treasured 
\t me is erted a folder descrip 
tive « ilon in Paris, which detracts 
at all rather « ces its interest and 
value o this icl s per 
formed a distinct service to the industry by bringing out 
this beautiful little volum« 
A Year of American Chemistry 
ANNUAL Survey OF AMERICAN CHEMISTR Third Annual 
Volum Pages, Edited by Clarence J. West from 
Surveys prepared by prominent authorities Che Chem 


York, 1928 


The third volume follows in most respects the plan of 
former volumes of the series. It gives a fairly compre 
hensive picturs f what has happened in the America 
chemical industry, particularly from the theoretical side 
during the year ending July 1, 1928 The compilation of 
work is quite accurate and reasonably complete. Much ot 
it seems to be a review of technical literature and as such 


\dmitting at the outset the 
still 


developments of the 


referenced. 


compiling the volume, it is possible to 


that not all the 


scrent inc 


point out year re 


ceived mention in literature 


The sections devoted to the organic side of the science 


and particularly those of interest to the toilet preparations 


industry are highly technical. in their character. Chey 


will doubtless be considerable value to the chemist 


and technical man who requires works of this sort to keep 
his knowledge of the science up t dat \s reading for 
the manufacturer or layman, the book is not recommended 
\s an addition to the lbrary of pure science and tech 
nology, it is doubtless of considerable value It would be 


more so if it were a survey of world progress rather than 


the far narrower progress of the United States alone 
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NEW INCORPORATIONS 


\ tad : fy re th ! l 
\ 5 ‘ s thre are able 
’ h 
( uls ers He} S$ 
l s ) [rus les 


ae ae 


IX n lealt Methoc Linc 4901 Cottage Grove avye- ; 
1, Chicago, cosmetics and beauty parlor supplies, $40,000 § 
is he ry} ted by J icob ~Gidwitz, Gerald Gidwitz } 
1 Alfred Becl 

Sa Boyk Nikyob Beauty Shoppe, Queens Borough, 





Bronx Borough, N¢ 


York City, $1,000. M. Wolff, 41 Park New 
, Manhattan Borough, New 


$200,000 \\ G. McGauley. 988 5th avenuy 


Row, 


Gardner Poothbrush Co 


>] } 
LOCK, 


Alton, Ill, fa 


creams, lotions, soap, ete 120 shares no par stock, | ; 


Bramhall, Jr., S. D. MeKenny and Edward Dalton. 


Luer Broadway, 


Jean Permanent Waving Co., Pittsburgh, Pa., beaut 
shops, $50,000. Capital Trust Co. of Delaware. 
General Permanent Wavy ( rporation, Manhattan Bo: 
New York City, beauty parlor, $100,000. prefer: ' 

1,000 shares commot Gordon & Young, 67 Wall J 
street, New York, N. } : 


Re 1, lfreeport, N Y., beauty 
\. Levitt, 105 Court street, Brooklyn, N.Y. 


~ 85,000 kK. He 


parlors, $15,00 


Business Record 


Busine record = sin our last report is as follows 
Philip a Pauline riedman, doing business as Flip 
Perfume and Novelty Shop, 6803 Bay Parkway, Brookl 
have made an assignment to Jacob P. Levinson, 390 Ea 
84th stree Bronx, N. \ 
Jacob H. Mirsky, druggist, 126 West 48th street. Lia | 








bilities $31,929, no assets mentioned. 
James D. Yordan, doing business at Yordan’s Pharmac 
1444 | enuc Liabilities $1,529, assets S808 
Samuel dental supplies, 1 Union Square. John R | 
Davies was appointed receiver, under $10,000 bond, 
Judge Bondy. Liabilities about $35,000, assets about $20,000 t 
Julius Wallach, pharmacist, 1636 Nelson avenue. Lia 
I assets $23,000, consisting of an unliquidated 


Salvador’s Toilet Preparations Market 
The United 
portation of toilet 


toilet 


second to France in the ex 
Salvador. Of the total \ 


States ranks 


pre parations to 


preparations imported, including verfume. France suf I 
\ 


plies 45 per cent, tl 


and England the 


ie United States 30 per cent, and Ger- 


Vice 


San Salvador, reports to the 


Consul S. L 


Spain remainder, 


many, 


Wilkinson, at 


Commerce 


Department of 


Cheap talcums, powders and denta t 


soaps, 


creams have a ready sale. Dental preparations form the } 
F , oi ° hc . ; ooh 
principal item of imports from the United States, wit t 


soaps next in order of importance 
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\MERICAN 


Toronto 
The question of whether the Combines Investigation 


Act of the 


certain penalties in case of imtraction of the act, Is 1 ! 


Canadian Criminal Code, which provides for 


sires of the Federal Parliament will be submitted to tl 





Supreme Court of ¢ anada, according to an intimation 
has just come from the Department of Justi Chis 
out of the report ot tl commissioner 


Proprietary Articles Trade Associa 
nding that the P. \. T. A. was a 


reference arises 
on the activities of the 


tion, the commissioner 


combine within the meaning of the act lion N. W 
Rowell, K. C., Toronto, and A, R. McMaster, Montreal, 
have been retained as counsel for the governmer 

* * * 
Prospects for further tax reductions next year are 


collected 


increase 


said to be improving with the increasing revenue 
by the Department of Nation] Defense The net 
in revenue for the first seven months of 1928 over the 
same period in 1927 is nearly $3,750,000 
* 
A new line of Glo-Co. cosmetics is being offered to 


Harold F. 


the trade through Ritchie ¢ Poront selling 


agents for Canada. 

The Vancouver (B. C.) Western Drug Co. recently 
put on the market $400,000 six per cent shares which were 
versubscribed within one week 

* * * 
Weldon H. Graham, Chemist, of Ottawa, Ont., held a 


beauty creations during the 


special demonstration sale of 
third week of November. 

Cook’s drug store at St. Thomas, Ont., conducted a 
toilet in the 


Every purchaser of 50 cents’ 


“sample sale’ of -perfumes and goods store 


during the last month worth 
of goods received a sample of a line of perfume handled by 
the store, 
* * * * 
E. M. Trowern, for many years secretary of the Retail 
Merchants’ Association of Canada, and lately connected with 
died at 


latter part of November. He was buried at 
ok * ok a 


the Trade Bureau of Canada, Ottawa during the 


Toronto 


Lloyd- 


rece ntly, 


Wm. J. Charles, purchasing agent for W. 
Wood Wholesale died 
left an estate of $20,000, divided among his widow and six 
children. 


Drug C Toronto, who 


x oe OR 

After 46 years in the retail drug business, most of the 
time in business for himself at Campbellton, N. B., A. McG. 
McDonald, now serving his fourth term as mayor of that 
town, has retired from active business. 


(Continued on Page 618) 
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Montreal 

With only two more shopping weeks till Christmas 
the trade, at this writing, is looking forward with great 
dence to the Christmas and New Year's rush; that is, 
articularly the retail track he wholesalers have pretty 
earl nished supplying stocks for Christmas and are look- 
ng ahead to the winter business, while some are beginning 
» think I spring \\ business gene lly as brisk 
s has been the last year or tw e has to look a long 

Vay anead in rder TEC >w the ush. 


Professor Louis Bourgoin, of the Polytechnical School 
r tl iversity of Montreal, who is also the vice-presi- 


chemist and moving spirit of the Perfumery 


ontreal, charmed a large audience on November 
under the auspices 


the French Canadian 


\ssociation for the Advance- 
ment of Science, taking as 


“Perfumes and 


lectures are 
nature of a 
popularization of scientific 
subjects, an effort to bring 
reach of the non- 


knowl- 


within 


technical laity 


edge of the scientific reasons 


some 


back of every-day phe- 
little in 
the lecture that would be of 
interest to the 
within the 
perfumes rst, 


nomena, there was 





Louis 


BourRGoIN technicians 

He dealt 
later explaining how 
wide extent of the 


trade. 


with the history of 


example ot the 


industry to which 


others are produced synthetically from other sources. As 


an example of the wide extent of the industry to which 


perfume making gives rise, he cited the jasmin, of which, 
\ 
in the 


Grasse region of France, 


3,000,000 pounds are pro- 


duced annually for the trade, each pound contain- 


perfume 
ing 6,000 flowers 


¢ > 8 8 


The P.A.T.A. has been silent for some time, but by no 
means 


has just come to 
the Federal 


Court of 


lormant, as is shown by the latest 
light. The 


government 


which 
association has appealed to 
the latter to submit to the 


move 


asking 


Supreme Canada reference for decision as to 


whether the Combines Act is The associa- 
the realm 
British North 


From this move, it is thought that possibly, 


constitutional. 


that it is not, because it invades 


tion contends 
of provincial rights 


\merica Act. 


as established by the 


in the event of the Federal government refusing the refer- 


ence, the association may obtain a decision.on the point by 
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having someone contravene the Combines Act, and then put- 
ting up a defense based on the allegation of unconstitu 
tionality of the law 

x * * &* 

W. G. M. Shepherd, importer and agent for various 
toilet preparations, sailed on November 16 with Mrs. and 
Miss Shepherd for Europe. Miss Shepherd will study in 
Paris all winter, and Mr. and Mrs. Shepherd will be back 
in Canada about the end of January. 


* * * * 


Mr. and Mrs. C. E. Frosst were in New York for a 
few days at the end of November. 


* * * * 


The staff of the Martineau chain of drug stores held 
an oyster banquet in honor of the head of the company, 
Rosario Martineau, on November 17. They presented him 
with a fountain pen and pencil set. The presentation was 
made by Gerald Malchelosse, accountant of the 
Dr. H. Dorval, Dr. S. Langevin, Dr. A. Beauchamp and 
other members of the medical profession were present, as 


company. 


well as the managers of the seven principal branch stores, 
G. Labrosse, Gaston Brodeur, R. Loranger, C. A. Deschesnes, 
H. Marcotte, Arthur Lesperance, A. Montpetit. 


& to aoe 


Canadian Industrial Alcohol report for 1928 shows 
net profits of $3,136,680 as against $2,413,996 for the 
previous year. Working capital and a 
half million as compared with four and a quarter million 
a year ago. 


stands at seven 


* * * * 


Supplementary letters patent have been issued to 
Colgate-Palmolive-Peet Co., Ltd., authorizing an increase 
in its capital stock from $400,500 to $1,425,500. 

Toronto Notes 
(Continued from Page 617) 
Clarence H. Lewis, deceased, former druggist of 


Ottawa, Ont., left an estate of over $50,000. One provision 
of his will is to the effect that $35 shall be paid monthly 
to Harry Armstrong, his “friend and senior clerk.” 

* * * * 


G. Tamblyn, Ltd., Toronto, is opening a branch drug 
store (the first) in London, Ont., at 174 Dundas street, 
this month. 

* * *k * 

Last month Rev. A. L. Green of Belleville, Ont., cele- 
brated his 62nd anniversary as a retail druggist in Ontario. 
He bought his present business in 1871, that business having 
been established 93 years ago. 


x* * * * 


Canadian Perfume Manufacturers Meet 


A meeting of the manufacturing perfumers of Toronto 
was held at the offices of Morana, Ltd., 42 Wellington street, 
East, in the afternoon of November 20, at which there 
were present: John Bouey, Jones Bros., of Canada; J. Ken- 
nedy, United Drug Co.; W. L. Linton, Northrop & Lyman 
Co.; Geo. Zryd, Zryd Mfg. Co.; F. J. Moyes, Zryd Mfg. 
Co.; W. Irwin, Chamberlain Medicine Co.; M. Macey, 
Puritan Pharmaceutical Co. 


Mr. Bouey was in the chair and gave a report of the 
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CANADIAN PATENTS AND TRADE-MARKS 


The increasing international trade relations between the 
United States and Canada emphasize the importance of 
proper patents and trade-marks protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

For the information of our readers, we are maintaining 
a department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication, 

This report is compiled from the official records in the 
Canadian Patent Office. 

All inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to 

PATENT AND TRADE-MARK DEPARTMENT 
Perfumer Publishing Co., 81 Fulton St.. New York City 
TRADE MarKS REGISTERED 

‘“Pentasol.” Amyl alcohol. The Sharples Solvents Corpo- 
ration, Philadelphia, Pa. 

“Pent-Acetate.” Amyl Acetate. 
Corporation, Philadelphia, Pa 

Initials “L.A.” Henna Hair Dye. 
Montreal, Que. 

“Lovely.” Soaps and _ toilet 


Donnelly, Ltd., Norwich, N. Y. 


The Sharples Solvents 
Lucas Antonopoulos, 


preparations. Antoinette 


“Renown.” Toilet preparations, cleaners (excepting 
soaps). The T. Eaton Co., Ltd., Toronto, Ont. 
“Po-Go.” Rouge. Guy T. Gibson, Inc., New York, N, Y 


“Vaniva” (General ) Vaniva Products Co., Inc., New 
York, N. Y. 


PATENTS GRANTED 


284,697.—Device for holding and applying cosmetics 
Paul Mayer, Vienna, Austria. 

284,716.—Cleaner for upholstery and carpets, etc. 
Roberts, Humber Bay, Ontario, Canada. 

284,959.—Vinyl alcohol ester. The Consortium fur Elek- 
trochemische Industrie, assignee of Willy O. Herrmann, 
Hans Deutsch and Erich Baum, all of Munich, Bavaria, 
Germany. 

285,108.—Soap 
Ohio, assignee of 
signee of George F. 


Albert 


The Procter & Gamble Co., Cincinnati, 
Frederick F. Mason, Evanston, IIl., as- 
Dawes, La Crosse. Wis. 


meeting with Mr 
with Mr. Bellefontaine and 
Mr. Taylor 


would appreciate 


Taylor in Ottawa on October 10, along 
Mr. 
impression that the 


Lacroix. 
gave the Government 
an organization that could speak for the 
members of the trade.. It was, therefore, seen that it was 
very important that the manufacturing perfumers have a 
complete organization, and have requirements satisfactory, 
before pressing the Government for any change in tariff 
laws or other legislation, 

The 


classes : 


perfume manufacturers may be divided into two 
those who are limited to expensive perfumes, and 
those who make such preparations as barbers’ supplies and 
lotions. It 
at Ottawa, that the perfumers may 
be forbidden to Rum” and “Florida 


Water,” and, if this is the case, it would be a simple matter 


cheaper toilet is just possible, judging from 


the regulations issued 
manufacture “Bay 
to extend it to the lotions, hair tonics, etc. 

United spoke at some 
and drew attention to this feature, expressing the 


Mr. Kennedy, of the Drug Co., 


length, 
hope that the members get all the manufacturers interested, 
value of the association such as is 


as he could see the 


being formed. He suggested personal interviews with those 


who have not joined 
Medicine Co., made the 


regulations; 


Mr. Irwin, of the Chambertain 
that 


one for the cheaper preparations, and one for the more 


suggestion there might be two sets of 


expensive. 
The 
Morana Co., for 


meeting adjourned with a vote of thanks to the 


the use of its boardroom. 
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Mark Department 


Conducted by Howard S. Neiman 


HIS department is conducted under the general 

supervision of Howard S. Neiman, consulting editor 

on patents and trade-marks. This report of patents, 
trade-marks, designs is compiled from the official records 
of the Patent Office in Washington, D. C. We include 
everything relating to the four co-ordinate branches of the 
essential oil industry, viz.: Perfumes, Soaps, Flavoring 
Extracts and Toilet Preparations. 

Of the trade-marks listed those whose numbers are pre- 
ceded by the letter “M” have been granted registrations 
under the Act of March 19, 1920. The remainder are those 
applied for under act of February 20, 1905, and which have 
been passed to publication. __ 

Inventions patented are designated by the letter “D.” 

All inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to 

PATENT AND TRADE-MARK DEPARTMENT 
Perfumer Publishing Co., 81 Fulton St., New York City. 


Note—Dates given in Trade-Mark Registrations are those 
trom which use of the mark is claimed. 


TRADE MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905) 


These Registrations are not subject to opposition 


219,210.—Molly Sugar, doing business as Supero Labora- 
tory Products Co., Ogden, Utah. (July 1, 1925.)—Tooth 
paste. 

240,002.— Pinaud, Inc., New York, N. Y. (1885 Toilet 
vinegar, sachet, brilliantine, pomade, and quadruple essence 
of essential oil. 

249,044—John A. Collins, doing business as The Collins 
Co., Newark, and Dayton, Ohio. (May 20, 1912.)—Com- 
bination powder providing scientific protection against irrita 
tion and body odors by perspiration or otherwise. 

249.971.—Illinois Cosmetics Co., Chicago, III (Dec. 1, 
1916.)—Face powder and cold cream. 

254,916—Keystone Laboratories, Memphis, Tenn. (June 
15, 1923.)—Hairdressing and hair straightener. 

255,403.—The Spray Coffee & Spice Co., Denver, Colo. 
(Feb. 28, 1906.)—-Flavoring extracts. 

256,399.—Delettrez Inc., New York, N. Y. (Oct. 3, 1927.) 
—Toilet preparations. 

256,481—The Packer Mfg. Co., Inc., New York, N. Y. 
(Jan., 1927.) —Olive-oil shampoo. 

257,614—T. Floyd Brown, Los Angeles, Calif. (Jan. 1, 
1925.)—Preparation for neutralizing the effects of actinic 
ray burns upon the skin and body. 

258,549—Kuenzer & Co., Aktiengesellschaft, Zurich, 
Switzerland. (Aug. 8, 1927.)—Synthetic coffee flavors 

260,178.—Walter B. Johnson, doing business as The Sib 
Co. Boston, Mass. (Jan. 5, 1928.)—Bath salts. 

261,017—Carey Patterson, Evanston, Ill. (Sept. 1, 1927.) 
—Preparation for treating the hair and scalp. 

261,542—The Weinberger Drug Co., Cleveland, Ohio 
(Nov. 25, 1927.)—Toilet preparations. 

261,880-—Suph Hikell, doing business as La Dana’ 
Laboratories, Omaha, Nebr. (Jan., 1924.)—Toilet prepara- 
tions, 

261,965.—La Pompadour, Inc., Minneapolis, Minn. (July 
1, 1927.)—Toilet preparations. 

262,395.—Est. Henry C. Miner, Inc., New York, N. Y. 
(1903.)—Chemical preparations suitable for whitening the 
lace, neck and arms. 

263,389—Benjamin Gellman, doing business as Paloma 
Mfg. Co., Philadelphia, Pa. (June 5, 1925.)—Hairdressing 
cream. 

263,556.—Charles Daniel Murray, doing business as 
Murray’s Superior Products Co., Chicago, Il (Aug. 15, 
1927.) Shampoo. 





263,891.—Harry L. Rabinow, doing business as Mon Vel 
Co., New York, N. \ (Sept., 1927 )—Chap lotion 

266,040.—Norwine Coffee Co., St. Louis, M« (Mar. 15, 
1927.) —Flavoring extracts 

267,020.—Walgreen Co., Chicago, Ill. (Mar. 1, 1926.) 
Shaving cream. 

267,781.—Mulvihill-Goodwine Co., doing business as 
Chesterfield Dry Ginger Ale Co., Chicago, Ill. (June 1, 
1926.) —Extracts. 

267,906—The Urma 


Products Co., Louisville, Ky. 


(1921.)—Flavoring extracts 

267,957.—Otto Holzman, doing business as Le Roy Mfg. 
Co., Chicago, Ill. (May, 1927.)—Soaps 

268,155.—The Hilex Co., St. Paul, Minn. (Dec. 20, 
1927.)—Liquid cleaning, deodorizing and disinfecting prep- 


aration. 
268,286.—Importers & Roasters Ass’n., Inc., New York, 
N. Y. (Jan., 1920.)—Food-flavoring extracts 
268,414—American Leather Finish Co., Boston, Mass 
(May 15, 1928.)—Soap in both liquid and cake form. 
269,051.—Gerber Bros., Brooklyn, N. Y. (June 8, 1928.) 
Food-flavoring extracts 
269,074.—Antoinette Donelly, Ltd., 
(1920.)—Toilet preparations 
269,578.—Homer L. Comer, doing business as The Homer 
Comer Co., Marion, Ohio. (June 1, 1928.)—Preparations 
for use in the treatment of the hair 
269,584.—Griffin Grocery Co., Muskogee, Okla 
Extract of vanilla 
269,675.—Paul Manning, doing business as The Manning 
Co., W. Springfield, Mass. (Jan. 2, 1923.)—Perfumes and 
deodorants. 
269,976.—The Odorono Co., Cincinnati, Ohio. (Aug., 
1909.)—Deodorants in liquid, powder, and paste form and 
preparation for preventing excessive perspiration, also de- 
pilatory. 
270,532.—Wm. Bowden & Co., Houston, Tex. 
1918. )—Perfumes. 
270,674.—Sol Hirsch. doing business as Dr. Hirsch’s 
Laboratories, New York, N. Y. (July 26, 1928.)—Thera- 
peutic preparations for treating dandruff and itching scalps 
270,682.—Carl H. Wahle, doing business as L. A. Knight 
Co., St. Louis, Mo (May 28, 1928.)—Tooth whitener, a 
preparation for removing tartar, nicotine and other un- 
sightly stains from the teeth 
270,784.—Societe Anonyme 
France. (Dec. 15, 1926.) 


Norwich, N.Y. 


(1912.) 


(Apr. 17, 


Parfumerie Violet, Paris, 
Toilet preparations 
270,785.—Societe Anonyme: Parfumerie Violet, Paris, 
France. (Apr. 20, 1928.)—Toilet preparations. 
270,786.—Societe Anonyme: Parfumerie Violet, Paris, 
France. (Der. 15, 1926.)—Soaps, soap creams, and bath 
soaps. 

270,848.— Marcel Kraft, doing business as Marcel Labora- 
tories, and Fraicheur Products, San Francisco, Calif 
(Apr. 1, 1928.) —Shampoo 

270,892.—Societe Industrielle des Produits Melasses, 
Marseille, France. (Jan. 8, 1926.)—Colloidal material in 
powder form used for perfumery and cosmetics. 

270,980.—Societe Anonyme Bertimay, Paris, France 
(Apr. 12, 1928.)—Toilet preparations 

271,293.—Comnagnie Parento, Inc., Croton-on-the-Hudson, 
N. Y. (Feb. 24, 1928.)—Raw materials for perfumery. 

271,348, 271.349.—La Societe Anonyme Les Parfumeries 
de Gabilla, Paris, France. (Jan. 13, 1928.)—Perfumes. 
toilet waters, toilet creams, toilet nowders, and rouges, and 
dentifrices in paste, powder and liquid form. 

271,611.—George A. Madison, St. Paul, Minn. (Oct. 22, 
1927.) —Toilet preparations 

271,675.—Barbara Gould, Ltd.. New York, N. Y. (Apr. 
20, 1928.)—Toilet preparations 
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lotions, hair tonics, witch-hazel, 

271,735.—Elizabeth Arden, Inc., 


Inc., 


refreshing 


Halestrap, 


PERFUMER & ESSENTIAL O1L REVIEW 





DECEMBER, 1928 


TRADE MARKS 


FLAPPER 


249.9 


COFFAROM 
158,549 


260,'7% 


Gerbro 


264,051 


(OVELY 


269,074 


WAVETQSTA 


269.578 


L IJIEAR() ) 


corte ME PR, 
2 
271,293 


BIJOU 
DAMOUR 


271, 343 


am SPA NGLA 


TL. by 


SOPAX 


272774 


Madame Gundy 
“a mace 
1 ae 
ee 


r uJ 


E venqlo 


“27.059 


J (June, 


bay rum. 


New York, N. Y. 


3uffalo, N. x 


doing busness as 
1905.) 
creams, 


TASS, 


=. 


| Opera } 
ROUERY 


BYE-BYE MANGI 








Co.. 


» githiwba'! USS Persian 
std Dek 
F MiSO, 169 
ormanas BouvamDis 


Fy PROCHASEA 
vuacue 


MAsSOI4] 


Persian Mallow 
Jeuy Masx 
M250,.314 


SUPERILE 
HEALTAR 
( WER VIORTES 


S421 


DINING CAR 


266,040 


, 
DIP Te Tx 


CHESTERFIELD 
267,78! 


pOLAR DEAR 


269,584 


ISTAR 


269,675 


ETERNELLE 
CHANSON 


10.785 The Art of Creatsrve Beauty 


271,675 


OLD REPEAT 
271.402 


QpoRong 


269.976 


NEOGUM 
210, 872 


270, 980 


Sneug| 
PAX ae 
211442 AMBER 


BAUMAROME 
272,e0/ 
Gallia 


272,412 


PYSIVTHOL: ITED 


226 





272.490 


nr “y POLY-ANGEL 
472.357 (ampana's 


ost Abe, Italian 


272.89 
273.339 
273,333 


or 
ALSAM 


gu LTAN MAIZE D 273.432 272,901 
swig EKOMIZER L'ART 
—£D MA 27 65 
euier ™ DE. PLAIRE 


2.173.803 
ROUBECILEZ 273, 720 


NIA ay, 272.9338 


ye" “e 
Aj AU LOIN RAFFINEMENTS 


LTu, 363 273.919 273.92! 


properties, and that very efficiently cleans the skin of all 


grease, paint, dirt, etc. 
lace 272,009.—Schering-Kahlbaum <A. G., Berlin, Germany 
(Sept., 1927.) —Menthol, mustard oil (artificial), thymol. 
( Aug. 272,135.—California Perfume Co., Inc., New York, N. } 
(Oct. 10, 1927.)—Toilet preparations, 
(Jan, 272,136.—Charles |. Cantor, doing business as Decoltin 


New York, N. Y. (May 15, 1928.)—Depilatory for 


271,760.—H. W. Kingston, “doing business as H. W the removal of superfluous and undesirable hair. 
, Kingston Co., St. Paul, Minn. (May 11, 1928.)—Washing 272,164.—Madelon Modes, Inc., New York, N. Y. (July 
: powder. 20, 1928.) —Perfumes and toilet water. 
271,771 Robert Enterprises, Inc., New York, | m. Es 272,169.—John W. McConnell, Augusta, Kans. (Aug 
(October, 1924.)—Bath salts, dusting powders, perfumes. 29, 1928.)—Preparation for treating the scalp in humans 
271.902.—Nesbitt Fruit Products, Inc., Los Angeles, and also for treating mange in animals. 
Calif. (Aug. 1, 1928.)—Extracts 272,170.—John W. McConnell, Augusta, Kans. (Aug 
271.942—G. H. Packwood Mfg. Co., St. Louis, Mo. 29, 1928.)—P reparation for cleaning the scalp and promot- 
(June, 1928.)—Powdered soap product that has antiseptic ing the growth of the hair and also for treating dandruff 
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272.226.—The Mennen Co., Newark, N. J (Aug. 30, 
1928.) -Shaving cream tor preparing the beard for shaving 
172 304.—The Procter & Gamble Co., Cincinnati, Ohio 
(Oct. 28, 1882.)—Soap. 
272,357.—Shields & Wyle, Inc., Jersey City, N. J 
5. 1928.) —Hand soap and a cleanser for general 
cleaning. ; : ; 
272. 411.—Les Etablissements Antoine Chiris, Compagnie 
des Produits Aromatiques, Chimiques et Medicinaux, Paris, 
France. (July, 1927.)—Essential oils for the production of 
perfumes and flavoring materials and for industrial and 
technical use. 
272,412.—Les 
York, N. zm 
lip sticks, rouge, 
cold cream, etc ; 
172 556.—H. Q. Z. Co., San Francisco, Calif (Oct. 1, 
of o,J/V- ~ 
1927.)—Hair and scalp oil wash 


(June 
household 


Grands Parfums de France, Inc, New 
(July 14, 1928.)—Perfumes, toilet waters, 
lace powder, lace cream, massac cream, 


272,644.—Darnee Inc., New York, N. \ (Sept. 11, 
1928.) —Toilet Soaps. 
272,646.—Darnee Inc., New York, N. \Y (Sept. 11, 


1928.) —Toilet soaps and shaving cream 

272.774.—Sopax Products Co., E. Monongahela, Pa. 
(July 15, 1928.)—Cleansing compound having incidental 
water-softening properties. 


272,890.—Frederick F. Ingram Co., Detroit, Mich. (July 
1, 1924.) —Shaving cream. 
272.896. —Angel Poly, Brookline, Mass. (June 6, 1928.) 


—Toilet preparations. 

272,.001.—Scientitic Cosmetic Laboratories, 
(June 30, 1928.)—Hair and scalp tonics 
272,938.—Harry Flamhaft, doing business as Roubechez 
Import Co, New York, N. Y. (Aug. 16, 1928.)—Natural 
and synthetic oils suitable for perfumery purposes. 

273.071, 273,072.—L. P. Piver, Inc., Wilmington, Del., and 
New York, N. Y. (Sept. 11, 1928.)—Perfume extracts. 
273,101.—Currant Laboratories, Inc., New York, N. Y. 
(Sept., 1924.) —Toilet preparations 

273,194.—P. Luciano & Sons, Newark, N. J 
1927.) —Hair tonic. 

273,232.—Madame Grundy’s Hollywood U Reduce Creme 
Co., Sacramento, Calif. (Aug. 22, 1928.)—Reducing cream. 
273,333—Karl O. Thompson, doing business as Key West 


Chicago, Ill 


(Dec 18, 


Coca-Cola Bottling Co., Key West, Fla. (Aug. 5, 1927.) 
—Extract. 

273,339.—Campana Corporation, Batavia, III (Jan. 1, 
1895.)—Lotions for the skin. 

273,370.—The Howdy Co., St. Louis, Mo. (Aug. 7, 1928.) 


—Extracts and flavors. 
273,385.—United Drug Co., Boston, 
1928.)—Rubbing alcohol compound. 


Mass. (Mar. 30, 


273,432.—B. Altman & Co., New York, N. Y. (May 3. 
1927.) —Toilet soap. ae 
273,504.—L. Leichner, Inc., New York, N. Y. (Aug. 20, 


1928 }—Toilet powder, toilet waters, cold creams, rouge 
273,552.—Lentheric, In>.. New York, N. Y (1873. ) 
Toilet soap. 

273,797.—Demeter Bouyoucoglou, doing business as Hair 
Palm Tonic Co., St. Louis, Mo (Oct. 1, 1928.)—Toilet 
products—namely toilet water and hair tonic 
273,803.—Louis Coluzzi, doing business as Sunkist Malt 


Co., Chicago, Ill. (Sept. 25, 1928.)—Food flavoring ex- 
tracts ae 
273,865 —The Fischer Soap & Oil Co., Cincinnati, Ohio 


(Apr. 1, 1928.)—Soap 


273.919, 273,920, 273,921.—Houbigant, Inc., New York, 
N. Y. (Oct. 9, 1928.)—Toilet preparations 
273,968.—Irving Horowitz, doing business as Lenore 


Perfume and Bag Shop, Brooklyn, N. Y. (July 15, 1927.) 
—Toilet articles. 

274,059 -—David Mason, New 
1928.) —Toilet articles. 
274,144—Bonwit Lennon & Co., Inc., 
(Oct. 19, 1928.) —Perfumery 

274,176 —George B. Scott, doing business as The Pyrol 
Co, New York. N. Y (May, 1928.)—Hair and scalp 
preparation 

274,363.—Thomas Edwin Smith, doing business as Vir 
ginia Maid Hair Dressing Co., Portsmouth, Va. (Mar. 6, 
1928.)—Hair straightening preparation useful also in the 
treatment of falling hair, dandruff, scalp diseases, and 
chapped hands, 
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TRADE MARK REGISTRATIONS GRANTED 
(Act of Feb. 20, 1905) 


These Registrations Are Not Subject to Opposition 


ret 
M249,541—Maury-Cole Co., Memphis, Tenn. (Serial 
No. 269,414. Apr. 16, 1925.)—Flavoring extracts. 
M249,920.—Wm. H. Rankin Co., Chicago, Ill. (Serial 


No. 256,211. Sept. 15, 1927.)—Cream soap for toilet pur- 
poses and particularly for use upon the face 
\M250,117.—Benjamin Ansehl, doing business as Benjamin 
Leland & Co., St. Louis, Mo., assignor to Benjamin Leland 
& Co., St. Louis, Mo., a corporation of Missouri. (Serial 
No. 249,033. Apr. 15, 1926.)—Skin cream. g 
M250,147. F. Prochaska, Ltd., Prague, Czechoslovakia 
(Serial No, 272,240. Mar. 15, 1927.)—Face creams. 
M250,169.—Lesquendieu, Inc., New York, N. Y. 
No. 268,930. Nov. 2. 1922. ) 


(Serial 
Cream for the hands. 


M250,369.—Lynne Arley, Inc., New York, N. Y. (Serial 
No. 269,593. Aug. 18, 1927.)—Cosmetics. 
M250,374.—Lynne Arley, Inc., New York, N. Y. (Serial 


No. 260,396. 
face and skin. 

M250,375.—Lynne Arley, Inc., 
No. 260,394. Aug. 18, 1927.) 
face and skin. 


Aug. 18, 1927.)—Creams and lotions for the 


New York, N. Y. (Serial 
Creams and lotions for the 


DESIGNS PATENTED 


76,976. Bottle. Samuel K. Applebaum, Hollywood, Calif. 
Filed Aug. 21, 1928. Serial No. 27,903. Term of patent 
14 years. 

76,990. Bottle. Jerome P. Curran, Toledo, Ohio, as- 


signor to The American Bottle Company, Toledo, Ohio, a 
Corporation of Ohio Filed Jan. 12, 1927. Serial No. 
20,351. Term of patent 14 years. 

77,013. Box. Robert Liddell, 
to Société Parisienne des Produits de Beaute “Ganna 
Walska,” Pantin, France. Filed -Oct. 3, 1927. Serial No. 
23,614, and in France June 3, 1927. Term of patent 7 years. 


Puteaux, France, assignor 


77,081. Bottle. Boyd Edmiston and 
Punxsutawney, Pa. Filed Mar. 27, 1928. 
Term of patent 14 years. 

77,110. Powder-Puff Box or Similar Article. Robert E. 
\IcElowney, New Martinsville, W. Va., assignor to New 
Martinsville Glass Mfg. Co., New Martinsville, W. Va., a 


Henry T. Kinney, 
Serial No, 26,036. 


Corporation of West Virginia. Filed Sept. 7, 1928. Serial 
No. 28,067. Term of patent 3% years. 
PATENTS GRANTED 
1,691,005. Process of Making Dipolymer. Irvin W. 


Humphrey, Wharton, N. J., assignor to Hercules Powder 
Company, Wilmington, Del., a Corporation of Delaware. 
Filed July 20, 1926. Serial No. 123,811, 8 Claims. (CL. 
134—56. ) 

7. The process of preparing “Dipolymer” which includes 
subjecting pine oil to heat and the action of a neutral 
catalyst to effect dehydration and finally polymerization of a 
substantial proportion of the pine oil. 


1,691,066. Dehydration Products of Pine Oil and Process 
of Producing Same. Irvin W. Humphrey, Wharton, N. J. 
assignor to Hercules Powder Company, Wilmington, Del., a 
Corporation of Delaware. Filed July 20, 1926. Serial No. 
123,813. 10 Claims. (Cl. 134—56.) 

1. The process of producing a turpentine substitute from 
pine oil which includes dehydrating the pile oil with a 
halogen. . 


1,691,067. Process of Making Dipolymer. Irvin W. 
Humphrey, Wharton, N. J., assignor to Hercules Powder 
Company, Wilmington, Del., a Corporation of Delaware. 
Filed July 20, 1926. Serial No. 123,816. 7 Claims. (C1. 
134—56. ) 

1. The process of preparing Dipolymer from dipentene 
which comprises vaporizing dipentene and passing the vapors 
in intimate contact with a catalyst for such length of time 
and at such temperature as will effect the polymerization of 
a substantial part of the dipentene vapors. 


1,691,068. Process of Making Diploymer. Irvin W. 



































Humphrey, Wharton, N. J., assignor to Hercules Powder 
Company, Wilmington, Del., a Corporation of Delaware 
Filed July 20, 1926. Serial No. 123,817. 1 Claim. (Cl. 134 

56. ) 

The process of preparing “Dipolymer” from 
which includes treating dipentene with heat in the 
of a metallic chloride for a sufficient time t 
sion thereof into di and higher polymers 


1,691,069. Process of Making 


Humphrey, Wharton, N. J., assignor to 
Company, Wilmington, Del., a 


dine ntene 
presence 


effect conver 


Dipolymer. Irvin \W 
Hercules Powde r 
Corporation of Delaware 


Filed July 20, 1926. Serial No. 123,818. 2 Claims. (Cl 
134 56 ) 
1. The process of preparing “Dipolymer” from pine oil. 


which includes treating pine oil with a metallic chloride and 
heat to effect dehydration of components of the pine oil and 
the formation of dipentene and continuing the treatment for 
a time sufficient to effect conversion of a substantial pro 
portion thereof and of the dipentene into di and higher 
polymers 


1,691,110. Closure 
Filed Nov. 14, 
(Cl. 221—60.) 

1. A closure comprising a base member, a cap for the 
base pivoted onto the same at one side thereof, a swinging 
latch member pivoted onto the base parallel to the cap pivot, 
and means on the cap permanently engaged by the latch te 
enable said cap to turn to closed or open positions with 
the swinging of the latch and normally held in a closed 
position bv said latch 


Wareham G k, Escalon, Calif 
1927. Serial Ne 233,110. 6 Claims 


} 





1,691,228 Agent. Karl Daimler, Fritz Just. 
Balle, Hochst-on-the-Main, and Sigismund Fuchs, 
Frankfort-on-the-Main, Germany ignors to I. G. Far 
benindustric ktiengesellschaft, Frank fort-on-the- Main, 
July 31, 1926, 


Disinfecting 


Gerhard 





(germany, a Corporation of (sermany 


Serial No. 126,334, and in Germany Aug. 3, 1925 $+ Claims 
(Cl. 167-6.) 

l \ disinfecting agent, consisting of an aromatic sul 
onic acid, being substituted by at least one side «hain con 


taining at least three carbon atoms 


1,691,425 


Process of 


Esters Produced from Organic Halides and 
Producing the Same. Eugene | 
Swarthmore, and Erling H. Haabhestad, 
3. A. S. Company, Philadelphia, Pa., 


assignors to B 


a Corpora- 





Avers, Jr., 
Philadelphia, Pa., 
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P 1,694,325 





Filed Oct. 21, 1924, Serial No. 745,007 
1927. 22 Claims. (Cl. 260—106.) 


tion of Delaware 
Renewed Apr. 20, 


1. The process of producing esters which comprises re 
acting a liquid ester of an inorganic acid in the presence 
of water with salts of a substantially water-insoluble fatty 
acid capable of forming a gel with said ester. 


1,691,426. Hydrolysis of Ester-lorming Compounds 
kugene E. Ayers, Jr., Swarthmore, and [Erling H. Haabe- 
stad, Philadelphia, Pa., assignors to B. A. S. Company, 
Philadelphia, Pa., a Corporation of Delaware. Filed Oct. 
21, 1924. Serial No, 745,008. 25 Claims. (Cl. 260—156 

1. The process of substituting hydroxyl groups in place 
of the acid radicals in liquid esters of inorganic acids 
which comprises heating such an ester with an aqueous 
alkaline agent in the presence of an ester which contains a 
basic radical like the basic radical of said inorganic acid 
combined with the acid radical of a substantialls 
water-insoluble fatty acid. 


1,691,504. Mucin-Solvent 
Vogt, Pittsburgh, Pa., 


ester 


Tooth Paste. Clarence C 
assignor to Glenn F. Bowman, Oak- 
mont Borough, Pa. Filed Aug, 12, 1926. Serial No 
128,914. 11 Claims. (Cl. 167—9.) 

l \ mucin-dissolving tooth paste containing powdered 
soap, glycerine and trisodium phosphate. 

3. A mucin-dissolving tooth paste, containing a powdered 
abrasive, soap, glycerine and a mucin-dissolving compound 

an alkali metal which produces in water solution a pa 
value greater than that which would be produced by the 
soap alone. 

6. The method of making the herein described tooth 
paste which consists in dissolving trisodium phosphate in 
glycerine, thereafter adding to the mixture soap and a 

| abrasive, and thoroughly mixing the materials 


powdered 

Process of Making Dipolymer. Irvin W 
Wharton, N. J., assignor to Hercules Powder 
Wilmington, .Del., a Corporation of Delaware 
Serial No, 123,812. 10 Claims. (C€ 


abrasive, 


1,691,573 
Humphrey, 
Company, 

Filed July 20, 1926 
134—56. ) 

2. The process of preparing Dipolymer from pine oll 
which includes vaporizing pine oil and passing the vapors 
in intimate contact with a catalyst for such length of time 
and at such temperature as will effect dehydration and 
finally polymerization of a substantial part of the pine ol 
vapors to form “Dipolymer,” 
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Paley, 
546,089 


Lewis A 
Serial No 


Soap-Molding Apparatus 
Manhasset Y. Filed Mar. 23, 1922 
14 Claims. (Cl. 18—26.) 

1. In an apparatus for the manufacture of soap and tl 
like, an endless chain of molds, the side wall each mold 
also serving as a side wall of an adjacent mold, tor 
of each mold being removable and secured | to the sick 
wall of the adjacent mold, means for pivotally connecting 
said molds, a pair of flexible wings associated with each 
mold adapted to form end walls for each mold, a urality 


1,691,899 


1 
I 


of sprocket wheels adapted to receive said endless chain 
of molds, means for rotating one of said Spro ket wheels 
so as to cause a continuous movement of said endless 
chain of — means for introducing hot liquid soap 


into said chain of molds, means for cooling the soap in 
said po a chain of molds as said chain is moved, so as 
to form cakes, means for stamping said 
in said molds after they are cooled, and means for dis 
from said molds 


cakes of s« ap 


charging said cooled cakes of soap 
1,692,041. Combined Cigarette and Vanity Case. James 
J. Klein, New York, N. Y. Filed July 3, 1926. Serial 


No, 120,277. 6 Claims. (Cl. 132—83.) 

1. In a combined cigarette and vanity case, a container, 
a hinged cover for the container, lining members for th 
container and cover walls formed of yieldable material 
and having cooperating bead and groove edges cooperating 
to form a water tight joint substantially in the plane ot 
meeting of the container and cover, whereby when the cover 
is closed the container will be substantially water tight. 


Floyd A. Scott, 
Serial No 


Point, 
174,591. 2 Claims 


Paste Tube. Somers 


1927 


1,692,096. 
N. J. Filed Mar. 
(Cl, 221—79. ) 

1. A tube of the class described having a closure in its 
rear end, a screw shaft having an unthreaded portion ro 
tatably mounted in the closure with a threaded portion 
located in the tube, a follower in the tube having a threaded 
hole therein engaged by the shaft, means for preventing 
rotary movement of the follower, a handle member on the 
outer end of the shaft and a pin in the front end of the 
tube and adapted to be projected by the follower when th: 
follower nears the end of the tube, for indicating that th 
tube is empty. 


1,692,183. Bottle Cap. 
Idaho. Filed June 27, 1927 
(Cl. 215—78.) 

The combination with a bottle cap having a rigid head 
and discharge nozzle, of a cork layer within the cap, a 
valve closing said discharge nozzle and a spring 
operating stem for the valve, a projecting lug on said 
valve, and sealing layer of tin foil covering said valve 
and cork layer. 


1,692,194. Combination Vanity Case 
son, Los Angeles, Calif. Filed Aug. 16, 1926. 
129,360. 5 Claims. (Cl. 132—83.) 

1. A compact formed with a V-shaped terminal 


1,692,300. Vanity Case. Harry Heitel and Joseph 
Heitel, New York, N. Y., assignors of one-half to Harry 
Jacobson, New York, N. Y. Filed Oct. 16, 1922. Serial 
No. 594,721. 17 Claims. (Cl. 132—83.) 

1. In a vanity case, a member fitted thereinto, a mirror, 
and a hinge directly joining peripheral points on the mirror 
and said member together. 


1,692,309. Dressing-Table Toilet Article. Laura L. Mill 
ring, New York, N. Y. Filed Apr. 10, 1925. Serial No 
22,071. Renewed July 19, 1927. 10 Claims. (Cl. 132—83 

l. A receptacle having a compartment for receiving a 
cosmetic such as powder and an applying device therefor 
such as a powder puff, and having another compartment 
lor receiving a lipstick, said latter compartment being in 
the form of a slot extending transversely of the receptacle 
and open-ended laterally of said receptacle, and a cover for 
said receptacle having a depending member =) to fit 
about said receptacle and over the respective ends of said 
slot for closing said last-mentioned compartment. 


1,692,310. Laura L. Millring, New York, 
Serial No. 154,159. 10 Claims. 


John C. Miles, Bonners Ferry, 
Serial No. 201,586. 1 Claim. 


pressed 


Kathryn L. Alh 
Serial N« 


Toilet Article. 
1926. 


N.Y. Filed Dec. 11, 
(C1. 132—83.) 
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l. A receptacle having a compartment for receiving a 
cosmetic such as powder and an applying device therefor 
such as a powder putf, and having another compartment 

r receiving a lipstick, said latter compartment being in 
the torm of a slot extending transversely of the compart 
ment and open-ended lateratly of said receptacle, and a 
cover for said recept avil oppositely disposed 
depending members { the respective ends 
f said slot tor closing said last-mentioned compartment 


1,092,876. Powder Putt Henry George Vi 


iickening, 
Brooklyn, N, Y., assignor to Charles K. 


Volckening, Brook 








lyn, N. Y. Filed Jan. 31, 1928. Serial No. 250,757. 8 
laims. (Cl. 132—78.5.) 
1. In a powder puff the combination of a bag serving as 


a container and provided with an opening, a flat ring 
tanta within said bag and provided with a neck extended 

rough said opening, said neck being threaded, and a sub- 
stantially cylindrical member provided with a threaded por 
tion engaging said neck and turther provide d with an edge 
portion engaging the adjacent portion of said bag bounded by 
said opening, said substantially cylindrical member serving 
as a handle for the powder puff 


1,692,927. Manufacture of Benzoates. William S. Cal- 
cott and Herbert W. Daudt, Penns Grove, N. J., assignors 
to E. I. du Pont de Nemours & Company, Wilmington, 
Del., a Corporation of Delaware. Filed Sept. 13, 1924, 
Serial No. 737,608. Renewed Feb 27, 1928 5 Claims. 
(Cl. 260—108. ) 

1. The method of manufacturing undiscolored water 
soluble white benzoates from crude benzoic acid made from 
phthalic acid which includes heating an aqueous solution 


of the benzoate with sufficient alkali metal permanganate 
to oxidize impurities 
1,692,944. Removable ap Attachment. John Joseph 


Filed Nov. 11, 1927 
Cl. 221—60. ) 
ainer, a single strand of spring 
formed at one end adapted to 
compressible tube, a loop formed 
intermediate the ends of the wire adapted to engage the 
top of the cap, a loop formed at the opposite end of the 
wire adapted to engage the hub, of the cap and co-acting 
with said intermediate loop to secure the cap therebetween 
in gripping relation and a spring formed from the wire 
intermediate the first named loop and the intermediate loop 
whereby to yieldably retain said loops in relative position 
with each other 


Serial 
No. 232,618. 1 Claim. 
In a removable cap re 
like wire, having a loop 
engage the neck of a 


( 
McGrath, Brooklyn, N. Y. 
( 


1,693,150. Box loseph 
assignor to Julius Donner, Budapest, Hungary. 
26, 1927, Serial No. 186,687, and in Hungary June 5, 
1 Claim. (Cl. 220—60.) 

\ box of the type described, consisting of a body having 
a circular groove on its side and a tapering edge, in com 
bination with a lid having a turned-down flange compris- 
ing a tapering upper zone adapted to receive said tapering 
edge of the body, and a cylindrical lower zone provided at 
opposite circumferential portions with narrow recesses 
forming internal feathers adapted to catch with said groove 
in the closing position of the lid and positively lock said lid 
igainst lifting, but capable of being disengaged from said 
groove by compressing said flange between said recesses, 
said circular groove distanced from said tapering 
dge that by causing said feathers to catch with said groove 
said tapering zone of lid is forced on to said tapering 
edge of the body. 


1,693,151. 


Malonyay, Budapest, Hungary, 


Filed Apr 
1926 


being so 


Device for Holding and 
and the Like. Paul Mayer, Vienna, 
3, 1926, Serial No. 126,821, and in 
13 Claims. (Cl. 206—56.) 

12. A holder comprising a holder tube, a carrier member 
telescoping within said holder tube, a cover member having 
an arm disposed outside said holder tube, and means for 
connecting said arm and carrier member. 


1,693,435. Powder Box Clarke, 
N. Y. Filed Mar. 10, 1927 174,255. 
(Cl 229—6,) 

1. In a powder box, an inner container comprising an 

(Continued on Page 635) 


Applying Cosmetics 
Austria, Filed Aug 
Austria May 5, 1926. 


Thomas J. 
Serial No. 


Jamestown, 
2 Claims. 
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for December 


From Our Own Correspondent 


December 5 general course of the 


Y RASSE, The 


market for floral products during the last month has 


been more or less routine. Shortage ot supplies has 

been felt as a fe:ture in several of the important materials 

and very firm prices have been the rule throughout the 

market lhe general trend of the market still seems to 

indicate that immediate purchasing on the part of the con 
sumers would be advisable 

Orange 

Up until the present time, in spite of the bad weather 

which has prevailed almost everywhere, we have not sut- 

fered from frost. Unfortunately it is still too long before 

Spring for us to feel safe from a calamity which might 


spread ruin throughout the whole region in a single night. 
have Neroli is 
months it will be difficult to find any 


Orange products been in normal demand. 


scarce ind in a few 


in tirst hands 


Rose 


Rose products are almost certain to be scarce, tor stocks 


are still at a low point and the demand is quite active. It 


is impossible to foresee any reduction in price for the next 


crop, even if it should be a large one. Certainly products 


extracted by petroleum ether (concrete and absolute) will 


not be any lower 


Jasmin 


Without being very active, the market has been a normal 


one, The demand is good and on account of the low price 


which has been reached by jasmin products the use of Jas- 


min has been resumed. Evidently jasmin is a product which 


is difficult to replace in a perfume of subtlety and charm, 


in spite of the somewhat violent note in perfumes which is 


obtain 


actually in vogue. Such a perfume is difficult to 


with other products. Without a crisis, which is not to be 


desired for it would lead to the abandonment of cultivation, 


a reduction in price of jasmin products does not seem likely. 


lhe actual market has reached the extreme limit, for if the 


next crop produces still lower prices, growers will pull up 


the plants and replace them with other more _ profitable 
I I I 


products. In our opinion even if there should be an unusual 
increase in the size of the crop over a period of years which 
might produce an actual crisis, it would probably not be 
accompanied by a continued reduction in prices, for there 
will intervene other factors, such as the scarcity and growing 
labor for cultivation which will justify a normal 


The 


discourage 


cost ot 


market is of such a character as to 
the 


next crop might be disastrous 


price present 


cultivation and results of still lower price 


levels at the time of the 


Tuberose 


There has been no change to report. Stocks have been 


reduced. There seems to be little chance of lower prices. 


Lavender 
The market for lavender oil has continued active. Prices 
have been maintained with some increase for those quélities 


The 


principally), has 


testing high in linalyl acetate. English market (soap 


manufacturers purchased considerable 


quantities and the demand from there continues. In this oil 


it is not to be expected that there will be much price fluctua. 
tion since present prices are approximately those prevailing 
before the war, if the factor of exchange is taken into ac- 
count. 
However, in lavender oil the situation is easy to analyze, 
since it is a matter of the three quarters of the raw mate- 
rial which grows wild in the mountains. If the price is not 
more 


labor 


will be necessary every year to divert it back by over-pay- 


remunerative, the plants will no longer be cut and the 


will be occupied with work in the fields so that 
ing, if labor is to be available for harvesting the 
\ctually, a the 
a liter of wine per diem, which represents al- 


plants in 


fields gets 35 


the mountains worker in 33 
francs plus 
most 40 francs for the employer. This same worker cannot 
cut more than 50 kilograms of wild lavender in the moun- 
tains per day. Since the work is difficult and dangerous, he 
must be paid 50 to 55 frances per day so that the plants cost 


the distiller 110 


must be added expenses of transportation, the cost of fuel, 


francs per 100 kilograms. To this price 
insurance against accidents, and labor for the distillation, a 
total of at 
150 te 


of oil, it is easy to 


least 20 to 25 francs per 100 kilograms. Since 


200 kilograms are necessary to produce one kilogram 
compute the cost; and since these ex- 


penses are irreducible we can expect no decline in lavender 


oil 
Geranium 


Reunion oil has declined quite sharply during the last 


few weeks on account of light demand. The market seems 


to be stabilizing itself at the present levels. Regarding Al- 


gerian oil, the last cutting was a small one and there re- 


main at this time only very small quantities which will b 
quickly taken up. The two co-operatives are holding a few 
stocks 
fluctuation 


constituting which are being 


Much 
everything goes normally until after the first cutting next 
May 


reach higher levels than the present ones. 


kilograms 


held for a 


thousand 


price. will be impossible if 
‘rom now until that time the market is likely t 
Grasse geranium 
has advanced 


on account of the poor crop. There is practi- 


cally no stock 

Mint 

The market is fluctuating for 
there is still some small stock from last year. 


The demand is weak. 


Madagascar as a Source of Essential Oils 
Essential oils of clove, geranium, lemongrass, ylang-ylang 
etc., are produced in Madagascar. 
of 1928, 


During the first quarter 
46,108 
as compared with 42,505 pounds 


there were exported pounds of essential 
$85,555, 


oils, valued at 


with a value of $92,830, for the corresponding period of 1927 
The following table shows the exports of essential oils 
from Madagascar during the first quarter of 1927 and 1928 


Ist Quarter, 1927 Ist Quarter, 1928 
k A 


A —, ~~ 





Pounds Value Pounds Value 

Clove 7 30,794 $32,312 25.684 $18,318 

Geranium ‘ < 247 616 309 743 

Lemongrass 4.561 3,254 13.009 6.959 

Ylang-ylane . 6,310 56.260 6.636 59,159 

Other 7 593 388 470 376 
Total 42,505 $92,830 46.108 
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Synthetics and Derivatives 


The market has not held up to the activity which was the 
ule earlier in the season, but it is still active enough to 


hold prices yenerally firm and without any 


g great change 


The course of values has been determined to a slightly 


greater extent by competition, but on the whole shading 
has taken place only in special instances and has not affected 
the general market materially. Resale parcels have been a 
disturbing factor in some of the more important bulk items 
odd lots of the 


materials available. 


There are few more expensive and finer 


Competition in them has been between 
apparently with no 


domestic and imported products, but 


definite advantage to either. The tendency toward the use 
of more or less confusing trade names has complicated the 
competitive situation in this market and unfortunately this 
situation is not improving to any extent. Some standardi 
zation of terminology is highly desirable, but it is doubtful 
satisfactory arrangement of this 


that a generally sort can 


be worked out at present. The general use of synthetics 
and chemicals is still too new to permit of general agree- 
ment among makers in the matter of terminology and trade 
names. 


Vanillin 


especially surprising in the case of the latter since the raw 


and coumarin remain more or less unsettled, 


material for its manufacture is so strong. There is a 


background of competition in these two items which, while 
consumers, is not of much 


highly pleasing to the large 


assistance in bringing about a stable market. Coumarin at 
resale is offered more cheaply, but manufacturers are holding 
Vanillin 
change but is not in a very firm position, 


at the schedule or close to it. shows no further 

There has been an increase in the sale of ethyl protocat- 
echuic aldehyde (listed for brevity in our price list as ethyl 
vanillin) sold 


shown more interest at present prices than at those prevail- 


under various trade names. Buyers have 
ing shortly after the introduction of this material 

Linalool is somewhat firmer owing to firmness in the raw 
material markets. It has not been advanced as yet, how- 
ever. Geraniol is also firmer and there is less cheap material 
to be had. Rhodinol is strong and the better qualities are 
quite firmly maintained. Artificial musks show no change 
and the competitive situation in them is still a controlling 
factor in the price situation. 

A reasonably heavy inquiry for amyl cinnamic aldehyde is 
noted and demand for this product is steadily increasing. 
Prices range from $7.50 per pound up, the level being sub- 
ject to shading on very large business. Strength has been 
the rule in terpineol and there seems to be less price cutting 
on the part of some interests, whose quotations have for 
some time been exceptionally low. Other items have been 
quite steady but heavy business has not been the rule and 
'S not expected during the next few weeks on account of 


the holiday and inventory season. 
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Essential Oils 


The general tone of the market has been rather quiet 


during the month. The purchasing move which has featured 


our recent reviews subsided to some extent with the approach 


the actual ho.idays and while there have been a large 


number of small rush orders to be filled for piecing out 


previous purchases and also the usual number of routine 


quite as active during the early 


been 


orders, business was not 


part of December as it had earlier in the season. 


The present situation has been described as a “buyers 


market” and to some extent that description fits the case 


\t the same time, it cannot be said to be entirely accurate 


There are numerous items on the list which, while not ac- 


tively advancing are in such a position that pressure to 


sell is not warranted 


large scale would almost immediately drive prices of many 


\ny resumption of purchasing on a 


of these forward and might even result in scarcities more 


or less severe in both spot and shipment 


positions. 


The outlook for the next few weeks is for a continuation 


of the quiet and easy tone recently in evidence. Holiday 
and inventory seasons are not times when there is much 
purchasing. In addition, there is likely to be the usual 


liquidation of stocks for the purpose of holding inventories 
down. This may not have much effect upon prices, but is 
likely to lead to some bargains of a more or less important 
character 

continue particularly 


products steady, but not 


There is a fair volume of trading in them, but large 


Floral 
active. 
not being taken 


uantities are \t the same time, shipment 


prices are generally firm and advancing and the group as a 
whole seems to be moving toward slightly higher levels 
Such articles as rose and neroli are scarce and strong and 
their firmness is to some extent reflected in the general list 
of items 

As indicated in our special review of last month, the clove 
further gain although un- 


oil market has failed to show any 


derlying conditions are as strong as ever. Consumers seem 
to be quite well taken care of on contract and through earlier 
and the oil are Loth 


purchases and while the scarce 


enough to warrant some 


SPIce 
further advance in the levels, the 
market has not been active enough to bring it about. Cori- 


ander is another seed oil which has weakened sharply. 


Other seed and spice oils have been fairly regular with but 
few changes of any consequence. 
There was a bulge in the market for citrus oils immedi 


ately following our last review. This was brought about 


principally by speculative interests seeking to capitalize the 
early reports of damage from the eruption of Mt. Aetna. 
As was apparent to well informed interests all along, the 
eruption had very little real effect upon the oil situation. 
Hence prices, which advanced sharply on lemon and orange 
and to a lesser extent on mandarin and bergamot, have 


(Continued on Page 


628) 
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PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


(See last page of Soap Section for Prices of Soap Materials) 


ESSENTIAL OILS 
Almond Bitter, per Ib... $3. 
>> Eo tk 3.50@ 
Sweet True 85@ 
Apricot, kernel 56a 
Amber, crude A0G 
rectified 5@ 
Ambrette, 48.00G@ 
Ampyris balsamifera 2.75@ 
Angelica Root 18.00G@ 
seed 35.00@ 
Anise, tech. 6242 
Lead free, U. S. P. ... .68@ 
Aspic (spike) Spanish .. 1.15@ 
French 1.40@ 
Bay, Porto Rico 2.654 
West Indies 2.70@ 
Balsam Tolu 4.50@ 
Balsam Peru 7.00@ 
Basil 45.00@ 
Bergamot, 35-36 per cent. 6.00@ 
Birch, sweet N. C. 1.90@ 
Penn. and Conn. 4.00@ 
Birchtar, crude .14@ 
Birchtar, rectified .60@ 
Bois de Rose, Femelle 2.70@ 
Cade, U.S. P. .30@ 
Cajeput, Native .0@ 
Calamus 3.75@ 
Camphor, “white” 15@ 
sassafrassy .20@ 
Java native 3.50@ 
4.00@ 
2.00@ 
35.00@ 
64.00@ 70.00 
Nominal 


25@ $3.35 
3.05 
95 
OV 
45 
90 


3.00 
21.00 
42.00 

65 


mrnNn 
— Do 
unm 


S 


oe 
on 


Ww 
= % 


ae 


Cananga, 
rectified 

Caraway Seed, rectified. . 

Cardamon, Ceylon 

Cascarilla 

Cassia, 80@85 per cent.. 
rectified, U. S. P. 2.40@ 2.65 

Cedar Leaf 120@ 1.30 

Cedar Wood ‘ > wo 

Cedrat 

Celery 

Chamomile 

Cherry laurel 

Cinnamon, Ceylon 

Cinnamon, leaf 

Citronella, Ceylon 
Java 

Cloves, Bourbon 
Zanzibar 

Cognac 

Copaiba 

Coriander 

Croton 

Cubebs 

Cumin 

Curacao peels 

Curcuma 

Cypress 

Dillseed 

Elemi 

Erigeron 

Estragon 

Eucalyptus, Aus. 65@ 

Fennel, Sweet I0@ 

Galbanum .............. 26.00@ 

Galangal 24.00G 

Geranium, Rose, Algerian 4.35@ 
Bourbon 5.00@ 
Spanish 16.00@ 
Turkish 3.50@ 

Ginger 

Gingergrass 

Guaiac (wood) 


mtmrnnNuowm 


=e SIDS DO fO W 
ao 


NEO, 


5.00 


50@ 15.00 
5 2.00 
29 

.60 

3.00 

28.00 

.90 

11.50 

1.15 


3,50 
8.00 


1.65@ 
2.35@ 
38.00@ 


(Palma rosa) 


Hemlock 
Hops, oz. 
Horsemint 
Hyssop 


24.00 


Juniper Berries, rectified 3.0@ 


Juniper Wood 

Laurel 

Lavender, English 
ae. om 
Garden 

Lemon, Italian 
Calit. 

Lemongrass 
rectitied 

Limes, distilled 
expressed 

Linaloe 

Lovage 

Mace, distilled 

Mandarin 

Majoram 

Melissa 

Mirbane 

Mustard, 
artificial 

Myrrh 

Myrtle 

Neroli, Bigarde, pure 
Petale, extra 

Niaouli 

Nutmeg 

Olibanum 

Orange, bitter 
sweet, W. Indian 
Italian 
Calif. 
dist. 

Origanum, imitation 

Orris Root, concrete, 
mestic 
foreign 

Orris Root. absolute (0z.) 

Orris liquid 

Parsley 

Patchouli 

Pennyroyal, American 
French 

Pepper, black 

Peppermint, natural * 
redistilled 

Petitgrain, So. Amer. 
French 

Pimento 

Pine cones 

Pine needle, Siberia 

Pinus Sylvestris 
Pumilionis 

Rhodium, imitation 

Rose, Bulgaria 

Rosemary, French 
Spanish 

Rue 

Sage 

Sage, Clary 

Sandalwood, East India.. 

Sassafras, natural 
artificial 

Savin, French 

Snake Root 

Spearmint 

Spruce 

Styrax 

Tansy 

Thuja 


genuine 


exp. 


do- 


UG 62 


5.00@ 


. 32.00@ 


2.90@ 
XK@ 
4.30}a 
4.00(a 
1.00@ 
1,.20@ 
8.00@ 8.50 
16.00@ Nom. 
2.75(a Nom, 
16.00@ 
2.00@ 
11.50@ 
6.25@ 
5.00@ 
15@ 
10.00@ 12.00 
2.10@ 2.30 
10.00@ 
4.00@ 


. 140.00@175.00 


170,00@200.00 

2.50@ 
2.00@ 
6.50@ 
5.20@ 
5.254 
5.65(a 
6.00@ 
4.75@ 

.50@ 


4.00@ 
5.00@ 
55.00@ 
18.00@ 
7.50@ 
6.50@ 
2.00@ 
1.50@ 
5.75@ 
3.60@ 
3.75 
2.15@ 
3.00 
2.90 
3.75@ 
85@ 
2.00@ 
2.95@ 
2.25@ 
12.75@ 
75@ 
50a 
3.60 
3.25@ 
96.00@ 
7.75(a 
1.00@ 
30@ 
1.90@ 


5.00 
22.00 


3.90 


4.75@ 
1.15@ 
12.00@ 
4.40@ 
1.75@ 


Thyme, red 
White 

Valerian 

Verbena 

Vetivert, 
Java 
East Indian 

Wine, heavy 

Wintergreen, Southern 
Penn. and Conn. 

W ormseed 

Wormwor id 

Ylang-Ylang, Manila 
Bourbon 


11.01 Ka 
3.75@ 
6.75 a 

10.00 

30.( AK 
1.80@ 
4.50@ 
8.51 @ 
2.40@ 

35.00 
. 26.00@ 
11.00@ 


Bourbon 


TERPENELESS OILS 
6.00@ 
18.00@ 2 
3.80@ 


Bergamot 

Clove 

Geranium 

Lavender 

Lemon 

Lime, Expressed 

Orange, sweet 
bitter 

Petitgrain 

Rosemary 

Sage, Clary 90.00@ 

Vetivert, Java .......... 35.00@ 

Ylang-Ylang ............ 28.00@ 


OLEO-RESINS 


60.00@ 

iriealeen 150.00@ 
160.00@ 

5.50@ 

2.50@ 


Benzoin 
Capsicum, U.S.P. VIII.. 
Alcoholic Se 
Ginger, U.S.P. 
Alcoholic 
Cubeb 
Malefern 
Oak Moss 
Olibanum 
Orris 
Patchouli 
Pepper, Black 4.25@ 
Sandalwood 16.00@ 
Vanilla 6.75 


15.00@ 
3.25@ 
9.00@ 

18.00@ 


5@ 


DERIVATIVES AND 
Acetaldehyde 50% 
Acetophenone 
Acetyl Iso-eugenol 9,00@ 
Aldehyde C 50.00@ 
> @ 80.00@140.0 
55.00@ 82.00 
72.00@ 77.00 
75.00€@105.0 
15.00@ 35.0 
15.00@ 40.00 
85@ 1.0 
75@ 1.80 
50a 
50a 


CHEMICALS 
2.00@ 


3.50@ 4.00 


Amy! Acetate 
Amy! Butyrate 
Amyl Cinnamate 
Amyl Cinnamic Ald. .... 7 
Amyl Formate 1.70@ 
Amyl Phenyl Acetate 5.00@ 
Amyl Salicylate, dom. 
foreign 
Amyl Valerate 
Anethol 
Anisic Aldehyde, dom. 
foreign 
Benzaldehyde, U.S.P. .... 
i a or on 
Benzylidenacetone 
Benzophenone 
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4.00 


\a)140.00 


1@ 
a 


82.00 
77.00 


¥a@)105.00 


1@) 
1@ 

5@ 
5@ 
a 

va 

Ofa 

s@ 
5@ 
Ka 
a 
01 
0@ 
5@ 
5(@ 
<0) 
W@ 





35.00 
40.00 
1.0 
1.80 
10.00 
2.00 
5.75 


1.45 
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Benzyl Acetate, dom 1.15 a = 
foreign ie 1.35@ 2.35 
Benzyl Alcohol .......-- 1.25@ 2.25 
Benzyl Benzonate ....... 1.30@ 2.35 
Benzyl Butyrate .......- 5.50a 6.25 
Benzyl Cinnamate ...... 9.00@ 9.50 
Benzyl Formate ....... 3.35@ 3.60 
Benzyl Iso-eugenol ...... 18.00@ 27.00 
Benzyl Propionate ...... 4.50@ 6.00 
Benzyl Succinate 5.50 : 
Borneol apt aes etary ere aa 2.90G 3.50 
Bornyl Acetate ....--++. 3.30@ 3.80 
Bromstyrol 4.75@ _ 5.00 
Butyl Acetate ........... 0G 
Butyl Propionate ....... 2.00 
Buty! Butyrate ......... 2.00@ 
Butyraldehyde .......... 12.00a 
Carvene ..-cereeeceeeee I0@ 
GAUGE | ccvccdacesseceuns 4.00@ 6.00 
Cinnamic Acid ......... 4.00G : 
Cinnamic Alcchol ...... 3.75(a 4.25 
Cinnamic Aldehyde ..... 2.75@ 4.25 
Pe Me . Cuslexes aes 275@ 3.00 
EMT eno e oc eresies 3.30@ 3.50 
Citronellol, dom. .....-. 4.25@ 5.00 
si tadic eons s 5.00@ 6.00 
Citronellyl Acetate ..... 12.00G 
Coumarin, dom. ........ 4.00(a 
CE inccacycenecee'e 4.00@ 
Cuminic Aldehyde ...... 62.00¢a 
Decyl Acetate .......... 28.00@ 
Decyl Alcohol ..........- 28.00@ 
Dibutylphthalate ........ 30a 36 
Diethylphthalate ........ 32a 37 
Dimethylphthalate ...... 65 
Diphenylmethane ....... 1.75@ 2.45 
Diphenyloxide .......... 1.00@ 
Biel Acetate 2... isicse. 50@ «55 
Ethyl Benzoate ......... 1.80@ 
Ethyl Butyrate ......... 2.00G 
Ethyl Cinnamate ....... 3.50 
Emyi Formate ......... 1.30 
Ethyl Propionate ....... 2.00@ 2.65 
Ethy! Salicylate ........ 2.35@ 2.75 
Beet VOMIT oo ccences 20.00@ 
Serre 115@ 1.25 
NE ducerees recaubs 3.00@ 3.15 
ere oi ydcary a w alee 290 3.30 
Geraniol dom. ........... 1.50@ 6.00 
IE 251k ra ey oes 2.15 4.00 
Geranyl Acetate ........ 3.15@ 4.25 
Geranyl Butyrate ....... 10.50@ 12.00 
Gerany! Formate ....... 7.00 11.00 
Heliotropin, dom. ...... 1.80@ 2.00 
IN 55h 5 6s: bc h'a. gee 2.10@ 2.35 
Hydroxycitronellal ...... 6.00@ 10.00 
Me he Ps ov kce as (oz.) 3.10@_ 5.50 
MNNOGE Cd vcitxeaevns 2.304 
Iso-bornyl Acetate ...... 3.25@ 
Iso-butyl Benzoate ...... 400@G 
!so-butyl Salicylate ..... 3.00 6.00 
Iso-eugenol, dom, ....... 4.00@ 
BN eo 5h ety cca 4.50@ 5.00 
rn 1.75@ 
ee 3.25@ 4.50 
Linalyl Acetate 90% 4.50) 6.09 
Linaly! Benzoate ....... 10.50@ 
Methyl Acetophenone 3.50@ 3.75 
Methyl Anthranilate 2.50@ 3.00 
ie aches sie 3.75@ 
Methyl Benzoate ....... 185@ 2.25 
Methyl Cinnamate ...... 3.90@ 4.35 
Methyl Eugenol ........ 7.25@ 9.00 
Methyl Heptenone ...... 900@ 11.00 
Methyl Heptine Carb. ... 20.00@ 36.00 
Methyl Iso-eugenol ..... 9.00@ 13.00 
Methyl Octine Carb. .... 24.00@ 32.00 
Methyl Paracresol ...... 6.75@ 7.50 
Methyl Phenylacetate 4.65@ 6.00 
Methyl Salicylate ....... 42@ 50 


Musk Ambrette 


Ketone 
Xylene 
Nerolin 


Paracresyl 


imported 
100% 


Phenylethyl 
Phenylethyl 
Phenylethy! 
Phenylethyl 
Phenylethyl 


Phenylethyl Alcohol, dom. 


imported 


Nonyl Acetate 
Nonyl Alcohol 
Octyl Acetate 
Octy! Alcohol 
Paracresol Methyl 
\cetate 
Pheny lacetaldehyde 


Phenylacetic Acid 


Acetate 
Butyrate 
Formate . 


Propionate. 


Valerate 


Phenylpropyl Alcohol 


Phenylpropyl Aldehyde . 
Rhodinol, dom. 


foreign 
Safrol 


Styralyl 


imported 


Thymene 
Thymol 
Vanillin 


Beta 


Yara Yara 


Alcohol, Cologne, spirits, 


gallon 
Almond 


Acetate 
Styralyl Alcohol 
Terpineol, (¢ 


Skatol, C. P. 


oe Ce ces 
Terpenyl Acetate 


Violet Ketone Alpha .... 


SUNDRIES 


Meal 


Ambergris, black... (0z.) 


gray 


Para 
Balsam 
Tolu 


decort 
Castoreum 


Peru 


Baudruche skins, 
Beaver Castor 
Cardamon Seed, green... 


Chalk, precipitated 
Cherry laurel water, 


(gal.) 
Civet horns 
Guarana 
Gum 

Sumatra 
Gum 


Kaolin 
Labdanum 


anhydrous 


synthetic 


Musk, Cabs, pods. . (o0z.) 
eee (oz. ) 
Tonquin, gr. . (0z.) 
MOE Saccwan eens (oz. ) 

Olibanum, tears ........ 
MN heey acereiens 

Orange flowers ........ 

Orange flower water 
CD). scat waadaaes 

Orris Root, Florentine.. 
Powdered 


Benzoin 


Siam 


Galbanum 
Gum Myrrh .... 
Lanolin hydrous 


Menthol, Jap. 


Ether. 


(oz. ) 
Balsam Copaiba, S. A.... 


(gross ) 
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6.50@ 8.00 
7.50@ 9.50 
2.40@ 2.75 
1.50@ 1.75 
. 48.00@ 
40.00@ 52.00 
32.00 
32.004 
7.00@ 8.00 
3./d9a 
5.50@ 7.00 
5.50@ 8.00 
9.00 11.00 
3.00@ 4.00 
9.00@ 13.00 
16.00@ 20.00 
18.00 
18.00 
‘ 20.00 
4.75@_ 5.50 
5.25@ 6.00 
16.0004 
12.00 
6.50@ 15.00 
9.50@ 16.50 
33@ 38 
9.00@ 10.00 
20.00 
20.00 
38@ 40 
53@ «60 
100@ 1.15 
30a 
2.75@ 3.00 
6.80 7.15 
5.00@ 10.00 
5.50@ 8.00 
1.50@ 1.75 
2?67@ 2.80 
25a 40 
Nom 
39.00 Nom. 
36@ 40 
33@ 37 
185@ 1.90 
1.15@ 
18.00@ 25. 
8.00@ 12.00 
1.50 
1.70 
10.00@ 12.00 
. O34@ 06% 
1.25@ 
2.75@ 3.75 
3.40 3.65 
150@ 1.75 
554 60 
135@ 1.50 
70@ 1.00 
.03 @M .03%4 
6.00 
18@ a 
.20@ «23 
6.25@ 6.75 
3.25@ 4.00 
Nominal 
Nominal 
35.00@ 
25.00@ 
19@ 35 
15@ 4.17 
40@ 1.00 
1.50@ 
22@_ ~=C«.3 
28@ .40 


Orris Root, Verona 15@ 17 
MOMGNIGE. ceusiveccces 18a 30 
Patchouli leaves ........ 25a 90 
Peach Kernel Meal ..... 35@ 
Reseda flowers, powd. 1.50@ 
Rhubarb Root, Shensi. Nominal 
2 ASG 50 
POEL ccvecdaccaca 55a 75 
Re SON « wwexsdawnes 12@ 15 
Rose leaves, red 2. 00Ka 
DOD. acckeancerectaneks 0a 
Rose water, gal. ........ 125@ 
Sandalwood chips ...... A5@ 50 
WEL eo vindévacdecbeds 1.60@ 
Styrax sitmadteneeies A0@ 3.35 
Talc, domestic ....(ton) 18.00@ 33.00 
French ......... (ton) 40.00@ 45.00 
Italian .(ton) 50.00@ 65.00 
Vetivert root Ka 
yh 26a 30 
BEANS 
Tonka Beans, Para ..... 110@ 1.35 
Angostura ....... 2.15@ 2.40 
Vanilla Beans 
Mexican, whole ...... 3.20@ 5.50 
Mexican, cut ......... 2.65@ 2.75 
Bourbon, whole ...... 1.65@ 2.25 
Bourbon, cut ......... 1.55@ 
South American ...... 250@ 3.00 
TINCTURE 
a ee 18.00@ 24.00 
SURED ote ae wakodad es 1.75@ 
GrNOGs.. vevabeuawaveawes 2.50@ 4.00 
Musk, nat. ......... . 30.00@ 32.00 
OO SS |, ere 2.00 
Balsam TOM. .csccncess 1.50@ 
WO snus Wea decasee: 2.50@ 3.00 
SOLUBLE RESINS 
PN sas kacceseuees 18.00@ 
Te 28.00@ 
MS Sn nék chanteuse 13.00G 
MAWES cctarntacwsaweateues 80.00@ 
PONS... aoivistvanwaader 2.75@ 
NRE i in cceearaucus 6.00@ 
RAMEN: noe divuwcws 5.50@ 
BOUU hv xies wevsdadinn 7.00@ 
Ch ROME cg vciivcccceaas 16.00@ 
ne 6.00 
CIN ocd acewnnrines 12.00@ 
Orris Root .....c.cccsce 12.00@ 
WOMOOUNE cee éadesivces 8.50@ 
ol 6.75(a 
Sandalwood ............ 10.50 
NNO is ec wuwa Wa unee 75@ 
"ROE DMMMED <<. xc atacesas 3.50@ 
WERKE cevcccveccssee, 11.00@ 
CERTIFIED FOOD COLORS 
PUNT i cduwidocueas 3.50@ 4.00 
COMME INE. cevdevarcexes 3.50@ 4.00 
Hi 3.50@ 4.00 
PORE ONE vcedcdc caus 6.00@ 7.50 
DR esvecwsyussa ae us 15.00@ 
PRVUNQOGING: . ccceccexcas 20.00@ 
Guinea Green B. ....... 15.00@ 
Light Green S.F. ....... 25.00@ 
Fast Green F.C.F, ...... 30.00@ 
SOU PE whewn scenes 3.50@ 
WOU ORI. cccacncceaws 3.50@ 
Naphthol Yellow S. .... 8.00@ 
OIL SOLUBLE COLORS 
PNNE S2xcckccdoccaes 5.00@ 
POE cvecccatceccdenens 3.00@ 
PIN a ties swe Caewelweus 5.00@ 
RS Coes ice peer ne 400@ 5.00 
COs eases iawn enneens 6.00@ 
ME i vepeteceeceasaxeus 3.50@ 6.00 
WOME i ncseedesvewdadans 3.50@ 
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Essential Oils 


(Continued rom age 025) 
again eased off and are now at about the same levels which 
prevailed before the excitement All of chese oils, with the 


exception of bergamot are still abnormally priced and most 


interests feel that recessions will take place 
Domestic oils have remained steady with tle exception 
of wormwood, which has gone off the market altogether. 


had 


and all prices are at record 


Scarcely any of this material is to be Very few offer- 


ings are made trom the country 
several months. 
The 
has sought to drive prices up, but has had very little success 
for the 


levels. Scarcity is likely to continue for 


Peppermint and spearmint have been steady country 


consumers are well aware of the quantity of goods 


advancing market. 
Makers of 


available and are not coming into an 


Wormseed is plentiful and in very light demand. 
stock remedies would seem well advised to purchase now and 
not wait until spring when all of their competitors will want 


wormseed <t the same time 


There has been a scarcity of Mexican linaloe and _ the 


result has been a material increase in firmness of bois de 


rose Prices on both these oils are tending toward higher 
levels \ few lots of sweet almond have been offered at 
slightly below current levels and have eased the market 


slightly. Citronella has been irregular and more or less un- 
settled. Ceylon oil looks slightly easier, but Java is still 
rather scarce 
Vanilla Beans 

There has not been much change in the market. For 
good quality Mexicans, prices look a little firmer, but 
Zourbons and South Americans, especially the former, are 
still to be had at what seem to be very low prices. Stocks 


available here and at primary points are heavy enough to 
prevent any rapid increase in prices, even under extremes of 
speculative activity. Buyers seem to be well aware of the 
situation and continue to withhold their support from the 
Whether [ 
the fact that all types of beans have 
Possibly 


advisable for the 


market this is the part of wisdom in view of 


reached very low levels, 


remains to be seen some moderate buying now 


would be consumers, but conditions are 


not such as to appeal to the speculative buyer. 

There is not much tendency to purchase goods on contract, 
offerings for 
No great 


general situation can be foreseen at this time 


although sellers report greater interest in 
spring delivery than has been in evidence recently. 
change in the 
and the coming season seems unlikely to bring about any 
shift 


material in values in either direction. 


Sundries 


The general situation in the market is unchanged, with 
little buying activity and @ general tone of dullness through- 
out the list. There has been a rather sharp downward re- 
action in menthol as a result of the partial collapse of the 
Spot prices are still below re- 


placement costs and this entharasses dealers here. 


Japanese speculative boom. 
Buying 
by consumers is still in small lots only for the most part. 
Balsam copaiba has weakened to some extent. Gum myrrh 
Flor- 
Verona 
root remains firm, and has not followed Florentine to high 
Tonka have advanced 
plentiful here or for shipment. 


is a little lower after a period of unusual strength. 
entine orris root is very scarce and extremely high. 


levels. beans and are none too 
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Canadian Market Improves 
(Special Correspondence ) 


\ distinct 


Canada is 


improvement in the market on essential 


oils 


since the beginning of the 


me 


throughout noted and 


month higher prices on some of the more commonly used are 


in order, Oil bergamot, natural, is at present being quoted 
es and on 


the quotation by the pound is 3 


at $8 per lb. or 60 cents an ounce in ounce quantit 
oil peppermint, Japanese, 
and by ounces 25 cents. Other essential oils on which higher 
prices are being quoted and for which the demand continyes 
oil balsam tolu, $1.80 Ib.; oii cassia, $3.80 Ih. 
oil cedar-wood, 63 cents Ib.; oil cloves, $3.40 Ib. ; 
$7 lb.; oil $3.20 Ib.; oil pennyroyal, $2. Ib: 
peppermint, redistilled, $6.20 Ib.; oil 


strong include 
oil lemon 
nutmegs, 
rose geranium, $5.55 
artificial, 60 cents lb.; 
$18.72 lb.: oil wormwood, 


American, $5.02 Ib. 


lb.; oil sassafras, oil savin, $3.02 |b 


oil valerian, $4.65 oz. and oil 


peppermint, 
In volume menthol business has been fair and undertones 


continue quite firm. The somewhat higher prices recently 


established have been maintained and 





cry stals are bej 


quoted at the present time at 75 cents an ounce and $8.50 by 
the pound. Oil coriander is $2 an ounce on the Quebec 
market and on chamomile flowers, Roman, the Quebec quo- 
tation is firm at 85 cents per pound. 


British Market Fluctuating 
(Special Correspondence) 
oils 


rather unsteady on the whole, prices of various 


Essential ind perfumery chemicals on the Londor 


market are 


commodities tluctuating, in 
While it is 


unexpected, the 


some 
that 


cases by a_ substant 





amount. true these changes are not en 


tirely unsettled conditions are not helping 


markets which are rather depressed. Citronella oil from 


Java has moved back to the higher values from which it 


fell a few weeks ago 


Sweet orange oil is cheaper, and 


coumarin has receded again to 8s 6d. Linalol and linaly 





both and bois de rose, are 
amounts. Ethyl 


however, firmer, and the latter is enjoy- 


acetate, from shiu_ oil 





by varying but inappreciable phthalate 


and vanillin are, 
ing a moderate demand. Sweet orange oil has dropped 
15s. 6d. i 


of the Etna eruptions may be to cause a further rise. Wayne 


while lemon oil has risen to per Ib., and the eff 


County lower, and clove oil is dearer 


at &s. per Ib. 


peppermint oil is 


French Perfume Exports—Oil Imports 
French exports of perfumery during the first half of 192 
had a value of 251,200,000 francs, a slight increase as com- 
pared with shipments in the ccrresponding period of last 


Daniel J. 


reports to the 


year, Reagan, American commercial attache a 


Paris, Department of Commerce. Of this 


amount, alcoholic perfumes accounted for 127,165,000 francs 
non-alcoholic perfumes for 111,808,000 francs, and synthet 
and artificial perfumes for the balance. French imports of 
perfumery, although relatively unimportant, have increased 
somewhat this 
of anethol and synthetic and artificial perfumes. 

French imports of essential oils during the first six months 
of the current year were valued at 70,500,000 francs, as com: 
pared with 59,500,000 in the first half of 1927. Unfortu 


nately, it is impossible to allocate the cause of this increase 


year. Shipments consist almost altogether 


to any specific oil or oils, as the French official statistics 
group the major portion of the trade under the genera 
oils.” Exports during the period 


heading “other essential 


under review declined slightly. 
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Glycerine 
(An_ Editorial) 
The production of glycerine as a by-product from soap 


manufacture has reached the stage where it is not very 


profitable to recover it. General improvement in price which 


was anticipated by some has not materialized. The reasons 


r this condition are known by glycerine producers. To 


a large extent they are responsible for the conditions which 


now exist. The collapsing of the use of glycerine as an 


antifreeze in automobile radiators, the competition of glycol, 
the peril of glyce rine produced by fermentation of molasses 
waste, the great increase in price of glycerine in 1926 which 


forced consumers to discontinue its us¢ 


i entirely or employ 
cheaper substitutes are all factors in declining the price of 
this commodity to its present low level. 

It is not the object of this article to go into these past 
phases of the subject. Our purpose is to look into the 
future. 

Glycerine is still the best 


chemical compound for the 


manifold industrial applications to which it is put. A large 
number of substitutes have appeared, but in no case have 
they established themselves under normal conditions, This 


being the case glycerine will always hold its own until 
something better and cheaper is found to replace it. 


It is a hopeful sign that, due to the slump in price. 


come into the limelight. 


books 


which has been meagre and 


glycerine has Comprehensive 


scientific articles and have recently made readily 


available information widely 
scattered. It has been discussed from an economic stand 
directed 


substitute field have 


This kind of propaganda has 
Tl kind of nda | 


point. Competitors in the 
their attention toward it. 
revived a new interest in an old subject. 

The future of glycerine is more or less in the hands of 
13,000,000 pounds was used 
1926 as 
Many of the users will never employ it for this purpose 
again. New 


soapers. It is estimated that 


in automobile radiators in antifreeze solution. 


users will become enthusiasts where they 


use it in the right way. It is to be regretted that so many 
garage men are opposed to its use because they did not use 
it correctly in the first trials. The general impression is 
that it gums the engine and leaks away quicker than alcohol. 
These prejudices will eventually be overcome, but it will 
take time. 

The future of glycerine lies in the convincing of interested 
consumers that there is no better product than glycerine 
for the purpose served by these types of products, in the 
expansion of its many present uses and in the discovery of 
new ways in which it may be employed. A few comments 
on each of these will not be amiss. 

The writer of this article is employed by a company which 
uses glycerine in various types of products.. Hardly a 


Vert Page) 


(Continued on 
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Soap and Glycerine Producers Meet 
Che Association of American Soap & Glycerine Producers 
held its second annual convention at the Biltmore Hotel, 
New York, on 


cluding the Glycerine Producers’ 


December 5. Subsidiary organizations, in- 
\ssociation and Cleanli- 
ness Institute, also met at the same time. 


M. Colgate, president of 


Edlund, manager and assistant 


Owing to the absence of Sidney 
the organization, Roscoe ( 
Thirty-five 


secretary, presided. member firms were repre- 


sented at the meeting. A budget for the coming year of 
$1,000,000 was unanimously adopted for carrying on the work 
of the association which includes the activities of Cleanliness 
Institute and the advertising work carried on by the Gly- 
cerine Producers’ Association to popularize glycerine as an 
anti-freeze material. 

In his annual report as manager, Mr. Edlund recounted 
the advertising and publicity 
work, and research for new 
markets, accomplished by the 
association during the year. 
Using a blackboard he gave 
the following estimates of 
the number of people reached 
by means of advertising and 
various other methods em- 
ployed by the Cleanliness In- 
stitute during the year in its 
effort to promote the use of 
more soap and more glycer- 
ine : 





Advertising, 286,000,000; 
popular education, 300,000,- 
000; radio (92. stations), 
30,000,000 ; with other industries, 40,000,000; 
schools, 5,000,000; other contacts, 250,000: making a total 
of 661,250,000. 

For the glycerine research committee, N. N. Dalton, chair- 
man, told of the employment of two research chemists at the 


© Blank & Stoller 


SipNey M. 


COLGATE 


co-operat ion 


Miner Laboratories, Chicago, who give full time to develop- 
ment of new commercial uses of glycerine and reported pro- 
gress in the work. Several patents have been taken out in 
the name of the association. Deliveries of radiator glycer- 
ine by member companies so far this year have exceeded 
deliveries to the same date in previous years. Advertising 
of the glycerine of members is all being done under the G. 


Pe 


newspapers in the larger cities are being used in addition to 


(Glycerine Producers’ Association) brand, and 300 


popular and trade magazines. 
Officers and directors were re-elected as follows: 
Sidney M. 


Deupree; secretary-treasurer, ] 


R. R. 


S. Goldbaum ; assistant sec- 


President, Colgate; vice-president, 
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Edlund; assistant treasurer, N. S. Dahl. 
Directors, Stockton Procter & 
Sidney M. Colgate, president of Colgate & Co.; 
way, president of Dahl, 
John T. N. N. Dalton, vice-president of 
Palmolive-Peet Company; R. R 
for the Procter & Gamble Company; G. A. Eastwood, 
Armour & Co.; J. S. Goldbaum, Fels & Co.; E. G. Hollo- 
way, president of James S. Kirk & Co.; Felix Lowy, vice- 
Palmolive-Peet Charles A. 
Meyer, president of the Los Angeles Soap Company; H. C. 
Stanton, of Swift & Co Edlund, 45 


New 


retary, Roscoe C 
Buzby, Gamble Company ; 
F. A. Count- 
Lever Brothers Company; N. S. 
Stanley Company ; 


Deupree, general manager 


president of the Company ; 


Manage c. Roscoe ( 


East 17t treet, York 
Soap Makers in Advertising Campaign 


to sell 


from glycerine, 


ifacturers have combined this year 

automobile radiators mad: 

their regular line Che new product, result- 
G.P.A 

¢ advertised at present in newspapers with 


Newell 


mbination, 1s called Radiator Gly 


eeks’ drive being placed through the 


\ssociation, responsible for this 


rganized three years ago and has done 
vear since on radiator glycerine, fea 
year the advertising 


the 


In its COpy Chis 


increased. The reason for co-opera- 


enable the glycerine producers to make 


than has been possible in the past for the 


anti market. 


IreeZ¢ 


together 


names of the 
follow: Mobo, 
Brothers: Rador, Swift & 
Zero-foe, Armour & Co.; 
Freezpruf, Morris & Co.; 


The companies involved, with the 


as advertised separately last 
Novat, Lever 
olgate & Co 
Kirk & Co.; 
Gamble ; 


products 


Co.: Thermo, ( 


year, 


Stanley C 


Eversate 
Ivo, Procter & 


Palmolive 


James S 
Kirkman, Kirkman & Son; Low- 


temp, Peet Co 


Fat Constants, Hardness and Solubility 
Lederer, Seifensieder-Ztg. 55, 85-7 (1928).—Webb’s 
of calculating the hardness and solubility of a soap 


of the saponitication number and iodine 
factor, cf. (¢ 1. 22, 879) holds true 
selected for illustration, but fails entirely 


he difference 
— 


number (J \V S 


such types as W 


for 


for Marseilles curd soaps, which contain no non-drying 


Tats ; 


14 examples of such fat charges are given and while 


the calculated hardness approximately agrees in a few cases 


with actual figures, the calculated solubility does not agree. 


\ knowledge of 


{ 


the dependence of the permanation coeffi- 
20, 3829) upon the chemical constitution of 


Chemical 


‘ad to more dependable data. 


Lye Industry to Be Surveyed 
A new sect 


Division of the 


the Chemical 


Bureau of Foreign and Domestic Commerce 


ion has been formed within 


for the purpose of concentrating on problems relating to 


The 


will be a 


domestic distribution undertaken 


the lye 


first project to be 


by the new agency survey of industry. 


This survey was requested by the industry because of the 
apparent reduction in per capita consumption of lye and the 
need for comprehensive and accurate statistics before efforts 


towards increasing the use of lye can be effectively directed. 
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Glycerine 
(Continued from Preceding Page) 
month passes wherein the use of glycerine substitutes is not 
called to his attention. Nothing is heard about the merits 
It seems as though it would be 
the G. P. A. to 
by calling to the attention of various industries the mer 


to s 


of glycerine. good 


business 


for counteract some of this pr 


Paganda 


glycerine They may be well known, but 


stated in a confident manner would restore cor 


the use of glycerol and checkmate the gain in the use 
substitutes. 


In the same way an expansion of its present manifold 


uses would result in the expansion of its consumption. | 
is undoubtedly true that the properties of glycerine as 

antiseptic, as a preservative, as a constituent of edible prod 
know 
other pur- 
use Some of 


I 


ucts, as an aid 
Th 
iit 


poses is 


in bread making are not generally 


advantages of its employment for this and 


bound to result in increased 


expenditure which is devoted toward popularizing it as ar 
I po] 4 


antifreeze for automobiles may be directed protitably 


these other channels of industry. 


The problem of the discovery of new uses is more dif 


cult. It can be brought about through co-operative researc 


The 


respect to 


cost of such work on the 
the 


The problem can be attacked 


by the produce rs. part 


each producer with results which may hk 


small, 
that 


expected is relative ly 


with the assurance returns for monies invested will 


be large. This is the usual experience of kindred industries 
The application of research to the glycerine situation is well 
worth consideration 

We are of the opinion that the present stagnant situation 
in the market is but temporary. We believe the relief from 
the conditions, however, lies in the hands of the producers 
Unless they act along constructive lines a further recessior 
Mistakes of the past should k 
made guide-posts of the future to establish glycerine upon 


in prices is not unlikely, 


a more profitable basis, E.G 


The Decolorization of Coconut Oil 

P. Honig. Allgem. Ol Fett Ztg. 23, 571-3 (1926) ; 
Zentr, 1927, I, 1384.—To determine the color, and empirica 
scale No. 1 of which was the color of 0.001 
K.Cr.O, and No. 100 the color of 0.1 N K.Cr.O,. T 
are given for comparison of K.Cr.O, values with the same 
the 
of diagrams and 


Chem 


was used, 


tintometer. It is meats 
tables that 


highly activated carbon (e. 


colors of Lovibond shown by 


pure coconut oil treated with 
Norit) mixed with 20% act 
vated fuller’s earth is the economical means of obtaining 4 


clear, white, stable oil. Traces of fuller’s earth in the re 
fined oil increased its content of free acid during 72 summer 
0.03% to 0.42%. the earth 


conveniently 


davs from Extraction from 


carbon mixture is carried out with benzen 
If a subsequent extraction with acetone is made, Norit wi 
80% of its criginal decolorizing power is obtained.—Chemica 


Abstracts 


Features in Other Sections 
Readers of the Soap Section will find much of value ‘0 
them in the Trane Nores, Patents and Trade Marks, Was 
ington Correspondence and other sections of this magazine 
The advertising pages also contain much useful informatio 
the manufacturer. 


for soap 
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Some General Considerations on Oil Soaps 


Third of a Series of Comprehensive Articles 
by S.J. Miller, Ch. E., 
The Fischer Soap & Oil Company 


N Articles I and II of this series, (which appeared in 
this journal July and September, 1928), an attempt has 
heen made to present a broad view of the principal 

activities of the oil soap industry. Neces- 

sarily, an outline thus intended contained few 

or none of the numerous details, side-lights, 

eccentricities ind miscellany of the industry. 

In the present article we shall correct this 

deficiency, and shall also touch upon the more 

interesting details of merchandising methods 

and policies as practised in the oil soap in 

dustry today 

Probably some of the material presented 
will be a bit outside the true bounds of a 
strict delineation of the oil soap field. Some 
of these “adopted children,” however, are of 
distinct importance, and should be included, especially since 
they are not mere hobbies of a single plant or corporation, 
but are more or less common to the industry. 

Among the most important of the minor products are 
liquid toilet soaps and liquid soap base. The extreme con- 
venience of liquid soap, its sanitary advantages over bar 
soap, and its general attractiveness to the average user have 
built up a market which is sturdily resisting, and with a 
good measure of success, the encroachments of other prod- 
ucts 

To coconut oil, undoubtedly, must go the major credit 
for this continued popularity. The quick and copious lather 
formed by its potash soap,—and, to a lesser degree, by its 
soda soap—has created a natural desire for this sort of 
toilet product. Other oils, of course, are often used in 
admixture with this leader; among them, olive and sesame 
oils stand out for high grade soap uses, while corn oil is 
also much used in cheaper ones. These oils (olive, sesame 
and corn) are used chiefly for the purpose of reducing the 
naturally irritating effect which coconut oil soaps have on 
the skin. 

Special ingredients almost without number are used in 
the liquid soaps intended for bottling. Alcohol, sugar and 
glycerine are added for their clarifying effects, as well as to 
improve the body of the product, and the last of the three 
for its semi-lubricating effect on the skin, Boric acid is 
often added, both to insure complete absence of free alkali, 
and to take advantage of the slight cooling effect which this 
acid exerts. Resorcin, quinine salts and an almost endless 
list of chemicals and pharmaceuticals are included in these 
formule, especially in the preparation of liquid soaps in- 
tended for washing the hair. In addition to soaps containing 
these more or less legitimate additions, there is a whole list 
of shampoos containing, actually or supposedly, most of the 
household items to which the layman attributes wonderful 
cleansing and rejuvenating powers. 

\ great majority of these bottled shampoos is in the 
20 to 25 per cent anhydrous content range, with more in the 
neighborhood of 20 per cent than in that of 25. A more 


restricted group is of the 35 to 40 per cent anhydrous con- 

centration, these being more particularly for sale to barbers, 
specialists and such establishments. 

For such purposes, and for the ordinary re- 

tail trade as well, one of the prime requisites 

f a bottled liquid soap is sparkling clarity. 
The soap as manufactured seldom meets this 
requirement. Clarification by settling or by 
decanting or filtration, must be resorted to. 

In the first method, the liquid is simply ai- 
lowed to stand quietly until the unsaponified 
oil and the other lighter impurities form a 
layer on the surface, and the heavier particles 
fall to the bottom as a sludge. The clear 
soap between is then withdrawn, either by 
means of cocks arranged in steps up the side 
of » settling tank or by means of a carefully inserted 
siphon. 

Where time is a determining factor, however, clarification 
by filtering, either through canvas bags or through a press, 
is the usual method. For large production, filter presses 
equipped with a pre-caking tank of some filter aid, are the 
common solution of this problem 

The manufacture of these soaps is also divided between 
two methods. In some plants, the kettle is charged with 
oil, alkali and soft water (and perhaps some of the above- 
mentioned special ingredients) and finished liquid soap, 
ready for filtering, is withdrawn as the product. In others 
the common 65 per cent base is first prepared, and this is 
dissolved later in soft water to form the liquid soap. 

Perfuming is generally the final step before bottling. 
Just now, the compound odors are enjoying a noticeable 
preference over straight floral scents, but there is a con- 
tinual changing back and forth in this matter, caused largely 
by each soap manufacturer’s natural desire to obtain a 
pleasant, yet thoroughly distinctive, odor for his product. 
Dyes, when used, are usually added at the same time. If 
properly dissolved and strained solutions are used, there is 
no danger of impairing the tediously acquired clarity. Per- 
haps the most popular shade of color is fluorescent green; 
red, amber and naphthol green shades are quite popular and, 
of course, a large amount is marketed without any added 
coloring matter. 


Liquid soaps for bulk sale to hotels, public buildings, rail- 
roads, schools and such customers are fundamentally the 
same as the products just described, but a lesser degree of 
refinement is observed all along the line. In very many of 
these soaps coconut oil alone is used, none of the mollifying 
oils being added except in cases where a reduction in cost 
can thus be effected. 

Special ingredients are little used here. Aside from their 
expense and the necessity of figuring costs very closely on 
business of this kind, they are ruled out by the well drawn 
specifications of many of the large users, whose purchasing 
agents realize the superfluity of most of these added ma- 
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terials in soaps to be used as that which they buy will be 
used. 
In anhydrous content, these bulk-sale soaps range all the 


way from 7 to 40 or 41 per cent, the extremely dilute prod- 


ucts being sold mainly by jobbers and jobbing soap com- 


panies who prepare it as above explained by dissolving the 


55 per cent base. Many of these smaller companies also use 


canvas bag or sheet methods of clarification; practically 


all of the major factors in the field, however, use either 


lecantation or press filtration Occasionally the two 


methods are combined. 
In these soaps, again, the perfumes are numerous and 
varied. Since the poorer grades of oil are more often used 
in these soaps than in those intended for bottling, it is often 
1 perfume requirement that it be an efficient deodorizer of 
these oily odors. At the same time, the allowable ex- 
penditure for perfume is far less per gallon than in the 
case of bottled goods, This sometimes presents a problem: 
less perfume must be used per gallon, but it must conceal 
a stronger odor than in the case of bottled goods and must 
impart a pleasant odor as well. The hearty cooperation of 


the perfume industry has furnished the practical solution 


of this puzzle. However, it is not meant to imply in this 
paragraph that all manufacturers use poorer oil in bulk 
goods; such is often, but by no means 


than in retail sale 


always, the case 
Only two color shades are widely popular in this trade: 
The 


brown to colorlessness. 


fluorescent green, and amber. amber varies all the 


way from a distinct 


One of the very perplexing problems is the matter of 


skin 


substantiation, 


complaints due to irritation. It is and 


contended, 
that the acid 
soaps (and kindred ones) are responsible for this trouble 


and that 


apparently with good lauric 


natural skin oils are re 
moved by the high detergent power of potash soaps. Others 


claim that the cause lies in the ease with which a liquid 


greater amounts of the 


soap enters the finer artificial crevices of the skin, with sub- 
sequent incomplete removal in washing whereby the soap is 


allowed to remain in contact with the tissue for hours. 


Furthermore many people fail to dry their hands thoroughly, 
especially degree of 


where any tenderness 


already exists or where an individual has never learned the 


chapping or 


proper method of use of paper towelling. 


Probably all of with a lively 
The much 
greater prevalence of these complaints during cold weather 


is, however, a fact of obvious significance. 


these facte ra. oC upled 


imagination, combine in causing irritation. 


Liquid soap manufacture can be carried out very con- 
veniently by the oil soap manufacturer and without great 
added investment. There are other products, however, re- 
quiring a more diversified plant and an enlarged force, 
which are important items in some of the larger plants. 

Benzine and alcohol soluble in petroleum 
distillates for dry cleaners’ uses are among these. Several 
concerns originally confining their manufacturing to oil 
soaps now also make up these products, while the reverse 
is also true in a few instances. 


soaps soaps 


By no stretch of the imagination, however, could these be 
classed as oil soaps; they cannot be considered in this series. 
It is necessary to make like disposition of greases, disin- 
fectants and (industrial), all of which are 
handled in many oil soap factories, but which are certainly 


offshoots, in no way representing the essential growth of 
the industry. 


deodorants 


In the case of some of the smaller oil soap 
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concerns, the sale of disinfectants and greases is something of 
thangover from former experience as manufacturers’ agents 
deodor- 
ants in such amount as to produce the familiar jelly 
Pine oil and 


In some cases, soap solutions are combined wit! 


SOaps 
aromatics, artificial oil of 
of the 


Probably the more 


similar iSsafras, 


safrol, and many similar materials are put 
familiar class of j« 
thickene: 
Among thes 


droxides and carbonates of potash and soda are 


use also. 


however, is that composed of solutions 


action of alkalies and alkaline salts. 


monest, although others, including tri-sodium | 


are occasionally used. 


From all of the foregoing it will be quite evident that oil 


soap analysis, while fundamentally the same as other soap 


analysis, is, in certain details, very interestingly different, 


In the first place, ¢xtremely rapid and careful handling 


f 


of potash soaps is essential to prevent the loss of water by 


evaporation from freshly cut surfaces of these products 


much 


The rate of this loss is greater than in the case of 


soda soaps, and the dry outer film fails to serve as a pri 


tector against further evaporation since it is softer tha 


the soap itself, and hence accelerates the process 

As far as glycerine is concerned, the principal difference 
lies in the fact that relatively high percentages of this by- 
product are usually found in good oil soaps. In the cheaper 
grades, however, which are manufactured largely or entirely 
from fatty acids, this will obviously not be the case. Then, 
too, there is the prime difference in alkali content; potash 
predominates in Class 1 and 2 soaps and occurs now and 
then in those of Class 3. 


of respective amounts of 


The quantitative determination 

K and Na in an oil soap is 4 
rather delicate procedure and one on which no analyst will 
claim extreme accuracy without considerable experience, 
One detail of oil soap analysis which sometimes annoys is 
the tendency of the low titer fatty acids in many of these 


soaps to form soft “mushy” 
with washing and re- 
washing of the subnatant liquid thus necessitated. On the 
other hand, of course, the analyst is favored by the com- 
plete elimination of the chlorides determination. 


cakes in the total fatty acids 


determination, 


consequent tedious 


Further: 
more, many analysts use the method of forming a stiff fatty 
acid cake by means of the addition of known amounts of 
beeswax or paraffin. 

Unsaponified oil should be determined accurately, since 
excess of this ingredient impairs exactly those properties of 
oil soap which gain it preference for its 
the case of 
separated 


proper uses. In 
for real accuracy the 
fatty acids should be titrated with decinormal 
alcoholic potash, and the resulting soap dried as a check. 
This, of course, avoids loss of volatile acids, which occurs 
when coconut oil fatty acids are heated direct in drying. 
Determination of perfumes and dyes is purely a matter 
of experience, judgment 


liquid soap analysis, 


and experiment; exact identifica 
tion is seldom important, and close duplication of character, 
even if not of formula, is usually accomplished without much 
trouble. 

All of the oil require distinctive merchandising 
methods, but it is probable that the greatest ingenuity of 
sales executives during recent years has been directed to- 
ward the even greater popularization of the Class 2 soaps. 
There have been sound judgment and real foresight in this 
policy, for most oil soap makers realize that the obvious 
defects of the Class 1 soaps limit the importance which 
they can ever assume, and that intensive hammering on 
the Class 3 soaps means that greatest energy is being ex- 


soaps 
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n the least typical of the three. Class 2 soaps, on 


pended ; : me 
the other hand, possess all of the important merits of the 
Class 1 and 2 products, and eliminate their defects. 

Along the line of merchandising, the most striking and 
significant present activity is the very widespread use oi 
mechanical soap-dissolving and soap-mixing devices. One 
of the earliest of these consisted of a metal cylinder, about 
one gallon in capacity, one end of which was screwed di- 
rectly onto a faucet, while from a cock on the other end, 
the 
placed in the cylinder usually in small pieces scattered over 


soap solution was withdrawn. The soap was, of course, 


a grill plate in such a way that the incoming fresh water 
was brought into intimate contact with a large amount of 
surface, and was thereby enabled to dissolve a considerable 
amount 

Capitalizing the success of this device, some of the makers 
next appeared with a soap mixer for Class 1, or the very 
soft oil soaps. Fundamentally, this consisted of the propul 
sion of a stream of water through an orifice into an un- 
restricted chamber and the resultant creation of a suction 
strong enough to draw the soap through perforations into 
the water in the chamber. There, of course, the rapid play 
of water effected quick solution 

Both of these methods are still used; each has its ad 
herants and each has certain undoubted superiorities, bear 
ing in mind, of course, that the second method described is 
not suitable for Class 2 soaps without great modifications 
The method now in the ascendency, however, gives promise 
of eclipsing all of the others, or, at least, of greatly reduc 
ing their importance. Basically, this depends on the passage 
of water through a designed channel in the soap in the 
shipping container. The final commercial expression of this 
idea is highly perfected and refined, so it seems probable 
that this is the most efficient, practical method of Class 2 
soap use now known. 

The types mentioned are those most popular among the 
trade. There are also a number of others, none of which 
depends on a different first principle, but differing widely 
in appearance and design of details 

\s for the merchandising proper, all usual principles of 


sound selling prevail here, as elsewhere. One detail should 


be mentioned, however, not because of any great import- 
ance, but because of interest which attaches to it due to its 
uniqueness. That is the use of personal soap products as 
gratuities, in place of the customary cigars, pencils and 
what not. This policy cannot be justly criticized inasmuch 
as the cost of such items to the manufacturer is seldom in 
excess of that of a good cigar, and these soap gratuities 
carry a most remarkable power for creating good will 

Like most others, the oil soap industry is progressing. 
Each succeeding year sees advances in technology, and in 
merchandising. The needs of the industry are still obvious 
Methods of manufacture should be revised in some in 
stances in line with sound engineering and scientific thought. 
Greater expenditures on fundamental research could profit- 
ably be included in many budgets. And sales methods and 
Policies could be improved in the way of acquiring greater 
definiteness and closer cooperation by manufacturers. 

None of these, however, can be developed overnight. 

The greatest assurance of the continued well-being of 
the industry as a whole is the state of flux and experiment 
in which it now finds itself. Out of the turmoil there is 
arising a structure of permanence, on which foundation 
turther progress will flourish. 
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Cold Saponification; Central Research 
Laboratory* 
by Robert Krings 
Let us take up cold saponification. That I am a sup- 
porter of cold and half-warm saponitication is well known 
by my writings on these methods in this periodical (“Grained 
soaps or closed soaps” and “Soaps by the cold process”) 


That just as good 





by cold (or half- 





warm) saponilication as by the boiling, is known 





to me and I have always made this claim. However, one 
surely goes too far when one claims that in order to have 
complete cold saponification it is not necessary to have the 
least excess of lye, and that completely neutral soaps were 
obtained in which only traces of unsaponified fat were 


found. In practical operation, i. e., in experiments on a 


large scale, it has so far been impossible either for me or 
for other practical workers to be able to obtain such a 
result. Other workers including myself have always found 
0.15 to 0.3 of unsaponified fat, which agrees exactly with 
the results by the boiled process. We are now able to 
say that cold or half-warm saponification is of equal merit 
with the boiling process, and Dr. Davidsohn deserves in- 
disputable credit by having given the greatest publicity to 
this fact. However, many more experiments on a large 
scale are necessary before universally understandable work- 
ing directions can be given, which place every soap maker 
in the position of being able to arrive at good results 
with absolute certainty. 

So much is written these days on the theory of soap 
making by the cold process that according to Dr. Dittmer 
one might almost assume that completely saponified soaps 
made by the cold process had been produced for a long 
time, as much as fifty years ago. But in this case it is 
useless to record the year in which this chemical knowledge 
was first recognized, but only that year in which active 
operating factories have prepared such soaps in commer 
cially usable form, and this earliest year is 1927. However, 
above all things nobody should try to prove to us that 
the cold process is older than the time since we have used 
highly concentrated technical caustic lyes, namely, that time 
in which the soap maker, simply by dissolving commercial 
caustic soda, was able to prepare a caustic lye 38-39° Be 
strong 

It needs to be assumed with perfect certainty that as a 
matter of fact it was Mr. Pieper who for several decades 
and so in active operations, was the first to use the cold 
process in saponifying his fats for base soaps (namely, 
brought them into molds) and only then put these soap 
blocks into the boiling kettle. Since in case of these base 
soap mixtures 85 parts of tallow and 15 parts of cocoanut 
oil were used, Mr. Pieper, to completely saponify 100 kg 
of the fat, needed about 51.5 kg. of sodium lye of 38-38.5° 
Bé. Whether now Mr. Pieper knew this, or whether, as 
has been generally assumed by technical workers, he took 
Prob- 
ably Mr. Pieper weighed the lye a little in excess, or else 


50 kg. of-lye, is not within range of my knowledge. 


did not weigh it at all, but measured it, and by this process 
one easily gets 1-2 kg. more. At any rate, however, it 
was Mr. Pieper that frst used this saponification method, 
and in spite of the smiles of his associates has kept up 
the practice ever since. 

However, now let us advance to the proper purpose of 
all these lines, to that which we absolutely need, which 


* Seifens.-Ztg., Vol. LIV, No. 32 
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we unconditionally lack and this is an experimental labora- 


tory for the practical preparation of 


Laboratories for determining the theory, 1. e., the chem. 


knowledge of the soap industry, exist in superfluous 


intities. One needs only to recall the many scientific 


ju 


ind technical high schools, the well-known laboratories of 


our technical authorities, etc. But that which is lacking 


is a where all the results of these investigations 


place 


found by technical and practical workers are tested 


reference to their practical application, and where tl 


results of these investigations are re-shaped int 


which are practical and easily carried out, and these are 


then given broad publicity in our technical periodicals in 


the form of generally understood statements completely 


worked out. There is need of a place which examines all 


the numerous questions under dispute that arise in our 


does not undertake this examination in the 


industry, but 


interest of individuals, as is mostly the case at 


present, but 


in the interest of broadest publicity, to be useful to every 
special worker of our business, also, of course, to serve the 
soap industry in all countries of the world. 

How many questions would arise to be investigated in 
this practical laboratory? In the first place would come the 
question concerning cold saponification or the method by 
boiling, the working out of analytical processes which are 
that 


are approximately correct, the disputed points in the prepa- 


capable of being carried out speedily, but which at 
ration of base soaps, the examination of all the substances 
offered by the chemical industry to be used in the prepara- 
tion of soap, the proper testing of new raw materials, etc. 
In such an investigating establishment there would certainly 
be no lack of work for a long time, especially since con 


tinually new problems would be brought up by the men 
who make possible its foundation. 

It is self-evident that the direction of this establishment 
would have to be in the hands of a practica! man, but it is 
self-evident that he 
hand with the scientific 

Now 


vestigating laboratory is money, and this could probably be 


just as would need to work hand in 


men. 


what is lacking for the foundation of such an in 


raised. If those engaged in the soap industry throughout 


the entire world, and likewise all soap makers, each one 
more or less would contribute for this common purpose, it 
would probably yield a large sum, so that, in reality, posi 
tive, thorough and quick results could be achieved, and the 
“scientifically practical” knowledge could be enlarged to a 
extent by a 


should be taken. 


considerable well marked forward which 


step 


lor this reason I herewith urge all interested whom the 


soap industry throughout the entire world claims for its 


supporters, to make as possible 


generous contributions as 
for the founding of a research laboratory. I ask 


pressions of approval from 


for ex- 


men all over the world who 


are willing to co-operate in the 


this researcl 


founding and erection of 
laboratory, and who are ready by a single 
initial contribution to 
] that 


bring tog necessary funds. 


I believe the members of the editorial staff of this 


periodical would also be glad to join the committee of 


like- 


and 


administration for directing this institution, and that 


wise the unions of the German 


manufacturers 
also of the soap makers and perfumers will do the 


soap 
Uf same. 

Soap manufacturers, soap makers and perfumers of the 

whole world, the thought is here; 


to help to translate it into fact! 


it is for you all now 
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Ot REVIEW DECEMBER, 
Floating Bath Soaps* 


No. 460,372 to Sallie Rosenthal. 
use of soap while taking a bath it is known that 


German Patent 


n the 
ne has 
to reckon with the difficulty of the soap slipping out of the 


This 
difficulty is to be removed by giving the soap larger volume 
so that it tloats 


little 


hand and sinking in the water because of its weight 


For this purpose the soap is sewed into a 


bag or is otherwise fastened in a wrapper from which 


it can be removed, whereby the wrapper makes possibl 


the application of the soap. 


The soap is next covered with a layer of kapok or of 


other substance suitably somewhat porous, which needs t 


possess a large swelling power. Around this kapok en- 


velope a second envelope is laid of lufa or similar fibrous 
substance, which is especially suitable for use in the bath, 


In this soap one or several perforations are arranged 
through which the soap lather by rubbing the soap is carried 


o the surface of the body to be lathered. 


Che bar of soap must be fastened in such a way in its 
envelope that the soap lather can easily pass out, and after 

is used up a new piece of soap can be inserted. For this 
purpose the wrapper is either sewed up or tied up witha 
string in a way similar to the foot- or hand-ball-fastening 
Application for patent: Floating bathing soap, character- 
ized by being surrounded by a removable wrapper of kapok 
or other substance capable of floating, and by a second en- 
velope of lufa or sponge, and by the double envelope being 
provided with perforations in order to make possible the 
passing out of the lather. 


soap (Two figures accompany 


the patent application). 


Vol. 55, No. 31. 


Market for Soap in Netherland Indies 


\lthough the importation of Netherland 


a country of such a large population, 


soap into the 


Indies is small for 
the trade is increasing constantly, and soap has reached 26th 
place in the forty-two principal import classilications used 
by the Bureau of Statistics. Since 1914, total soap imports 
have tripled in value, and all the chief importing countries, 
with the exception of the United States, have increased 
their trade considerably. 
and the 


Total importations are increasing 
steadily Netherland Indies, with a population oi 
nearly half that of the United States, represents a large 
potential market which can be exploited as the standard of 
living rises. 

\t the present time, only two American toilet soaps art 
well known and advertised on this market; several American 
brands are available at the larger stores, but their sales are 
small. The two brands referred to are of a quality which, 
though not expensive in the United States, must be cot 
sidered so in this country, and are therefore within reach of 
a comparatively small portion of the population. If Amer 
can manufacturers who wish to expand their foreign trade 
can supply a low priced, highly scented and colored toilet 
soap, and a very cheap, hard washing soap, and are willing 
to meet the competition by advertising extensively, it is be 
lieved that they can capture some percentage of this increas- 
ing trade. 

The above report from American Vice-Consul Dale W 
Maher, Batavia, Java, was made public by the United States 
Department of Commerce, 
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Patents Granted 
(Continued from Page 623) 


inner frame consisting of opposed side and end walls _con- 
nected in a powder-tight manner at the corner of the 
frame, an ale rendible top sheet extending over said 
frame and having integral flaps which extend downwardly 
against the outer faces of said side and end walls, and an 
outer frame surrounding said inner frame and flaps, said 
outer frame consisting of opposed side and end walls con- 
nected at the corners of the frame and having integral flaps 
at their lower edges which are turned inwardly under the 
lower edge of the inner frame and project horizontally 
‘nward from said inner frame; and an outer container snugly 
receiving said inner container, said outer container having 
a fixed bottom section co-operable with said horizontal 
flaps in forming the box bottom, and a removable cover 
giving access to said easily rendible top sheet. 


1,693,907. Manufacture of Crotonaldehyde from Acetal- 
dehyde and Aldol. Emil Lischer, Basel, Switzerland, as- 
signor to The Company Elektrizitatswerk Lonza, Gampel 
and Basel, Switzerland. Filed Apr. 25, 1927, Serial No. 
186,591, and in Switzerland May 4, 1926. 1 Claim. (C1. 
260—138.) 


A process for the manufacture of crotonaldehyde from 
acetaldehyde and aldol, consisting in combining acetalde- 
hyde in an atmosphere of nitrogen with only such a quan- 
tity of a diluted aqueous solution of a caustic alkali as 
not to cause any precipitation on subsequent neutralization, 
then adding a mineral acid to the reaction product to obtain 
a reaction mixture containing aldol, acetaldehyde and a 
little salt, and finally distilling fractionally this reaction 
mixture without previous purification or separation within 
a circulating atmosphere of nitrogen. 


1,694,185. Vanity Case. Harry Leberman, New York, 
N. Y., assignor to ons Lock Co., Inc., New York, N. Y., 
a Corporation of New York. Filed Nov. 17, 1927. Serial 
No. 233,777. 3 Claims. (Cl. 220—31.) 


3. In a vanity case or the like, a pair of substantially 
circular case sections having opposed open sides, one of 
said case sections having a circumferential flange adapted 
to fit within the other section, said flange being provided 
with a bayonet slot, and the other case section being pro- 
vided with an inwardly extending pin to engage in said 
slot, hinge lugs carried by the case sections in diametrically 
opposed relation to said slot and pin, and a curved hinge 
pintle connecting said case sections through the hinge 
lugs, said hinge pintle permitting relative rotation of the 
case sections about their common axes and being yieldable 
to permit opening and closing of the case. 


1,694,325. Cosmetic-Pad Holder. William G. Kendall, 
Newark, N. J. Filed Jan. 28, 1928. Serial No. 250,175. 
9 Claims. (Cl. 132—82.) 


1. A cosmetic pad holder and ring, comprising a sub- 
stantially pan-shaped holder having an annular flat portion 
near the periphery, and a holding ring formed substantially 
Z-shaped in cross section, said ring being formed with 
means for yieldingly holding the flat portion of the holder 
against part of said ring. 


Reissue 
17,153. Hair Dye. Maude Agnes Mingus, formerly 
Maude Agnes Mingus Wheeler, Oakland, Calif. Filed 
Sept. 11, 1928. Serial No. 305,310. Original No. 1,636,341, 


dated July 19, 1927, Serial No. 759,100, filed Dec. 31, 1924. 
4 Claims. (Cl. 167—5.) 


1. A hair rinse powder comprising tartaric acid and a 
coal tar dye. 


Growing Demand for Inedible Olive Oil 


From 8,655,000 pounds, valued at $1,442,000 in 1919, 
United States imports of inedible olive oil increased to 
49,126,000 pounds, valued at $4,809,000, in 1927, and 


25,286,000 pounds yalved at 2,167,000, for the first six 
months of 1928 
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Features of Soap Materials Market 
(Continued from Next Page) 
years of experimenting with other remedies, so it is possible 
that the future may bring the long looked for increase in 
demand. Furthermore, with the present tendency toward 


higher combustion motors, glycerine is proving more effica- 


cious than alcohol, owing to the 


INDUSTRIAL CHEMICALS 


The contract demand has been good and reports from 
manufacturers are to the effect that the present season has 
shown a material improvement in contract purchasing over 


that of last year. 


Encouraged by this fact, there has been 


more tendency on the part of the producers to hold for the 
schedule and not to shade even on important business. 
Hence the average price of alkalis seems likely to be higher 
next year than this unless a summer slump upsets values 
later on. Caustic potash is also moving fairly well. High 
grades of carbonate of potash are strong but 830@8&5 per cent 
material remains at former levels. Other soap makers’ 


chemicals show virtually no change from the former levels. 


Other Soap Materials 


There has been a moderate decline in rosin owing to the 
unusually heavy late season receipts and some lack of in- 
terest on the part of buyers for export. Consumers in 
this country are reported as taking moderate lots but there 
has been no great gain in purchasing on the part of the 
soap trade. The paint and varnish. industry is buying fairly 
heavily as is usual at this season of the year. Other soap 
materials have been steady with only the normal volume of 
business being done. 


British Foreign Trade in Soaps 

The feature in British imports of soaps during the first 
six months 1928, compared with 1927, was the striking in- 
crease in the quantity imported of toilet (in bars or tablets) 
and shaving soap, the total of which rose to 52,519 hundred 
weight (of 112 pounds) from 21,939 hundred weight a 
year ago, an increase of roughly 150 per cent, against which 
the value advanced by only less than 86 per cent. On the 
other hand, imports of hard soaps (in bars or tablets) other 
than toilet, shaving or abrasive, tend to fall, and this year 
there was a marked decline in the volume of soft soap im- 
ported contrasted with last year. As a consequence, the 
aggregate of all soaps imported in the current half year 
did not record so great an advance as the figures for toilet 
and unnamed sorts should have created, the net gain amount- 
ing to about 12,000 hundred weight, at a value £73,000 
higher. 

Competition in the British domestic market for soaps con- 
tinues to be extremely keen, leading to the lowering of re- 
tail prices in certain lines of toilet soaps, and extensive ad- 
vertising of shaving soaps and creams,—the latter often with 
bonuses or free gifts, or samples at mere cost of postage 
and packing. One brand of toilet soap, of excellent quality, 
which formerly sold at 12 cents a tablet, is now offered at 
two tablets for 18 cents, a cut of 25 per cent. Abrasive, 
or polishing and scouring, soaps are used extensively, but the 
range of descriptions is likewise great, and consequently com- 
petition in these sorts is no less keen than in toilet and shav- 
ing kinds. 
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MARKET REVIEW ON TALLOW, ETC. 


TALLOW 


From all present indications there is slight possibility of 


appreciable price fluctuation in either direction of tallow 


during the balance of this month. Foreign tallow has been 


on an im basis for the past few weeks without arousing 


port 


any interest of consequence among soapmakers in general 


bit less active in their which 1s in 


the 


Buyers are a demands, 
Producers on 
booked 


per 


accord with normal seasonal procedure 


the other hand have a good tonnage of their output 


«head The price of City Extra now stands at 93¢c 


uicy Tallow 
York, 


tallow 


Last sales of | 
New 
proportionately higher 

| 

| 


pound loose f.o.b. sellers’ plant 


10c per 


basis of | pound f.o.b 


were on the 


Greases have been than 


The best grade of yellow grease has sold as high as 9¥c per 
first quality house has 


delivered, while 


t.o.b 


pound loose grease 


brought up to &7¢c seller’s plant 
market remains on an even keel, last sales of 


40-40 


The Chicago 


Prime ack being at 9'%4c. Chicago For stock 


cers 


bid 


8'44c Cincinnati is 


VEGETABLE OILS 
oil 


ng and some large transactions reported 
oil, 
Islands which damaged some of the 
per the 
four months of next vear 


tality 


Since our last review the vegetable market has been 


steady to str tor 


early next year Coconut following a rather severe 


storm in the Philippine 


copra crop, advanced 14¢ lb and deliveries over 


first three or 


freely. Sales of usual q 


are not offered very 
oil as fat 
New York 
in tank cars and the market 

Soap 


crude coconut 


ahead as June have been reported at 85¢c. per Ib., 


and 8%c. per lb. Pacific Coast 


continues firm at these levels stocks basis 50%, 


acidulated soap stocks basis 98% Saponifiable matter, and 


fatty acids continue to be in heavy demand and prices of 


these materials have been climbing steadily while stocks are 


very small 
There has also been a good buying demand here from soap 
1 


makers and refiners for palm kernel oil but this too has be 


come stronger. Palm oils both hards and softs continue to 


be scarce for nearby deliveries and quite some business has 


been reported recently for shipment from Europe and Africa 
three months of next year 


oil 


very 


over the first 


Crude corn has not been very active lately but sup- 


plies are not large and producers therefore have been 


further however, 
the 
rather bearish cotton crop report issued by the government 


Olive oil 


willing to wait developments Buyers, 


are looking for a lower market especially in view of 


early this month and olive oil foots are moving 


in a routine way with old crop foots comparatively higher 
in price than the new crop 


A. H. Horner. 


GLYCERINE 


Chemically pure glycerine, during the last month, has re- 
mained remarkably steady, considering the weakness of other 
to 15%c. 
holding for the latter price and only willing to shade to 
obtain substantial business. 


grades, at 1l5c per lb., in bulk, with most refiners 


Formerly, chemically pure used 
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to follow proportionately in price the fractional rise and fal] 


a level 


This induces the producer of crude glycer- 


of the dynamite market, but now, it is resting on 
higher in ratio 
ine, who is also a refiner, to concentrate on marketing the 
quality in question which can often be disposed of locally 


should 


less crude would be recovered and with | 


at retail prices, in can lots. 
fall off, 


Owing to this influence, 


the price 


the present consumption eventually supply would be ex. 


ceeded by demand. This would cause higher prices, so the 


chemically pure buyer is willing to accept the present market 
quotations. There is always the possibility of increased im. 
ports which tends to hold down any advance in price, but 


this might be counteracted if a greater consumption wag 


caused by a severe Winter exhausting the present stocks of 3 
anti-freeze mixtures and those of the pharmaceutical and 

drug trades. During the last week, with the advent of 
colder weather, it has been reported, from all parts of the 
North, that 


verted to the use of glycerine in their radiators after three 


a larger number of motorists have been con 
(Continued on Preceding Page) 


SOAP MATERIALS 
Tallow and Grease 
Tallow, New York, Edible, 


10%c. Yellow grease, S3ec. 
New York, &834@9c. 
Rosin, New York, December 15, 


mmon to good .. 9 45 
) a ‘ 9.45 
9.65 
9.65 
9.70 
9.70 


Extra 9! 
New 


4C. 


New York J 
York, k 


White grease, j 
1928: : 


9.75 7 
9.905 
9.959 
10.50 
11.409 
12.48 


( 
| 
FE 
| 
( 
] 


7 
{ re 
Starch, pearl, per 100 Ibs. 

Starch, powdered, per 100 Ibs 
Stearic 


acid, single pressed, per lb. 
Stearic acid, double pressed, per 
Stearic acid, triple pressed, per 
Glycerine, C. P., per lb 

Dynamite 

Soap, lye, 


Coconut, edible, per Ib. .......... 10 @ 
Coconut, Ceylon, Dom. per lb. 
Palm, Lagos, per lb. 
Palm, Niger, per lb. 
Palm kernel, per Ib. 
Cotton, crude, per lIb., f 
Cotton, refined, per lb., 
Soya bean, per lb 
Corn, crude, per Ib 
Castor, No. 1, per Ib. 134@a 
Castor, No. 3, per Ib eotncpiee lates 12%4@ 
Peanut, crude, per Ib. .. pea ‘ 12 @ 
Peanut, retined, per Ib eae A13Y%@ 
Olive, denatured, per gal. ........ 35 @ 
Olive foots, prime green, per lb. 10"4Ga 


095K(a 
09 a 
0834 
O9Ka 
eoes O83 
FOFK. 10 @ 
A13IY4@ 
10! sa 


pad Me ga 64 
New 


10%: 
Chemicals ; 


172 9 
3.00 | 


OTH” 


05%@ 05 
Salt, common, tine per ton 15.00 @24.00 
Sulphuric acid, 60 degrees, per ton 11.00 @120 
Sulphuric acid, 66 degrees, per ton...... 15.50 @169 
Borax, crystals, per Ib. .. 08 @ OF 
Borax, granular, per lb 035 
Zinc, oxide, American, lead free, per lb. .. 


1.3/7 @ 
2.90 @ 


Soda ash, 58 per cent, per 100 Ibs. 

Soda, Caustic, 76 per cent, 10 Ibs. 

Potash, Caustic 88@92 per cent, 
N. Y. 

Potash, Carbonate, 80@85 per cent, per lb., 


Mm Xs 


per 
07%@ 


S 


02%@ 
061%4@ 
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